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It'* the year 2000 and your laptop has a Y2K glitch. Introducing the hip and 
compact Disc-0-Mix package. Small enough to sit on your lap. strong enough to 
rock a party. This revolutionary package comes complete with two high tech 
top loading CO players featuring pitch control, one PMX-40 streamlined 2 
channel mixer, a Di headphone with boom mic and carrying case. We even threw 
tii a free Gemini baseball cap. 

Now get down to business. •Unit requires audio and power source. 


1999 Gemini Sound Miud^tis Corp. 3 GarmaK Drive. Carteret. NJ OTDOfl 
Phone: 732 969-9000 Fax 732-969-9090 
E-niail sates^erm r*d| com Visit our webstie at w^gemtn4tconi 
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Affordable , Intelligent color changer 
7 colors + white 
Linkable via XL R cable 
DMX Programmable 
or Sound Active 


Affordable, Intelligent scanner 
7 colors + white 
11 gobos + spot 
DMX Programmable 
& Sound Active 
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Quality • Reliable • Intelligent Fixtures 

Made Affordable for Mobile DJs . Bands & Clubs! 


Contact us today for authorized dealers in your area and a 
free copy of our Lighting and Audio catalogs! 

New Products 2000 Brochure • Now available! 


Test drive our lights at your local American DJ dealer 
and tell us what you think at djtaik'S americandj.com. 

Se^^iat other DJs are saying at 

^^www.amencandj.com/djtalk. 

* 

* Factory Advertised Price available through authorized American DJ dealers 
only. Pricing in U.S. dollars. Specifications subject to change without notice. 

©American DJ3 Los Angeles, CA 90058 U.S.A, 

Distributed in Canada by Sounds Distribution 
Tef, 41 2,299.0665 . Fax. 41 2,299.44f 6 
e-mail: sales^soundsdisLcom 


e-mail: into@amencanaj.cQm . 

www.americandj.com 
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Two spinning and rotating 
saucer iike disks create tons of 
eye catching multicolored beams 
of light which circle around the 
^^room. Uses 2 FCS 150W 
bulbs {included}. Weighs 
only 17 Lbs. 


remotesnfcke ma 
of fog fluid. iFsthJ 
today’s mobile DJs 


di|M to O0o® GxaaG opb GjSCEfe. 

Rotating clockwise & counter¬ 
clockwise. One 120V, 300W 64514 
halogen lamps included. 
17.5”x 16”x 11”, 281bs. 


Two 60 watt strobes incased in lightweight 
high tech plastic. Compact for easy trans¬ 
port. 120/220 volt, 21 bs. Two Color domes, 30 
ft wired control and Safety cable included. 

f£?~Oiannef Audio Chase 

BL^Touefi-Panef Controller rc 


A stunning effect that utilizes 15 
lenses and special reflectors to 
create 30 multicolor flower pat¬ 
terns that criss cross each 
other to the beat of the music. 
Fan cooled. Includes two 120 
volt, 300 watt 64514 lamps and 
a mounting bracket. 16*' x 16” x 
16”,14 lbs. Saftey Cables 

included. 


Designed for use with linkable power packs. 
This touch panel controller provides upto 
,12 channels of flash and chase control. 
Rear panel control adjust touch sensitivity 
for maximum operating ease and flexability. 
Includes 1 8 outlet power pack and a 

25ft linking cable 1.75”Hx19”x 1.25”, 3.3lbs. 


Channel Dimmin 

Hi' Contrailorm^mM 


dt/c 16-Pattern 
Controller * ~ f 

I^^^This 4 channel 8 outlet controller is 
ESI sound activated, contains 600 watts 
■■I per channel with a total of 2400 
■HI watts. Each channel fused separately. 
IHl Comes with a 20’ wired foot 

■9 switch controller. 8”x 5*’x 6.5”, 5.51bs. 


Designed for use with linkable dimmer 
packs. This controller provides upto ,8 
channels of dimming and flash con-i 
trol. Great for Par can & Pin spots. 2a 
rotary knobs adjust chase rate andl 
a separate control for varyingil 
sound sensitivity. Includes 1 BjP 
outlet dimming pack and a 25ft^C 
linking cable 7.5”x 9.5”x 1.25”, 

3.3 tbs. / 


Brooklyn, NY 11515 • (718)499-8075 • Fax 


M (pt-tata lit: Me sx£ «P3 


Visit Us nn the Web @ www.tovIighting.com Email: sains( a tnvlifjhting.com 
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TRACK ONE 


Less Muscle, More Talent 

It wasn't that long ago that strong arms and a good back were two of the top 
requirements for a good DJ. The not-so-very-old adage was "Make it on 
Saturday and spend it at the chiropractor on Monday." Fortunately, techno¬ 
logical advances have touched all facets of our lives, including our sound 
equipment. 

As gear designers dig ever deeper into their technological tool boxes, they 
keep finding better and better ways to pack more sound into ever smaller 
packages. Amps are lighter. Speakers are smaller. Mixers and CD players are 
coexisting in the same case. Computer laptops are capable of holding hun¬ 
dreds and hundreds of tracks. 

These developments can only help the Dj industry. The lighter your load 
is, the more energy you have for the show. At the end of the evening, when 
the last track ends, you can be on your way home with the last guest. 

In this issue, we give you the latest in "shrinking" sound systems designed 
specifically for Mobile DJs. Dan Walsh has a review on cutting-edge products 
introduced at Winter NAMM, George Mohr takes a closer look at DJ combo 
systems in DJ Shopper, and Steve Wozniak spends a little time chatting with 
some veteran Djs about the past, present and future of sound and light 
system design. 

I he best news is, as sound systems become more lighter, compact and 
mobile, the door opens wider for anyone, regardless of gender or age, to be a 
Mobile I )J. When the playing field is leveled, it all comes down to a DJ's 
number one tool: talent! 


IQAlIi I V Tti m 




r/u'DJ Magazine 


April/May 2000 / issue #59 


Publisher 

LA Communications Inc. 

Editor-In-Chief 
Robert A. Lindquist 

Editorial / Production Coordinator 
Renee Lassial 

Advertising Sales Manager 
Art Bradiee 

New Products Editor 
Dan Walsh 

Staff Artist 
Jeff Marinelli 

Contributing writers for this issue 

Mike Ficher • Reid Goldsborough 
Dave Kreiner • Mark Johnson 
Jay Maxwell * Dan McKay • George Mohr 
Fred Sebastian • Greg Tutwiler • Steve Wozniak 

Thomas Edison 


Mobile Beat DJ Show and Conferences 
Producer Michael Buonaccorso 


How to reach Mobile Beat Magazine 

For subscriptfons. change of address or back Issues, 
you can contact us by mall at: 

P.O. Box 309, East Rochester, N.Y. 14445 
Shipping Address; 

1 Mobile Beat lower, 1782 Penfldd Rd, PenfleW, NY 14526 

tel: (716) 385-9920 * fax: (716) 385-3637 

or via the internet* 
e-mail: mobiksbeat^aol.corn 
The Web: http://www. mob I lebcnt.com 

Back Issues of Mobile Beat Magazine 
are available (subject to availability) 
at $5 (In Canada: S6/US Funds), 

Mobile Beat Magazine (ISSN 1058-0212) is published 
seven times per year by LA Communications Inc** P.O. Box 
309, East Rochester, N Y, 14445. Ground shipments to: 
1782 Penfleld Road, Penfield, N.Y, 14526* Periodical post¬ 
age paid at East Rochester, N.Y. and additional mailing 
locations. 

Subscription rates-US. and possessions; $23 for one year, 
S40 tor two years or $55 for three years, Canada: $33 for 
one year, $50 for two years and $75 for three years. All 
other countries: $60 per year. Subscriptions outside the 
U.S, must be paid In U,5, currency* 

Postmaster - Send address changes to Mobile Beat Maga¬ 
zine, P.O, Box 309, East Rochester, FLY, 14445, 

Copyright © 2000 by LA Communications Inc. All rights 
reserved. Reproduction of copy, photography, or artwork 
prohibited without permission of the publisher. All adver¬ 
tising material subject to publisher's approval. 


6 


MOBILE BEAT 

































Wt hid to flick tlit fine jr nt woilm < IW taps Ik HI RiRtiti W*l( rd It* ■ Wn Wn' Imrfirf i«{o1t.nJ twfcnrb of Mitt it Drtifw I* (TlrutriiJnniriof M*t*D«, r -., ms f>w [Hint .ill <At dBtrart iaUiKWdUlf , fMpi- 





10 XDR MIC PREAMP CHS • 4 STEREO LINE CHS • 4 SUBS 


The 1642-VLZ PRO: midsize luxury for v> 






(Q XDR mic preamplifiers (on mono 
mic inputs Chs. MO] with the finest 
sound quality (and specifications) 
ever on a compact mixer. GdB to 
60dB gain range. 

75Hi low cut filters on all 


10 mic channels. Sharp 18dB/oct., 
phase accurate circuitry cuts 
infrasonics caused by stage 
rumble, wind noise and P-pops. 

Sweepable midrange EQ on 

Chs. 1-8 with incredibly wide 
?OOHz-8kHz sweep range. Fixed 
shelving HF EQ at 12kHZ and 
fixed shelving LF at 80Hz. 

Overload and ultra-sensitive. 

-20dB Signal Present UDs 

on every channel. 

4 aux sends per channel. Auxes 

18.2 are pre/post switchable; 
Auxes 3&4 are fixed post-fader. 


ESOTERIC MIC PRE 

LOWEST NOISE. 
HIGHEST HEADROOM 

0.0007% THD 

130ilR DYNAMIC RANGE TO 
HANDLE HOT 24-8JT/t92kHz 
OUTPUT FROM DIGITAL AUDIO 
WORK STATIONS 

FIAT WITHIN 1/IO.idB ACROSS 
20Hz TO 20kHz AND DOWN ONLY 
-3dB AT 1Hz and 192kHz 

ULTRA-LOW 1M DISTORTION & 
U JUT REAL-WORLD 
OPERATING LEVELS 

IMPEDANCE INDEPENDENT 

BEST RF REJECTION OF ANY 
COMPACT MIXER AVAILABLE 


LIVE SOUND 


4 stereo line inputs Unity 
summed w/mic-m chs 9-12. ±20dB 
chs 13-16. 

8 mono line inputs (Chs. 1-8), with 
+15dB to -45d8 gain range. Hal./ 
unbai. direct outs on chs 1-8 - - 

Inserts on the first 8 chs. 


Effects to Monitor controls on 
Aux Returns 1 & 2 let you fold 
EFX back into stage monitor 
mixes independent of main PA 

4-band EQ on Chs. 9-16 With 
12kHz HF. 3K Hi-Mid. 800Hz 
Low-Mid and 80HZ LF 


RCA inputs and outputs 

with tape input level 
control. 

Aux Return 3 can be 

assigned to Main Mix or 
Subs 1 & 2 or 3 & 4. 


lux Return 4 

can be assigned to 
Control Room/ 
Phones only. 






/ 


80mm logarithmic taper faders with 
ultra-long-life resistance elements 
provide linear volume change from 
full-on to -< 


On the back: Direct outs (Chs. 1-8. 
bal./unbal.), TRS mono-main output 
with level control, XLR stereo main 
outputs with recessed micA4 line 
level switch. 


ttwefl inputs 


8-TRACK RECORDING rffcm 


You asked. We listened. 

The 1642-VLZ PRO is packed 
with goodies including 
sweepable midrange EQ, 
75Hz low cut filters to cut 
room rumble and drum 
vibrations, Control Room/ 
Phones switching matrix 
with individual level 
controls, four aux sends 
per channel, constant 
loudness pan control 
and in-place stereo solo. 

Recording: The new 

1642-VLZ PRO gives you 
the finest mic preamps 
ever offered on a 
compact mixer. Two 
dedicated channels for 
tracking. Eight for 


vt 


Control Room/Phones Section with 

separate headphone and control room 
level controls. Source Matrix selects 
any combination of Main Mix, Subs 
I & 2, Subs 3 & 4 or Tape for exceptional 
studio monitoring flexibility. Also lets 
you create a third live stage monitor mix 
or separate feed. 

True 4-bus configuration with ch and 
master IR assigns. Each bus has 2 out¬ 
puts, letting you hook up all 8 chs of a 
recorder without constant repatching. - 


monitoring. And two stereo 
channels for effects. Plus 
double-bussed" submix 
outputs so you can feed all 
8 channels of your recorder 
without having to re-patch. 

Live and Alive: Mixers 
aren’t always sitting calmly 
on the side of the stage 
anymore. Often, they're out 
front. They’re instruments. 
The 1642-VLZ PRO has 
plenty of mic inputs for 
vocals, guitars and drums - 
plus 4 stereo channels for 
Djs and Keyboards. 


Master Aux Return Solo switch. 

Tape to Main Mix switch. 

RUDE solo LED in bright 
ecologially-correct green. 


Level-set LED + channel strip 
in-place stereo solo buttons 
make initial level setting fast 
and accurate. 


Call toll-free or visit our 
web site for complete 
information on the new 
midsize luxury 1642-VLZ PRO 
Learn why it's the best 
compact studio or live 
sound mixer (and rip-roarin' 
Electronica sound collage 
board} on the planet. 


* W suggested U S 
retailDffce does not 
include extra toppings or 
optional thick Skill in 
crust Your price may vary 
No user-sen iced ble parts 
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29 plus 

In response to Bob Popyk's article in the last issue on 29 Ways to Maxi¬ 
mize Profits, he makes a good point in suggesting DJs get connected with 
their local Chamber of Commerce. Every community has one and whether 
you are a member or not. they have some very valuable information... 
usually for sale. 

When compiling a list of corporate entities in your town you intend to 
market your services to, you can obviously go the to the yellow pages of 
the phone book for names, but those listings don't tell you if they have 20 
or 200 employees. 

Personally, I tike to target the larger players because they generally have 
employee funds for things like special events and parties. The member 
ship directory of community businesses maintained by the Chamber of 
Commerce will typically include contact names, fax numbers (a very inex¬ 
pensive promotional tool), e mail addresses (better than a fax because 
you can send a full color electronic brochure) and the number of employ¬ 
ees in the company. I can't speak for every community, but that’s the 
information contained in my Chamber of Commerce listings, and it cost 
me a whopping $15 per year, 

\ftrlin Zitnmet (Mobile Beat contributing editor) 

Hardtesting software 

I've been an avid computer geek since 1988, a DJ since 1992, and an 
electronics technician since 1993. Thusly I am impressed to see comput¬ 
ers being used as source for sound. I appreciate Mobile Beat keeping the 
DJ community abreast of the new technologies as they unfold. 

I recently downloaded both DJ Power’s demo and Visiosonic's PCDJ to 
give things a try. DJ Power's initial screen, in my opinion, is unfriendly, 
complex, and big! I could not find the autoplay and the feature I most 
v.anted to test (beat mixing) was locked out. it was the familiar looking 
screen shown in the ad that made me want to try it. 

Visiosonic's demo jvas better, and the price is right. However, that too. in 
my view, had some faults: 

(a) being a priority program (which is good) it doesn't like my Norton 
Antivirus. Maybe they should suggest it be disabled when you download it. 

(b) The ads! Considering the price, I guess I shouldn't complain. I won’t 
begrudge anyone for trying to make an extra buck. However, what they 
don’t tell you is that PCDJ secretly installs TimeSynch’s ad machine into 
c:\program files. I have my program files directory on my d: drive for vari 
ous reasons so I wondered where this came from. I deleted it (and cieaned 
the references from the registry) and imagine my surprise when the ads 
disappeared! FYI: the ads, being graphics, do take up disk space. 

Both systems tout the idea of using a laptop for sourcing your music and 
then suggest using a second soundcard for your headphones if you plan to 
beat mix. Are there laptops that can hold two sound cards? 

Mr. Koy H., Alberta, Canada 


What's for lunch? 

I am a Mobile DJ with a highly successful business for weddings and other 
private parties. I have converted my entire catalogue to the MP3 format 
and would like to start incorporating them ASAP. I simply need to find the 
right computer (very portable, but easily upgraded or repaired). Neither a 
PC nor a laptop completely meets these needs, although a laptop would 
be better than a PC. I've seen ads in Mobile Beat Magazine for a new 
Lunch Pail or Lunch Box type computer. There are two companies (DJ 
Power and Visiosonic) which sell these but) believe they are overpriced 
and you must buy their software with them. Evidently they are big in Eu¬ 
rope. In the United States they are being used with two soundcards in 
dance clubs and by Mobile DJs. It appears there is a market for them. You 
can look at these at either the DJ Power (www.djpower.com) or VisioSonic 
(www.visiosonic.com) Web sites. 

Rick Gwinn 

Quick fix? 

In response to The PC Fix article by Reid Goldsborough in the January 
2000 issue, Mr. Goldsborough suggests purchasing a new PC for around 
$400. As a director of an IS department (in addition to a Mobile DJ) I have 
had some very unpleasant experiences with discount computers. 

I purchased one such model for two sisters who just wanted to send e- 
mail to their children. When the computer arrived, I set it up and config¬ 
ured the Internet software so they could begin e-mailing their families. I 
got a call two hours later saying that the computer was 'dead." Sure 
enough, the power supply on the computer had failed. I had to send the 
entire computer back to the manufacturer, wait three weeks for a replace¬ 
ment and then reconfigure all of the software. This time the computer 
worked for two months before the power supply failed again. I read an 
article in a computer trade magazine stating that the manufacturer had 
purchased sub-standard power supplies for these computers and were 
having many problems with them. This “cheap' computer has caused a 
wealth of problems and who knows when the power supply may die again. 

Mr. Goldsborough also states that most new computers "come preloaded 
with the latest versions of operating systems, word processing, and Internet 
service software." This is typically not true for the low cost systems that 
usually do not include any word processing or office type applications. 

If you are going to buy a new computer, I recommend purchasing a com¬ 
puter from a major manufacturer (Deli, Gateway, Micron...) that has a two 
year or longer warranty. You may spend a little more money but will have a 
reliable machine that will give you years of service. 

It all comes down to the same advice that we DJs give to prospective 
clients; “You get what you pay for." 

Andy Grittman, Topeka, KS 

200 list too 'clubby" 

I found the 1999 Mobile Beat Top 200 DJ Song List both interesting and 
disappointing. Of interest is the fact that the new list has a significant 
number of new entries, compared to last year’s list. Many of the additions 
show emphasis on what's being played right now. I suspect many of those 
who took part in your survey work the club scene. 

My disappointment is realizing that the Top 200 list will be of diminishing 
value as we get further into the new year. Not all the current hits will have 
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SEE IT. HEAR IT. BELIEVE IT. 



Check out our latest advances in professional 
audio to complete your full sound experience: 

• N/DYM VOB {Vocal Optimized Bass) microphones 

virtunIK eliminate distortion and “muddiness" in the lower 
vocal frequencies. 

• N/DYM' ClearScan wireless systems offer a revolutionary 

W « 

automatic channel selection feature. 

• Eliminator 2 and Force sound systems hoist matching 
speakers and power amps that offer incredible value. 

• PSX-Series powered mixers deliver professional, separate- 
component performance without complicated setups. 

Whatever your application - clubs, churches, studios, 
or stadiums, and everywhere in between - EY sets the 
standard for innovation, performance, versatility, and value. 
Believe it TODAY by putting EV to work for you. 


BUY IT... 

...from the company that’s been creating new 
technologies in professional audio since 1927. 


t ’all tor more information: 

800 - 667-3968 

www.electrovoice.com 

EVERYWHERE 



©Telex Communications, Inc. 






















FEEDBACK 


continued 


staying power. I will bet that the songs Unchained Melody (#89) or Wild 
Thing (#158) will be much more requested in the latter part of the year 
2000 than the higher ranked Blue Monday (#64), Freak On A Leash ( #37), 
or Nookie (#77). 

Jay Maxwell's PSWCDT column is by far tire best monthly feature in your 
magazine. It would be nice if he could list his top 20 best recent songs (all 
from the past 12 month period) in every issue. 

Brad LaRarr, .-1 Blast Trow The Past Music Service, Dayton, Ohio 

Rick needs help! 

In the January issue on page eight there is an area called Killer Set and 
it's great. I'm new and I would love to find killer sets, is there a place to go 
to get them? Can you help me? I’d like to know what to play before or after 
The Twist. Are you gonna keep putting in killer sets each month? Thanks! 

Rick 


It's your chance to 

Rant or Rave! 

Whatever the topic... your opinion matters! 

Send your feedback to 

Mobile Beat Magazine c/o Feedback 

P.O. Box 309, East Rochester, NY 14445 

Fax: 716-385-3637 * E-mail: feedback@mobilebeat.com 


READERS! 

Fax (716-385-3637) or e-mail (killerset@mobilebeat.com) your 
hottest 3-5 song set for inclusion in an upcoming feature on the 
Hottest Music Sets of All-time! 

Make it direct 

With regard to the review on the Denon MKIII by Island Jake Jacob, I agree 
with everything in the review and thought it was very accurate (I have four 
MKIIIs). I think the only downfall of the unit not mentioned is that is does 
not have direct track access or a “10' button like the CON-22, etc., which 
makes it difficult to cue some CDs (samples, etc.). This would be a nice 
addition, as well as the mentioned elimination of the CD drawers. I have 
had to send ail of mine back at one point for repairs from "accidental" 
bumping of the drawer or from damage from transporting them. Denon 
also needs to tweak the pick ups to read all CDs a little better. Some CDs 
will not read at all. but the less expensive units will without a problem. I 
have an emergency backup CDN-12 that wilJ read everything when the 
Denon fails to perform. This happens rarely, but when it does, it can be 
frustrating. These slight flaws are nothing to complain about considering 
the Denon's ability to truly “Instant Start," compared to the other units 
available. Over the years I have owned all of the other brands. They also 
performed well, but there is nothing like the Denon MKIII for beat mixing. 
Pair it up with a Numark DM 1235 Beat Keeper Mixer, a good remix ser¬ 
vice and even a beginner could turn out decent beat mixes... all they need 
is decent programming and supervision! 

Bill Terwilteger, DMA Music Services, Oriskimy Falls , JVJ 







The 5KB 'Roto-Roller' 
provides an additional 
6 units o( rack space or 
large storage area. 




Worldwide Sales Headquarters • 8811 NW 23rd Street. Miami, Florida 33172 p 
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DJ DUAL CD DECKS CD-302 



TASCAM's DJ mix champion 

» + . „ 


Scratch mixing, braking and beat matching are all uniquely 
possible with the TASCAM CD-302 on CD - with the full, 
authentic sound of vinyl. 


With the CD-302, Di mixing with digital sound finally goes 
head to head with the best vinyl decks. But don't just take 
our word for it. check out what the DJs opposite said about 
the sound and feel of scratching on the CD-302, at the DJ 
Expo in Atlantic City. 


But the CD-302 doesn’t stop there. With typical TASCAM 
genius it has some other very cute tricks under the hood. 
You can mix and match BPMs the traditional way, like on 
any top vinyl deck, with full size TOO mm + / - 32% pitch 
sliders - or hit a button and the machine will do it for 
you. And if you like, it will listen in on the tracks and 
match the beats as well! A 10 second sample function on 
each deck can be spun into the mix, even when the 
sampled CD is removed, and there’s a seamless "loop" 
capability and a 10 second shock and knock proof memory 
to prevent "jumping”, while the instant start function 
allows the f rame accurate cuing-up of tracks from the 
jog wheel controls. 








I * 


• * 






TEAC America, Inc, 7733 Telegraph Road, Montebello, CA 90640 
323-726-0303 web; www.tascam.com fax back: 800-827-2268 


The TASCAM CD-302 was introduced at the DJ 
Expo in Atlantic City, New Jersey on Aug. 24, 
1999, where it was the hit product of the show. 



w m 


Derrick Perkins; Orlando, Florida 

"It's the new front runner in CD Dj’ing. Closest thing to 
analog feel and sound when it comes to scratching. Great 
sample and loop functions." 



Joey Jam; New York, New York 

*1 love the scratch feature on the cd player. A lot of 

people have tried it, this is the first one I’ve seen do it." 



Scotty O'Brien; St, Louis, Missouri 
‘I’m completely amazed! The scratch feature is amazing. 
Others have tried it before but nobody else has been able 
to accomplish this until now. Oh Amazing!! Finally a 
company has thought about what DJ’s need. This brings 
back the old school of DJing... Digitally !!!“ 


The CD-302 takes Di mixing with CDs to a 
new level of skill and possibility. 
TASCAM's first ever DJ product represents 
the highest standards of quality and 
construction - and exceptional value. 


TASCAM 


a whole world of recording 











NAT'L KARAOKE 
PUB STEPS UP TO 
THE MIC 

If you are a Kj, karaoke 
singer or karaoke 
enthusiast, you may 
soon find yourself in the 
pages of Karaoke Singer 
Magazine. According to 
t ire.g Tutwiler, managing 
editor of the publication, 
"At Karaoke Singer, we 
view karaoke as 
America's fastest growing 


entertainment medium. 

Karaoke can be quite 
serious. Vocalists take karaoke very seriously as they strive to 
make singing a career. Karaoke can also be a lot of fun! Each 
issue will be packed with photos of people enjoying karaoke, 
along with tips to help anyone become a better singer and 
performer. Also in its pages you'll find information about the 
sport of karaoke, with news of contests and events. You'll 
read about KJs and how they present karaoke to the general 
public. Karaoke Singer will also tell you about the technol¬ 
ogy... with tips and instructions for anybody who wants to 
set up karaoke in their home or on stage.'' 


Readers will find featured articles from industry profes¬ 
sionals on everything from voice lessons to how to launch a 
recording career. The topics will entertain, educate, and 
excite. Karaoke Singer, the first and only national magazine 
dedicated to the KJ, the karaoke singer and the karaoke 
enthusiast. Ask for it at newsstands today or subscribe online 
at www.karaokesmgermagazine.com. To subscribe through 
traditional channels, see subscription form on page 98. 

GROWING DJ EMPIRE 

To the growing list of regional associations, add the New 
York State Disc Jockey Association (NYSDJA). The NYSDJA is 
an organization of professional DJ and karaoke companies 
concerned with maintaining a high standard of quality in 
performance and business ethics to ensure that consumers 
receive the best music service for their function. 

Steve R us ton, owner of Absolute Sound and Dance DJs, 
has invested a great deal of time and effort to bring the 
group together. He started the project last year and, after 
many phone calls and faxes, was able to get most major DJ 
companies in the central New York area on board. The 
association is presently formulating a menu of member 
benefits (i.e. insurance, credit card machines, group advertis¬ 
ing and yellow page listings, toll-free number). There are also 
several "industry partnerships" in place with equipment 
suppliers that offer member discounts on equipment. 



Karaoke Singer will lx* shining the- spotlight on karaoke’s 
hottest spots throughout North America with profiles of 
"Karaoke Komnianders" and clubs around the United States, 
i he magazine is packed with tips oi the trade, new products 
to enhance your enjoyment of karaoke, and the latest song 
releases from all of the major karaoke software manufac¬ 
tures. 


The NYSDJA feels confident that with the many years of 
combined experience in this industry, and with the energy 
and determination of its members, they have the ingredients 
for a very successful organization. Any DJ company in the 
state of New York is invited to join. For information contact 
the NYSDJA at PO Box 502, Liverpool, NY 13088; tel: 315- 
453-9940; fax: 315-457-0577; Web site: vvww.nysdja.org; E- 
mail: info@nysdja.org. 
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✓ Switchable phono / line stereo inputs 

l/ Two zone outs - one equalized and one flat 

l/ 3 microphone channels with XLR /1/4" combo jacks 

|/ 3-band channel EQ 

|/ 2 x 400W @ 4 Ohms; 2 x 240W @ 8 Ohms 

✓ 19" rackmount option 

Interchangeable X-faders for emergency field repairs 
•/ Silentfan™ cooling 
|/ BNC light-jack 
l/ Peak / hold VU meter 

< 2-year transferable "even if you break it” warranty* 
/ 7 band stereo EQ assignable to zone or main outs 
t/ Digital effects with 255 presets 
t/ High output headphone circuit 
i/ Smooth, 60mm long-throw faders 

’warranty valsd In USA and Canada only 
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United States 

Yorkville Sound Inc. 

4625 Witmer Industrial Estate 
Niagara Falls, NY 14305 


Canada 

Yorkville Sound 

550 Granite Court 
Pickering, Ontario L1W 3Y8 


www.yorkville.com 






















JUICE 


continued 


DJ DIRECTORY COMING ONLINE 

A new Web site for brides and party planners searching for 
DJ entertainment is set to launch this spring. According to 
its creators, DiscJockeyDirectoiy.com will be the only online 
directory of DJs to consistently place paid advertising with 
the country's major search engines and bridal magazines. 

The site's producer is Dan McKay, a 20-year veteran of 
internet and media companies, including America Online, 
fn addition, he has experience as a radio, club and mobile DJ 
and is a contributor to several national magazines, including 
Mobile Bent, and Web sites in the area of DJ marketing and 
advertising. 

"DiscJockeyDirectory.com was created by marketers, not 
webmasters," says McKay, “ I lie site's marketing program has 
been carefully researched and strategically created for 
maximum results." 

How will the new site encourage top placement among 
search engines? According to McKay, with lots of cold, hard 
cash. "Many search engines and Web indexes have gone to 
revenue-based models. This means they give preferred 
listings to Web sites who pay for them." Yahoo, Excite and 
Lycos arc among the search engines targeted for paid banner 


ads for DiscJockeyDirectory.com. 

In addition, McKay said the new site will be utilizing 
little-known Web tricks and search engine algorithms, along 
with proprietary submission software to nudge 
l5iscJockeyDirectory.com to the top of the charts. 
DiscJockeyDirectory.com will also be promoted through 
print ads in such national bridal magazines as Bride's and 
Modem Bride. 

The site plans to kick off an open enrollment with free 
listings and encourages DJs to visit the site to learn the 
details of their offer. 

INFO.COM 

Another new Web site, www.djsociety.org, is supported by 
The DJ Society (DJS). This group was established to provide 
the mobile DJ community with news and information on 
licensing, DJ copyrights, national standards and technical 
data relating to the mobile DJ industry. T his is not another 
association or referral service for DJs. There are no member¬ 
ship fees and no monetary benefits. Also, the DJS does not 
sell insurance or advertising on the site, and offers no 
discounts or special promotions. 
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tlve Faders 
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Full-Range Crossfader 
Contour Control 


Crossfader Hamster Switch 

High-Current Low-Distortion 
Headphone Amplifier _ 
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Performance Rehears 
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±12 dB Tone Controls 


Rotatable Transform Switches 
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with Peak Hoii 
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Highest Performance Crossfader- 
Quick, Quiet & Consistent 
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Here’s what happens when your 

top product engineer is a DJ 
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Both 

4 Channel 
Stereo 
Preamp 
^Mixers 
Feature: 

• 9 LINE AND 
3 PHONO 
INPUTS 

• 2 MIC INPUTS 
WITH VC A 
CONTROLLED 
AUTOTALK 


Gain and 
3 BAND EQ 
(+9/- 26 oB) 

PER CHANNEL 
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The PRO 100 
IS FOR Djs 
WHO DEMAND 
MORE FROM 
THEIR MIXER. 
IT FEATURES 
AN EFFECTS 
LOOP TO ADD 
OUTBOARD 
DJ EFFECTS 
SUCH AS THE NEXT! 
DJS-24 DJ SAMPLER. 
EFFECTS LOOP CAN 
BE ASSIGNED TO ANY OF THE 
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PRO 100'S FOUR CHANNELS. 
Another DJ friendly feature is the 
Cue Pan fader which is assignable to 

THE HEADPHONE OR TO THE ZONE OUTPUT. 
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XLR master 
output 
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The PRO 80 

WAS DESIGNED 
WITH THE 
MORE BUDGET 
CONSCIOUS DJ 

in mind. You'll 

FIND ALL THE ESSENTIAL 
FEATURES OF THE PRO 100 
IN A MORE COMPACT DESIGN 
THAT STILL REMAINS PRACTICAL FOR 
TODAY’S PROFESSIONAL DJ. 






The next! Millennium Series 


DJs WHO 


PACKED THE 


LATEST FEATURES INTO TWO 


PRACTICAL 19 


MIXERS 


HIGH QUALITY 


MIXERS 


BALANCED 


XLR outputs, 2 MIC inputs 


INCLUDING VCA CONTROLLED 


CROSSFADER AND 


EVEN MORE - CHECK *EM OUT!!! 


Be sure to 
check out 
more DJ gear 


from next! at 


www.nextDJ 
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A division of Stanton Magnetics, LLC • 2821 Evans Street.Hollywood, FL 33020 
954 . 929 . 8999 * Fa/ 954 . 929.0333 • e-mail: info^tracoman.corn • web: www.nextDJ.torn 

Available in < anada from Erikson Pro Audio, 620 McCaffery, St-Laurent, OC, H 4 T 1 Mi- 800 . 66 /. 3/45 
Fa/ 888 . 918.2244 • e-mail; eriksonpro^jam-ind.f.om • web: vrnvj. jam ind.com/eriksonpro 

01999 Tr^com^m. Inc. 


A DIVISION OF 

Stanton Magnetics 








































D| WALDO 


E-MAIL YOUR QUESTIONS TO 
D|WAU)0@M0BI LEBEAT.COM 



Dear Waldo 

t am looking lor any information 
regarding foam machines for foam 
parties. I was wondering if you have any 
info in past articles or any contacts. 
Thank you. 

Damon Brink 
Wicked Sun Productions 


Dear Damon 

According to Bob "Bobby K" Kramerik, 
who is an expert on foam parties, "There 
is a large difference between foam parties 
in the U.S. and those in vacation 
destinations. What you see on TV shows 
is often a wa ter-prod need foam where 
the foam juice is mixed into a water flow 
creating a very wet foam. With this type 
of foam, you need good drainage, 
usually in the center of a sunken 
dancefloor. For mobile applications, we 
use an air-generated foam. The foam is 
produced by spraying a small amount of 
foam and water mixture in front of a 
powerful fan and forcing it through a 
material "sock," creating the foam. This 
results in a foam that is damp, but leaves 
a more manageable cleanup. 

"We set up indoors or out with two 
large tarps as a base. We then use a 20- 
foot by 30-foot inflated pit that stands 


about 3 1/2 feet high. Using four foam 
machines for the best coverage, we 
usually begin filling a pit 30-45 minutes 
in advance of the party. Even the best 
foam breaks down when people start 
dancing around in it. You will find that a 
piece of indoor/outdoor turf carpet helps 
to minimize slipping. 

"If you set 
up outdoors, 
you have to 
use some sort 
of base. The 
ground soaks 
the foam up 
and it is hard 
to establish a 
base. 

"We have 
been doing 
foam parties 
for four years 
now and 
average 25- 
30 per year. They are great fun but do 
take a lot of attention to detail." 

For further information or to purchase 
a foam machine contact 
BobbvK@aol.com . Foam machines are 
also available from American Dj, 

Chauvet, Lytequest by Gemini, and 
others. 

Dear Waldo 

I recently performed at a New Year's Eve 
party and it was rather cold outside, 
where my system was set up. I used ail 
CDs and they were skipping very badly, 
even though they are in great shape. I 
have another outside performance 
coming up (it should still be cold). I was 
wondering if you had any tips on how I 
could keep my CDs from skipping in the 
cold weather. Thank you for your time. 
Fellow Dj, NC 


Dear NC 

I hope you're getting hazard pay for 
playing outside in cold weather. What 
you need to do is direct heat toward 
your CD player. First, I would try to set 
up near any heaters that are being used 
for this event. I suggest bringing along 
a small heater yourself and placing it 
next to your system. Many Djs in the 
north bring a handheld hairdryer to all 
of their events to warm up players and 
CDs before use indoors or out, espe¬ 
cially if the equipment has been left 
outside for a long time. 

Dear Waldo 

Over Christmas l was hired to play 
background music and provide a PA for 
a "Breakfast With Santa" sponsored by 
our local Rotary Club, of which I am a 
member. Everything seemed to be 
going along fine until one of the kids 
came over and asked if he could try out 
my mixer. It's a fairly new Gemini 
model. Normally, I would have 
declined, but it was the holidays and he 
seemed really interested. I didn't realize 
it but the youngster had pancake syrup 
on his hands which got down into the 
controls and really made a mess of 
things. It still works, but the action is 
pretty gummy. Any suggestions? 

Phil in Vermont 


Dear Phil 

A sticky situation... there is a product 
called DeoxIT. Ask your local audio or 
music equipment store for it Never 
work after 4 a.m. and never let kids 
touch the gear -that's my motto. 

DJ Waldo 
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Grundorf, the leader in case 
construction and design 
technology, offers a complete 
line of case products for the 
professional DJ. You know when 
you buy a Grundorf case, 
you get the quality and reliability 
that professionals demand! 

Ask about our new line of 
Flite Cases for the Pro DJ. 
See your Grundorf dealer 
for more information! 


FAX 712.322.3407 

Visit us online at www.grundorf.com 
Email:information@www.grundorf.com 

721 Ninth Avenue • Council Bluffs, (A 51501 



ri *1 



[l] T 



I Imj 



fjf 






r y»| 

Wi 1 

Tr 




I 

if * iiHI 









Jr f* >. 






£ r;v' 

jffl j|| H 



ivt- • | 



|r» 































































BELOW! 

ANY ADVERTISED 
PRICED YOU'U. SEE 


Wo want to offer you the 
LOWEST PRICE POSSIBLE! 
We II beat any competitors' 
advertised price! EVEN 
OURS! CALL! You'll be 
very glad you did! 
EVERYTIME! 


Sound, Liohtina & Accessories outfitting the top nightclubs 

4WM " %m, uiymiiiy » nui/w«viiw FROM COAST TO COAST FOR IS VI 


75 & DJS 
YEARS! 


etc.ca k 


Community 


PROFESSIONAL IOUD5P* ASMS 


crown 


® Toptone 
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PROFESSIONAL 




Numark 


oemlfi 
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MIIXXN 



www.thecoresftore.com 
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CALL 800-324-2673 FOR OUR L 

OR EMAIL US AT: salos@thecorBstare.com 


DENON vitwiiieWiIO 


LATEST GEAR GUIDE 
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Mobile Beat H/ant to show your stuff at one of the talent showcases? 


vmmorfy 

iWci Got a new interactive idea to share? 

Conference 


CLEVELAND 

Ccxiveniion Oiiut 

June 26 * 27 * 28 2000 


Write, fax or e-mail us for more info on how to participate in our next show! 


. 

he Mobile Beat DJ Show is always searching for new and creative SEMINAR topics! 
Our new SHARING SESSION format allows the presenter a forum whereby a full-time 
moderator controls the tempo and brings in more participation from the audience. 

If you specialize in a particular area that you think would be of interest to other DJs 
and feel you are qualified to present it, we would like to hear from you! If you have 
submitted a topic before, and it was not used, send it again for reconsideraton. 
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^lOOO Watkie Designs, All rights reserved, “Mddtfc" and the ' Running Man" figure are registered trademarks of Mattie Designs Inc, FP. Series is a trademark gf Mackit Designs tnc. 




Multi-finned aperture provides 
super-wide yet extremely even dis¬ 
persion of high and mid frequencies 
with less distortion than any other 
comparably-sired SR speaker. 




The stiffest, strongest, most elegant composite enclosure on the market 

Unique asymmetrical trapezoidal design 

eliminates internal standing waves. . 


MACKIE SHIM 

IKE FIRST ACTIVE SUM REINFORCEMENT SPEAKER 

THArS AS ACCURATE AS A STIKM MONITOR. 


• 2-way optimized active technology 
system with 400 watts of FR Series" 
high-current amplification 

• Damped titanium HF transducer 

• Finned, exponential horn for wide, 
yet even dispersion 

• Servo-driven, 
extended-excursion LF 
transducer 

• Bal./unbal. mic/line 
inputs 

• Level control with 
Signal Present 
and Peak LEDs 

• Contour EQ & 
infrasonic filter 

• Pole mount on 
SRS1SOO 

active subwoofer 
or tripod 

• Flypoints on all sides 

• Side-tilt back design for use as 
high definition stage monitor 

Active technology. Wide 
dispersion. Extreme output. 

High resolution. 

We started out to make the best active 
composite speaker on the market. We 
ended up with a design that has such 
amazingfy-flat frequency response and 
wide dispersion that it is as accurate as a 
studio monitor. 

Why is active technology better? 

Active technology is more than just power¬ 
ing a speaker. It is fine-tuning a speaker 
enclosure by using a carcMly-selected 
combination of amplification, crossover, 

EQ and other components that drives 
the system to its absolute optimum 
performance. Hie SRM450’s high /a 
end is crisp and airy. Midrange 
is detailed and natural with¬ 
out a trace of harshness. 

And the SRM450’s 
tight, steel fisted bass 
simply blows away 
anylhing remoldy 
close to its 
size or price 

range. 


$RM450s have a special side tilt-back 
design (and superb pattern control] 
for stage monitor applications, too. 


Ultra wide, yet even dispersion. 

Small PA horns lend to beam mid and 
high frequencies out in a nanow “spot¬ 
light" of sound that can “drill holes" in 
the heads of listeners sitting directly in 
front of the shakers.. .but sounds 
dull and indistinct to listeners at 
(he edges and back of the 
room. The SRM450 em¬ 
ploys a damped tita¬ 
nium compression driver 
that has extremely linear 
response out to 20,(XK)I Iz. 
We couple it to a 
unique logarithmic 
horn with dispersion 
fins that distribute mid 
and high frequencies 
far more evenly (with virtually no dis 
tortion) than “Constant Directivity" 
horns found in other compact I'A speak¬ 
ers—up to 90 on the horizontal axis and 
45° on the vertical. This means you hear 
the same sound whether you’re in front 
or far to one side. 

To hear is to believe, ir you’re a 

technoid, call for a detailed brochure or 
log onto our web site for more details. 
If you're the impatient “show me" 
type, visit your Mackic dealer and au¬ 
dition the remarkable SRM450 active 
speaker. It will forever change 
your opinion of active 
composite speakers. £. 


www.mackie.com 


not; wild wi 


USA & REGGIO 


EMU It, ITALY 


800/258 

































































DEMOB 




From the first name in 

Denon, the undisputed industry leader in dual 
CD players for professional DJs, elevates the per¬ 
formance standard with the new DN-2600F. 
Offering a multitude of features and functions 
previously unavailable on any dual CD player, the 
DN-2600F is the world's most advanced pro dual 
CD player. 

At last—turntable effects go digital! Real- 


digital audio comes till 

time Digi-Scratch, Platter Start, Platter Stop, ■ 
Platter Hold, Brake effect, and Pitch Bend on tf 
jog wheel In addition, the DN-2600F includes 1 
these brand new and incredible "world's first" ft 
tures: two Hot Starts per drive, two A-B seamle* 
Loops per drive, dual stutter points, seamless tri- 
jumping, frequency filter, reverb and flanger { 
effects, and 300 custom memory points. To mal ! 
























iltimate DJ instrument. 

[tter use of these features, we've added backlit 
iftion buttons and illuminated drive trays. Of 
iurse, we also have digital outputs. Key Control, 
fry Adjust, and 20 seconds of uncompressed 
^ock-Proof Memory. The large, bright FL tube 
replays give the user total control of the most 
Ivanced dual CD player on the market. 

#non is the reference. 


DENON 

The First Name In Digital Audio 

Denon Electronics. 222 New Rd., Parsippary, NJ 07054, (973) 396-0810 

Denon Canada, Inc., 17 Denison SL, Maritham, Ontario. Canada L3R1D5, (905) 475-4085 

Labrador, SA de C.V., Zamora No. 154,06140 Mexico, O F., (52) 5-286-5509 

http j/mm. del.denon com/ 
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Jumping In With Both Feet 

Tascam, a leading manufacturer of recording equipment, has 
jumped Into the Mobile DJ hardware pool. They've introduced the 
CD-302 dual CD player and remote controller, a unit that offers you 
a full set of cutting edge features. Its tempo/sync function allows 
automatic beat matching for precise crossfades. The CD-302 
senses the tempos of both the playing disc and the cued disc, then 
adjusts the upcoming CD’s tempo to match that of the currently 
playing one. This unit also has a 10-key pad for preset and cue 
locations, a ram buffer for anti-shock {10 seconds), instant start 
and looping. You'it find an 8-second sampler onboard that works in 
play or cue mode, and offers reverse play. Control your mix with 
±16 percent of independent tempo and pitch change, pitch bend, 
and a tap switch. You can use CD-RW and 3-inch discs with this 
model. The CD-302 player is housed in a two-unit, 19-inch enclo¬ 
sure, with a 3-unit remote. Come on in, the water's fine! 



Tascam • 7733 Telegraph Road, Montebello, CA 90640 

Tel: 1323) 726-0303 • Fax: (323) 727-7635 • Web site: www.tascam.com 


Crossing the Pond 

Soon to arrive on American soil from the U.K. are karaoke 
hardware and software products from Synthesis AV Inc., a 
leading manufacturer and distributor of karaoke products in 
Europe. You'll shortly be able to get your hands on two CD+G 
converter/decoders. The Credit Card and The Twinology, as 
well as two CD+G software packages, The Six Pack (120 titles) 
and The Case (400+ titles). Weil known on the continent for its 
Essential lines of hardware and software, Synthesis AV has 
grown dramatically since its formation in 1994 and feels the 
time is right to establish itself in the North American market. 

Synthesis AV. Inc. 

17955 Sky Park Circle, Suite F, Irvine, CA 92614 
Tel: (949) 833-1960 • Fax: (949) 833-2418 
Web site: www.synthesisav.com 
E-mail: salesna@synthesisav.com 
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's are discovering what record producers have known for a very long time: that kicking it with the Aphex 
Aural Exciter* gets your music noticed. Our latest version-the Aphex 104 Aural Exciter with Big Bottom is the most 
dramatic addition you can make to your system. Simple to set up and use. yet so unique it’s covered by three US. patents! 

The I04's Big Bottom circuit kicks the bottom end to sound like a much larger sound system without straining 
your amps, speakers, back or wallet! And the Aural Exciter will give you the clarity and extended highs you've only dreamed 
of. All this adds up to an excitement level that will make your mixes jump right out of the speakers and the audience jump 
right onto the dance floor. 

If you want to get heard-Aphex is the word! 

Improving the way the world sounds su 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. 

818-767-2929 • Fax: 818-767-2641 • http://www.aphexsys.com 

Aphex. Aural Exciter and Big Bottom are registered trademarks of Aphex Systems Ltd 
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Call us at 1 800-773-4235 
for a FREE DJ Tools Catalog 


Our 20 (Jage, lull color catalog features ions 
of the latest D) gear.it llu* hi si priors <iround. 
Compare different models and styles to 
choose the near that's right for you. 


Visit us on the Internet at 
www.DJtools.com 

Our website features secure online shopping 
and super discounts on new, demo and 
pre-owned DJ gear. Check our site often 
for the most up to date info on what’s hot! 

u Covered! 


ftrmiuht to you Iw Audio Climax 


7743 t, Gtitvcy Avenue Rosc^eac, CA 91770 


lake Music CDs 

DART PRO 98 - New Release! 

* Clean up and record music from any source * CDs. records, or tape 

* New and Improved Features Better than Ever 

* Realtime, DeHum. Noise Studio, Unpack. Equalizer* & more 

* The most complete audio restoration and recording system for the PC 

Lift audio tracks from CDs to make a customized 
pta>lists and hum a CD with one button click* Or. 
connect your stereo to the sound card using a 
standard RCA audio patch cable. Start up DART PRO 98 
and play the music from the Stereo. DART PRO 98 will 
use the sound card to capture the audio and write it to 
hard disk using .wav file format. Unpack the audio into 
separate audio flies automatically With a few button 
clicks clean up the audio, add audio effects and filters 
if desired and then organize the tunes into a playlist. 

Adjust the restore functions in real time while listening 
to the audio. Then have DART PRO 98 record the 
playlist on CD using standard RedbooK audio format 
and with just the click of one button. It works with alp 
types of music media and different CD-R or CDRW 
devices. DARI PRO 98 is a complete audio system 
that produces high quality audio reliably The CDs 
can be used In any standard CD prayer - m your car. 
at home, or at a party. 

DART CD-Recorder 

* Make Music CDs from CDs. Records, or Tape 

* CMecordef has many unique features and 
produces high quality audio CDs 

For a free demo of DART software & more Information: 

800-799-1692 or www.dartpro.com 

DARTECH, U.C • 7600 France Avenue * Suite 550 • Minneapolis, MN • 55435-5939 




Four (Iff 
the Floor 



Need a compact, inexpensive and 
easy to set up lighting controller? 
American DJ has a solution for you: 
their new T-4 four-channel controller, 
featuring sound-tochase function and 
T-bar case design. It can be placed on 
a tripod, hung, or attached to a pipe. 
You can shift between the T-4's two 
inodes at the flick of a switch. In Audio 
mode, it is sound activated via a built- 
in microphone. Chase mode gives you 
16 pre-programmed patterns. A three- 
prong plug is provided for each 
channel, with a maximum output of 
500 watts per channel. The unit 
measures 8" x 5.5” x 2" and is 
available in 120-voit or 220-volt 
versions. MSRP: $79.95 

American DJ 

4295 Charter Street 

Los Angeles. CA 90058 

Tel: (800) 322-6337 

Fax: (213) 582-2610 

Web site: www.americandj.com 
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• FREE EXTENDED 

6 YEAR WARRANTY. 

Wh*n purchased by 4/30/2000 
$100 Value! 
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Model 


KP 


RMX BSD 


RMX USD 


RMX 2450 


Balanced 
XLR inpu 

V. 


Speak on output channel 
1 plus channel 2 


Binding post outputs 
than nek 1 and 2 


Circuit breaker 


IEC tonneciof for 


n_ 


P * # 


Speakon output channel 2 


Configuration switch chart 


Hear the Power of Technology- 


2400 Watts f# 



















































Save Time 

" 3 

and Money! Protect your library! 

When your clients ask..."What IMISiC dO YOU play?" 


1 

Just give them a copy of America’s Most Requested Party Tunes! 

l \\t{ (S) )] 

1 ^ A 

Die Mobile Seat Top MM 


I fe ■ A 

Order the New updated Top 800 list today- packets of 85 just $80 

Order Online at tnobikbeat.com, 



Send check or WO to: Reprints, Mobile Beat Magazine, MO. Box 309, East Rochester, NV 14445, 

or call 714-385-9990 to use Visa, MC or Discover 



HOT 


Fas] ionable and Functional 








Case Logic has released a number of new designs in its 
Koskin CD storage line, just the type of cases for toting 
small numbers of CDs to your more intimate gigs or just 
for the music you listen to. All-weather Koskin 
material looks and feels like real leather. The 
KSDM tine ranges in price (MSRP) from 
$16.99 to $34.99 and features rounded 
corners, roomier pockets, side loops for 
headphones and removable straps. The KSW 
line ($11.99 - $44.99 MSRP) features larger 
k capacity wallets and an index tab system. 

Two perforated tabs are included to get you 
started. These wallets can hold from 24 to 
200 CDs. 



i 











Case Logic 

6303 Dry Creek Parkway 
Longmont, CO 80503 
Tel: (800) 447^848 
Web site: www.caselogic.com 
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Other Brands 
just donrt 
measure up! 


Products: 

• Value 

• Innovation 

• Performance 

• Durability 

• Selection 


Comp a ny: 

• Commitment 

• Service 

• Tech Support 

• Quality 

• Growth 


Why Buy other Brands ? 



Designed and Developed in 



3000 North 29th Ct. 

HOLLYWOOD, FLORIDA 33020 
Phone; 1-800 762 1084 ■ 954-929-1115 
Fax: 1-800-544-4898 ■ 954-929-5560 


Plug in to Chauvet at 

www.chauvetlighti ng .com 

E-mail: sales@chauvetlighting.com 


For your nearest Dealer, Contact CHAUVET 







































































































tor ms Are Brewing 


Hurricane ME20Q3 


Sf&F 



Look out for the Hurricane and the Tornado, two new lighting effects from 
MBT Lighting & Sound. The Hurricane ME2003 contains a rotating head that 
emits 12 multicolored beams for 360 degrees of coverage. It has adjustable 
speed control so you can match the effect rate with your tunes. The light 

ng motion as they 

degrees from a rotating ball with 14 large color lenses. This 
unit also features adjustable speed control. These affordable units put 
the awesome power of nature in your hands (to a certain degree, at 
least). MSRPs: Hurricane ME2003 - $138; Tornado ME2005 - $158 


ims from the Tornado ME2005 move in a swee 

■C&r m 






MBT Lighting & Sound (Div. of MBT International) 
PO Box 30819, Charleston. SC 29417 
Tel: (843) 763-9083 • Fax: (843) 763-9096 
Web site: www.mbtlighting.com 


SSt... It’s real 


simple, 


you can wait for the next 
catalog or Logon and 


Unlimited Access to Technical 
Information and Instant Shopping 
for All Your DJ Equipment is Now 

ONLINE... 

Call toll free 

wwv 

1 - 888 - 454-6863 "Where 


' * 


s 


* 




www.connectsound.com 

Where Technofogy and Sound Connect' 1 




CONNECTSOUND 


28 


MOBILE BEAT 



































Tornado ME2005 



I n crease 
four Profits 

with professional brochures and 
postcards for DJs. _ 
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increase Your Bookings For 

• Weddings 

• School Dances 

• Corporate Parties 

• Bar/Bat Mitzvahs 

To Request FREE SAMPLES: 

Toll Free: 1 800-8104152 
Phone: 515 276-9266 
Fax: 515-276-4267 
E-mail: info@bmi-info.com 


Visit our website to view our entire product line now! www.breakthrougbbrochures.com 



Hot new products for the pro on th 


jiv/a 


all uni 


Bubble Machine: 

Nothing says PARTY 
like bubbles! High 
output professional 
bubble machine, i 

BBL1 Ust $169.00 I 


will liven up 
any dance 
floor! 

ME9920-1 

Ust $358.00 


Tiara Effect Light: 

Affordable & colorful 
tabletop-size light is 
perfect for small , 
club, or even 
home parties! 

ME9950-1 Iffo 

List $66.00 jftS 


For Pool h\ 


frig the entire 


Toll Free Fax 1-800-875-5774 

P.O. BOX 30819 • Charleston, SC 29417 

www.mbtintemaitional.com 


Jr. Fogger: 700 

watts, high output 
this ain't no puff, 


Multi-Colored 
Mirror Ball: A Midnight- 
Millennium-Slow- Dance 
must! Sparkles in 
red, yellow, 
green, blue & c. 
white. 

MB12M U a., 1 

list $53.00 T-i£= 


Ice Rope Lights: 20 feet 
of frosty tube with 
colorful bulbs Inside. 
Includes controller with 8 
cool patterns! 

IRL-20 

List $49.95 /YXTr 
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by Tony Barthel 


I n some ways, QSC had a problem. While their 
market penetration was good in the areas of 
touring companies and theaters, they were not 
as popular in other arenas such as the Mobile Dj 
business. The reason is simple. Many D|s won't 
spend the kind of money it takes to buy a QSC 
PowerLight product, While QSC's PowerWave 
technology, which lightens an amplifier down to 
featherweight status, makes a lot of sense for 
performers who have to tote their own equip¬ 
ment, there are still a lot of us who value our 
wallets over our backbones. There is now, how¬ 
ever, a group of amplifiers in the QSC family that 
offers quality as well as affordability: the RMX 
Series. 

QSC has supplied every amp I've ever had. 
Some of the stories of what these amps have gone 
through testify to their ruggedness. For example, I 
pushed one MX 1500a four nights a week at a 
club, then dragged it into mobile service on 
weekends without a single glitch. That one amp 
was pushing four MTX speakers—two subs and 
two mains—five or six days a week, often at ear- 
bursting volume levels. In fact, it was that model 
amplifier that served as a personal benchmark for 
the RMX1450 that QSC trotted out for this review. 


QS( markets affordability 
for mobiles with its RMX 
Series, without sacrificing 
quality. 

Under the hood 

The MX Series has been one of the more success¬ 
ful in the QSC history. Compared to the new 
RMX 1450, the older MX 1500a has a bit more 
power (400W at 8Q versus the RMX1450's output 
of 280W at 8ii). Both amplifiers were compared 
head-to-head, and the RMX sounded as clear and 
sharp as its older sibling. The RMX amp doesn't 
quite have as much power as the MX1500a 
(obvious by the specifications) and if it were my 
money, I would purchase the larger of the three 
amplifiers in the RMX line. Still, considering that 
the list price of this amp is lower than the selling 
price I paid for the MX! 500a, it's a steal. 

The RMX also has a lot of great built-in features. 
It's got inputs for both 1 /4-inch tip ring sleeve 
(TRS) connectors as well as balanced microphone- 
style inputs. There are both speakon and banana 
plug (binding post) outputs and bare wire 
connectors for both in and out. One of the more 
interesting features of the RMX amp is its ability to 
customize its features and output through a series 
of dip switches on the back. There are 50 hertz 
and 30 hertz input filters, which can suppress the 
signal to better match output with the speakers. 
For example, there is no reason to amplify a low- 
end signal if a speaker's range only goes down to 
50 hertz, which is common for many main 
speaker cabinets DJs use today. 

There is also a clip limiter which keeps the 
amplifier in its "peak zone", according to QSC, 
thereby preventing severe distortion without 
reducing performance. The input filters and dip 
limiter can be implemented separately for each 
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For all you Party Animals 

THINK SHERMAN 

We have everything 
from Magic in the Night™ 
tightropes® and glow products 
i j; to maracas, tambourines, 
f l hats, glasses and leis. 


Phone: (800) 645-6513 ext:3025 


Fax; (516 ) 546-7024 

visit us at www.ShermanMakesParties.com 


channel. Of course, there are gain controls, which are on the 
front of the amp. I'd like to see all the feature switches on the 
front, too, but the/re on the back—so there. 

Three amplifiers round out the RMX line: the 850, the tested 
1450 and the 2450, The 8-ohm power ratings for the three are, 
respectively, 200 watts per channel, 280 watts per channel, and 
500 watts per channel. The list prices for the amps are, respec¬ 
tively $549, $649 and $899. 

Because pricing was an important design factor, the RMX 
amplifiers use traditional torodial power supplies instead of the 
lightweight power supplies in the company's PowerLight series. 
That means that this amplifier will keep the weak thief from 

making off with 
your amplifier. No, 
1450 isn't the 
weight of the amp, 
it weighs in at 40 
pounds, but that's 
boat anchor 
territory compared 
to a PowerLight's 
21 pounds..Still, 
the RMX amp's 
weight is similar to 
that of competing 
amps. 

With the 

introduction of the 
RMX line of 
amplifiers, QSC is 
offering a 6-year 
warranty (three 
longer than 
normal) to 
customers who 

buy in before April 30, Obviously, some folks might be con¬ 
cerned that the company is not making these things in their 
spotless facilities in Costa Mesa, Calif., so the long warranty 
should help alleviate concerns. Even without the extended 
warranty, 3 years is plenty for this product. 

The RMX Series represents a good value for those looking for 
a professional power amplifier. The line incorporates the features 
that have made QSC a benchmark company in the professional 
* amplifier business. The quality seems to be there, the sound is as 
good as in their past products, they don't weigh more than 
competing models, and all the while come in at a lower price 
point. Add to that the fact that QSC believes in the quality of 
their foreign manufacturing partner enough to give the 
amplifiers a considerable warranty. With all this, QSC should 
attain their goal of significantly increasing their market share in 
the mobile entertainment category. 
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QSC Audio Products Inc. 

1675 MacArthur Boulevard 
Costa Mesa, CA 92626 
Tel: (800) 854-4079 
Fax: (714) 754-6174 
Web site: www.qscaudio.com 


RMX SERIES _ 

_contrued 
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The American Dream 


I f the American dream is to be defined as starting a business that 
goes from one's garage or basement to the hottest dubs, ban¬ 
quet halls, concert venues and theaters around the world, then that 
dream has been realized by Pat Quilter. 

Quitter is the founder of QSC, which is now the largest professional 
amplifier manufacturer in the world, QSC has grown from one guy 
with a dream and a garage to over 300 employees with two state- 
of-the-art facilities in Costa Mesa, Calif, and an assembly operation 
in China for their newest line of amplifiers, the RMX Series. 

Fate definitely played a part in the founding of QSC. While Quilter 
was working in his garage, a motorcycle broke down in a nearby 
industrial park. While waiting for a lift, the driver, Barry Andrews, 
struck up a conversation with Quilter. By coincidence, Andrews had 
experience building speaker cabinets. Eventually, Andrews came to 
work with Quilter. 

As the company grew, they worked out of a 400-square-foot "fac¬ 
tory" (a tiny, rented industrial space in Costa Mesa). Over the next year, Andrews and Quilter 
worked on creating a more cohesive organization. Andrew's brother, John, joined the company to 
handle finances. The three key players were in place. In 1975, the company incorporated and 
formed QSC Audio Products Inc. 

Up until this time, QSC had been building everything from guitar amps to rack-mounted profes¬ 
sional amps. After a closer look at the market, QSC decided to switch solely to making professional 
power amplifiers. The company, which now included a few more employees, moved into a 2,500- 
square-foot industrial building on Placentia Avenue in Costa Mesa. 

Their first rack-mounted products were a 150-watt mono amplifier and stereo models of up to 200 
watts per channel. Production jumped from one to two amps per day to five to 10 units In 1977, 
QSC released its first high-powered amp that delivered an amazing 300 watts per channel. The QSC 
A Series was a six-model set of amps that covered popular power points up to 325 watts per 
channel. 

In order to become world-class, the company realized it had to improve two key areas: manufactur¬ 
ing and design. Manufacturing was made more efficient. Products were based on simple designs to 
not only reduce the risk of production problems, but to improve the amps' sonic quality. Top quality 
parts from only the best suppliers were purchased in bulk to maintain low costs. Workers were well 
trained. Rigorous testing at all stages of the manufacturing process ensured high standards. 

In 1978 Quilter's revolutionary AC Coupled Amplifier Circuit, which allows high-voltage transistors 
to mount directly on a grounded metal heatsink, earned him a patent. The advance made manufac¬ 
turing easier and less expensive by decreasing the chance that an amp would fail because of an 
insulator breakdown. It also increased cooling efficiency and current flow, resulting in better overall 
amp performance. This ultimately proved safer than conventional technologies. The design guaran¬ 
teed that no DC voltage would pass through the amplifier, causing speakers to blow or amp failure. 

In 1993, QSC moved its headquarters to MacArthur Boulevard in Costa Mesa. This 55,000-square- 
foot facility incorporated state-of-the-art Surface Mount Technology (SMT) insertion machines that 
could precisely place amplifier components and increase efficiency. Production jumped to 200 units 
per day. The company's quest to build better amplifiers didn't end, however, with the popular MX 
and USA lines. 

In 1994, QSC unveiled the PowerLight Series - an amplifier line that incorporated the patented 
PowerWave power switching supply technology. Conventional amplifier power supplies draw 60 
hertz AC from the wall into the power transformer. This low frequency requires a large, heavy 
transformer with a massive iron core and many windings. A conventional 3,000-watt amplifier 
needs a transformer that weighs at least 50 pounds. PowerWave utilizes a 1 -pound transformer, 
which converts 60 hertz AC to 115 kilohertz before the transformer. 

The result? A lighter, more compact and more efficient amplifier that offers unparalleled musicality 
and clarity. The success of the PowerWave's flagship amp line, the PowerLight Series, confirmed 
QSC's vision that demand was high for big power in smaller packages. PowerWave has now been 
incorporated into six of QSC's eight amplifier lines. 

Just last year, QSC completed a second production facility adjacent to their Costa Mesa headquar¬ 
ters. Using a very flexible assembly process, QSC can deliver almost any combination of amplifiers in 
demand quantities with virtually no advance notice, QSC continues to be a dominant force in the 
marketplace in many arenas, and now they are heavily focusing on the mobile DJ market. * 
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Here's a 
lighting 
effect that 
will get 
you more 
jobs! 
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w I t's a well-known fact 

that your best source 
for new jobs is the 
one you are currently playing. 
That's why it's so important to 
put your name everyplace you can in 
the room. Popular options include request cards 
on every table and a colorful banner with your 
logo on the front of your table. The trick is to 
make sure everyone in the room knows the name 
of your company before they leave... but to do it 
in a way that's not cheap and tacky. We've come 
across another an option that's colorful, classy and 
has a very high "wow" factor. 

Meteor is a company with a long history in the 
D) and nightclub biz. In fact, some of the very first 
mixers and lighting effects were Meteor products. 
One of the company's most popular products, 
especially with Mobile DJs, is the ProBeam 75. This 
is a bright and well-built device best used for 
projecting images and fluid color wheels. The 
wheels are interchangeable so, with just a Phillips 
head screwdriver, you can change colors or 
images at will. It's a good solid lighting device 
that's been around for years... that's not news. 

What is new, however, is a very simple idea 
made possible by a computer and an ink jet or 
laser printer. Using standard transparency film, 
typically used for overhead projectors, you can 
create your own custom designs for projection 
with the use of the ProBeam 75. 

Get to work 

Prior to your weekend schedule of parties and 
wedding receptions, open your favorite graphics 
program and create a custom design for each 
event. It's amazingly fast and simple. Once you 
print out the transparencies, cut to size using the 
supplied template. Then install the transparency 
onto the wheel. You're done! 

For weddings, you can project a custom 
congratulation to the bride and groom. For 
retirements, a special salute to the honoree for 50 
years on the job. Whatever the event, there's a 



way you can use this device to personalize your 
service. 

For effect 

As the wheel rotates, your clients will see their 
name in big bright letters on the wall or ceiling. 

Of course, you'll want to make sure the name of 
your service appears at least once per revolution. If 
you have an easily remembered phone number 
(such as: IDJ-4YOU), you may want to include that 
as well. 

Even if you only run the custom wheel during 
cocktail hour and dinner, the number of sublimi¬ 
nal impressions you'll make is phenomenal. When 
you leave, they'll remember you as the D) with 
that wild projector that put their name on wall. 
More importantly, they'll remember the name of 
your service! 
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For best effect, position your message as shown. 
This way, it can be read in one quick look. Running 
the message around the wheel requires too long 
an attention span. For best results, use the tem¬ 
plate provided when sizing each message. Make 
sure the name of your Dj service rolls by at least 
once per revolution. 




For information on the Meteor ProBeam 75 and 
ProBeam HIP (High Intensity Projector) contact: 
Meteor 

8000 Madison Pike, Madison, AL 35758 

Te(: (256) 461-8000 

Web site: www.meteor-usa.com 
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Party Machine by Numarh , 

This fully Integrated. Inter J 

W active audio unit combines M 
W a dual CD player, mixer. 
f amplifier, microphone and 
speakers all In one pot tabic 
carrying case. M 






Available Now! 
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Master and record output for 
additional speakers 

3-band equalizer 

Time button and 
single/continuous modes 


Internal amplifier 

External input for mic and 
2 phono or line inputs 

Speakers in lid 


Y. 
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iH us at 401295-9000 for a f 
or visit www.numarH. 


LCD display for CD mode 
LED meter 
Headphone cue 
Convenient suitcase design 
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Show starts June 26, 2000 Exhibits open June 27-28 Cleveland, Ohio 



event for Djs &■ KJs returns to Cleveland! 
Mobile Beat Magazine will once again host 
the Mobile Beat DJ Show and Conference 

to be held June 26-28, 2000 

ai the Cleveland Convention Center. 



Don't Miss This Event! 

Register by June 1 and receive 
a special courtesy discount! 

Call (716) 385-9920 

Complete the adjacent form 
and mail to: Mobile Beat Magazine 
PO Box 309 E. Rochester, NY 14445 
or fax to (716) 385-3637, 

You can also sign up online at 

www.mobilebeat.com/djshow 

Stay at the Holiday Inn Select Lakeshore, with 

a special room rate of just $109 per night. 

Call (216) 241-5100 for hotel reservations. 


Join DJs and KJs from across the US at 
The Mobile Beat Summer DJ Show and 
Conference in Cleveland for... 


1 Day to pre-register or pick up your badge 

at the Opening Night Paity on Sunday 


2 Days of 

Tuesday 

3 Days of SEMINARS! 

Monday • Tuesday • Wednesday 

Plus! Sound & Lighting DEMOS! 
NETWORKING Opportunities! 
and Out rageous PARTIES! 


EXHIBITS! 

• Wednesday' 
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www.mobilebeot.com/djsliow 
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716-385-9920 
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716-385-3637 


MAIL 

Mobile Beat Magazine 
PO Box 309, E. Rochester, NY 14445 
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PERSONAL INFO: 


Nome 


Co. Name 
Address 


City 


State 
Tel _ 


E-mail 


CREDIT INFORMATION: 

| 

credit cord #____ 


cardholder's name (print) 


cardholder's signature 



June 26 


28, 2000 


YES, I want to save by pre-registering! 



Zip 


Fax 



riMA 


mc*w 


Please moke checks payable to: Mobile Beat Magazine 


exp. date 


Refund policy {for norarfendees only): Most be in wiring and include proof ol payment (less $?5 processing fee). 


CONFERENCE FEES: 




ALL-INCLUSIVE PASS 

(Seminars, Exhibits, Parties) 

- QJl - 

EXHIBIT HALL ONLY PASS 


Register Now! Here’s ihe Deal! 






u.. June 1, 2000 

by June 21 
At the door 



Just $99 


$125 

$139 



i*. June 1, 2000 

by June 21 
At the door 


Just $40 

$50 

$60 
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New v 

^Wor M 
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Holiday Inn Select - City Center Lokeshore 


HOTEL 


Special Room Rate $109/per night 
Call (216) 241-5100 



^■AIR TRAVEL » 

Continental Airlines 
(800) 468-7022 
Discount ref. #N45PBT 


Brought to you by... 




















































































































































































SHOWREVIEW 


Feast of New Gear at... 





INTEMUTKHUL 







the first NAMM International Music 
Market of the millennium, held February 3-6, 
2000 at the Los Angeles Convention Center, 
there was a discernible thread running through 
the aisles of DJ-oriented equipment: choice. Along 
with the annual smorgasbord of innovations, (not to 
mention the snakes, a hot tub, and multiple Elvi) you 
couldn't help but notice the impressive number of 
choices available to DJs. The feast included everything from 
mixers to mics, CD players to powered speakers, and lighting 
controllers to cases. 


While the companies on which you've come to rely expanded, updated and invigorated their product lines, quite a few other 
manufacturers actively courted the mobile market for the first time, with an emphasis on Dj mixers, wireless microphones, and 
extremely mobile sound systems. 


The following pages offer tasty samples of the audio and lighting feast that was on display at NAMM 2000. And rest assured that 
in upcoming issues, Mobile Beat's equipment connoisseurs will attempt to help you make informed choices as you fill up your 
plate with gear this year. 


American DJ 

We got to sneak a 
peek at the upcom¬ 
ing PR0-DJ3 front- 
loading CDP from 
American DJ, paired 
here with a Q-2221 
mixer. It shares cut¬ 
ting edge technol¬ 
ogy with the DCD 
PRO500 dual deck. 




BBE 

The whole family of BBE 
Sonic Maximizers was in at¬ 
tendance, from the 362SW 
with “ Subwoofer Control” to 
the 882 featuring balanced 
inputs and outputs. 


Chauvet 


A multitude of vivid new 
beam effects were in fo¬ 
cus at the Chauvet 
booth. 




D.A.S. 

A new star in the expanding D.A.S. lineup 
of ACtive Power speakers was the DS- 
12A, posing here with other members of 
other D.A.S. lines. 
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PYDW20- TRICK MIXER 

• 1 1URHU3U INPUTS (CAN BE USED 10 ACCEPT LINE LEVEL FROM BACK PANEL} 

• ECHO 

•INDIVIDUAL KtU BUTTON FOR BASS, MID RANGE & TREBLE 
•USER REPLACEABLE (ROSSFADER 

• ZONE VOLUME (CAN BE USED AS SECOND OUTPUT OR BOOTH) 

• RECORD OUTPUT 


PYD720 - SCRATCH MIXER 

• 7 TURNTABLE INPUTS (CAN BE USED TO ACCEPT LINE LEVEL FROM BACK PANEL) 
• PUNCH (SCRATCH TRANSFORMER) • USER-REPLACEABLE CROSSFADER 

• EQUALIZER (BASS AND TREBLE) • RECORD OUTPUT 




PT3200 - POWER AMPLIFIER 


• 350 WATTS PER CHANNEL AT 4 OHMS • 200 WATTS PER CHANNEL AT B OHMS • 500 WATTS BRIDGED AT 8 OHMS 


Get Some Pyle Gear into Your Mix ! 

MECTMS * iiSEttlTTTTTai;: ' BIPEMJHUES ■ PIECl >. iTllUa < SDKTCK IIEMI • VmilHn . I * IlUfl 





The Most Driven Name in DJ Gear 




1600 63rd Street • Brooklyn, NT 11204 • 718-236-8000 • 1-800-444-5671 • Fax 718-236-2400 



















Denon 

Denon's DN-2600F 
is about to fall... 
again! It’s mounted 
on a torture device 
that raised and 
dropped the CD 
player thousands 
of times during the 
show to demo its 
shock memory. 




Gem Sound 

The central attraction at the Gem 
Sound booth was this group of 
speakers and audio processors for 
crafting a sparkling sound. 


Gemini 

Gemini served up a com¬ 
plete helping of new mix¬ 
ers in the form of their new 
UMX series. They feature 
VCA (voltage-controlled 
amplifier) Proglide™ 
crossfaders. 




m 


Mackie 

Mackie stacked their SRM450 active 
monitor atop a 60QW SRS1500 self-pow 
ered subwoofer for a double whammy 
from Woodinville. 


Grundorf 

A red carpet was 
rolled out for all 
the new speakers 
and cases from 
Grundorf. The 
PRO-CD2-MQ3 
stands next to a 
top-loader. 



MTX 

Welcome to the 
jungle... A 
PM210H stage 
monitor with Vo¬ 
cal Contour Con¬ 
trol, signed by 
Alice Cooper. I 
thought they 
meant audio 
snake. 



NAMM Store 

Mobile DJ equipment (from American 
DJ and Odyssey) was the first thing 
retailers saw as they entered the 
NAMM Model Store. You've come a 
long way, baby! 




Numark 

DJ Eddy Def demonstrates Numark PRO 
TT1 turntables and the PRO SM-3 mixer 
with its groundbreaking optical Infinity 
Fader™. 


Odyssey 

This wall of color radiated an eyeful of Krom, 
one of many new case lines on display at 
Odyssey Innovative Designs. 
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THE BEST ENTERTAINERS 


ON iTHEl PLANET 


USE DJ 


SHOULDN!T»yOU??? 


Mention 
this ad 
and receive a 

20 % 

discount on 
DJ SignsI 


Ui6r^ 6 1 






03 6r[^ 




12" x 18" Laminated Poster * Only $100 


Only $25.00 each, but if you mention you saw this 
ad in Mobile Beat Magazine, receive 20% off! 
Each sign is double-sided with a different message: 

Choose from 


APPLAUSE / LOUDER 
FOLLOW ME / HOT HOT HOT 
KISS HER / KISS HIM 
CLAP ALONG / SING ALONG 
THIS WAY / THAT WAY 
OOH/AAH 

MAKE SOME NOISE / HANDS UP! 


Finally, a poster sign you can hang on your dj*toinb to answer some of 
the dumbest things ever said to a DJ! Make 'em THIN K before they SPEAK! 


Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
atmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 


....and more 




Thcic new hot DJ glatict 
arc going fait.i* 

Don't mitt out... Order youri today! 


1 - 407-11 1-1600 


_ 




Available with white, blue or red bulbt* 


• _ ^ 

-V- - 


- 407 - 331-3600 


Now! 


















24 Hour Website Ordering 


Lowest Price Guarantee 



Top Name Brands 









UHL 


"tim 





W^F Wj* 


Boss 

Cerwin Vega ^ 

Community 
Crest Audio 
ITA Systems 

Furman 
LyteQuest 
MacJde 
Marjuitz 
Nady 
Next 

gemini Martin 0 rt ?S," ps 
Numnrk Pane] Samson 1 

Crown froneer ““a* 

Sony 

DEMON ySL, “ e ... 

¥l«nr f-n r — , | Ultimate 

X Vestax 1 TechniCS^^w Visiosonic 




Phonic 

The cool blue 
Fusion mixer 
from Phonic has 
four channels 
and dual 
graphic EQs. 
Smooth, 

















Pioneer 

Brian Buonassissi re¬ 
veals the secrets of 
Pioneer’s first dual CD 
player, the Stealth CMX- 
5000. 


Rane 

Truly musical scratch¬ 
ing was on the bill at 
Rane's performance 
space. The band: 
Livehuman, featuring 
DJ Quest on Rane 
TTM54 mixer, Andrew 
Kushin on bass, and 
Albert Mathias on 
drums, 






Samson 

You can go far with the Expedition 
series of portable speakers from 
Samson. The 200W EX20 pictured 
here even has an rechargeable bat¬ 
tery option. 


* 
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PCDJ™ Digital 1200s!™ lets you kee 
your attention on the dance floor, and 
off the mechanics of DJing! 


It really works! Used by Bobby 
Morgens tem Productions in his party 
facility, “Beat Street” and by Ice T’s DJ 
Evil E on their Warped Tour. It's fast, 
easy, and 100% reliable, because it’s 
made by pro DJs, for pro DJs. 


O Store your entire music collection 
on a hard driue! 

O Program killer sets 
O Instantly find any song 
O Make one unbroken seamless 
sound mix 

O Lighten the load without sacrificing 
your selection 

If you ever wanted to find out how cre- 
atiue you can he spinning digitally, now's 
the time. 




THE MP3 SOFTWARE THAT ALLOWS PRO DJS 
MORE CONTROL AND CREATIVE FLEXIBILITY 





Download your FREE full trial copy 
today at http://www.pcdj.com/a1 


Call 1877.778.4746 for a FREE CD 
Or stop by your local music retailer. 


Copr/ngh: O 20QQ Miosonc Ltd All Rights 

























































Soundtech 

Even a two-dimensional person can tote 
the Soundtech AL1W self-contained PA 
system, as this cardboard cutout dem- 
onstrates. 



Tascam 

Tascant's first dual player, the 
CD-302, is given a workout by 
the man in the sound proof 
booth. DJ Davey Dave of 
Uberzone. 



Vestax 

Vestax dislpayed 
the stylish CDX-35, 
which lets you run 
two CD player units 
from one controller 
if you so desire. 



Wright Bros. 

Get down! Wright Bros. Sound was playing a 
unique angle with their new EQX 1888, a down 
firing subwoofer. 






£Muit 


4 ftp* CD fry* ?J0 rfvi 


Island Cases 

1121-20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free; 800-343-1433 • In NY: 516-563-0773 

Fax; 516-563-1390 
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Senes cabinets use 100% mad 
er|s) with 200oz magnet assc 
i wound 4" polyamide voice ti 
rock solid construction with ? 
fl^so of 3/4 thick, tinted pic 
tffisejnonster drivers at work 


subwoofers will add earth shakii 
better reinforce your dance ffoo 


E.T.I. manufactures a wide variety of power! 
B-52^ speaker systems. For a complete cata 


5H-1 81 8X_2000 Watts 


iruniiid 


iper-itui 


rsior 


cumuiri 


runny iri 


ly bass iv any sound 
r or SEiiya valuta use! 


iUJ £irid 


SH-t 8X.... 1 000 Watts 


E.T.I. SOUND SYSTEMS, INC 

Huntington P.irk » CA 9075*i * Phone: 373/277-4100 * Fax: 373/777-4106 ■ National 800/144 401 
Internet: www.B-52pro.com ■ i eticorp^iMrthHnh.riet 



































DJSHOPPER 



HERE'S GEAR THAT CAN 
FOLLOW YOUR EVERY MOVE! 


I t's about time. 

At last, there 
are a growing number of systems 
on the market that do not require you to 
own an 18-wheeler to get your rig to the gig. Now you can 
put an entire system, music, and two performers into one 
average-sized sedan. That's right... a car! Now that's what I 
call upwardly mobile! 


NUMARK'S CD-MIXl 

f irst on the review block is a product from Numark: the CD- 
MIX1. To get an idea of what it does, picture two Numark 
CD-24s and a Numark Blue Dog (although it's not blue) 
mixer all put into one case. Numark, by the way, was the 
first company to create a full, self-contained DJ mixing 
system. 

On the CD-MIXl, tire two CD players offer shock- 
dampened drawers with full pitch-bend, track search, and 
shuttle functions, accessed by two oversized jog dials. The 
pitch control is fixed at ±12 percent; however, you have the 
option to switch the display to BPM (beats per minute) 
mode. ! his function allows you to manually tap in the beats 
per minute of the current CD track that is playing via a 


button on the faceplate. You then repeat this procedure on 
the second CD deck as you are cueing up the next track. 
Adjust the pitch controls so the BPMs match. Once the cue 
point is reached, you set the CD that is playing and use the 
bend dial to keep the songs in sync. There is also an auto- 
fader start that lets you start a cued CD just by moving a 
fader. 

The mixer portion of this unit is very straightforward. In 
addition to the CD player inputs, it offers inputs for two 
lines or two phonos. There is a full headphone cue section 
and a single microphone input. Outputs are both balanced 
and unbalanced, so this unit is compatible with everything 
from home stereos to large mixing systems in clubs. 

The CD-MIXl measures under the 19-inch standard. It 
should fit in large deluxe-style phono consoles in the 
compartment normally used for a mixer. T here is no rack- 
mounting provision, so you probably have to set the unit on 
foam. (Both the top and front must be free to allow access to 
the CD drawers as well as the mixer.) This is actually a plus, 
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The ProSound catalog is packed with all the latest gear fn fact, more DJs and clubs 
depend on it than any other catalog in the world! Inside you 11 find: 

♦ / 0 full pages of DJ mixers, 4 pages of turntables; 2 pages of DJ cartridges; 

4 pages of CD recorders, 8 pages of speakers, 4 pages of power amps, 28 pages 
of lighting effects and more 

♦ You'll also find remix and groove gear, software, "how to" books & videos, 
cases, cables, hard-to-find accessories, mics and so much more 

♦ Compare thousands of top name brand products side-by-side in 136 full 
color pages 

♦ 45-Day Price Protection and 45-Day Trial Exchange 

♦ 95% of all orders are shipped from our giant inventory the same day received 

Call For Your FREE Catalog Today! 




ine 




11070 Valley View Street, Cypress, California 90630 
■ 1 7 14) 891-5914 FAX (888) 777-5329 Visit our website at: www.pssl.com 



PROSOUND 


AND STAGE LIGHTING 


Hi 


The Pro Audio/DJ And Stage Lighting Catalog 



















sine*.* foam absorbs shock, and provides a nice cushion for 
transporting in the case. 

The only fault I found with the system is that instead of a 
nice direct AC plug, it uses an enormous line lump. What is 
a line lump? It's like a plug in wall mount transformer (wall 
wart) that changes the AC from the wall to DC. It is very 
large, with an AC cord running into it and another cord that 
carries the DCi to the main power input on the unit. That 
aside, this is a good, all-in-one unit that takes a lot of 
complicated wiring out of the equation and is very user- 
friendly. All this and its only $599 (MSRP), 


THE ULTIMATE PARTY MACHINE 

Nurnark didn't stop with just one mobile-friendly unit. Their 
Ultimate Party 
Machine is truly a 
mobile all-in-one 
sound system—great 
for those out-of-the- 
way gigs. The 
Ultimate Party 
Machine houses a 
mixer, two CD 
players, an amplifier, 
and two speakers. Yes, 
all this built into one 
case! 

The CD players are 
top loaders set in on 
either side of the 
mixer. The unit is the 
carrying case and the 
speakers are the lids. 

The 8-inch coaxial 
speakers detach and 
can be placed just about anywhere. It features a microphone 
input and two phono or line inputs, and three-band EQ. 

While it's a cute idea, the Ultimate Party Machine is not 
intended for large gigs that require big sound. This unit 
would come in handy for micro gigs, such as a backyard 
party, or as an in-office demo machine. This is because the 
CD players lack a cue function and pitch control; the 
amplifier power is less than 30 watts per channel; and the 
speakers are the size of small truck speakers. 

All in all, the Ultimate Party Machine, which retails for 
$499 (MSRP), is a good idea. 1 am looking forward to a 
professional model to surface in the near future. 



Numjrlt CD-MIX1 


The mixer portion of 
this unit is very 
straightforward 


GEMINI'S DISC O MIX 

The next system worthy of mention is the Disc-O-Mix from 



Gemini Disc-O-Mix 


It's a great 
entry-level unit 


* * * 


Gemini. This system is packaged as an all-in-one unit. 

The compact system (27" x 12.25" x 5.5") includes two 
CPJ-10 frame accurate, instant start CD players and one 
PMX40 mixer. All are housed in a CDJ-104G road case. This 
unit also uses top load CD players. There is a full cue system 
and pitch control on each CD player with ±16 percent range. 
There is no jog/shutlle dial. Shock rejection is pretty good 
for a CD player in this price range. The mixer offers inputs 
for the two CD players as well as two lines or two turntables. 
There is a mic input with a talkover switch as well. 

The Disc-O-Mix is basic, but to the point. It is very easy to 
operate and can be adapted to most amplifiers and speakers. 
It's a great entry-level unit, which can be used as part of a 
second full system. Retailing at $499, it is the most afford¬ 
able mixing system on the market today. When purchased as 
the Disc-O-Mix CD Mix package, it includes one HPV180 
single cup headphone with dynamic mic and all necessary 
cables. 

ALL AMERICAN 

American DJ's CD/mixer combo is available as either the 
Pro-DJI system or Pro-DJ2 system, depending on which CD 
players you opt for. Both feature two players with a Q2221/s 
mixer in a special custom case. 

IThe Pro-DJI and Pro-DJ2 CD players are hybrids, meaning 
they have a front-loading CD drawer, but top-mounted 
controls. The features on this system are nothing short of 
pro. There's a full jog/shuttle wheel on each CD player. The 
Pro-DJ2 includes buttons for direct track access. There's also 
American DJ's fader "Q" start and seamless looping. Like the 
Nurnark CD-MIX1, the drawers are dampened to handle 
shock. Individually, the Pro-DJ2 players run about $489. 

The Q-2221/s "Q-deck" mixer offers fader "Q" start (to 
complement the fader start capable CD players), adjustable 
crossfader throw with hamster, and low, mid, high, and gain 
controls on each input. It also has kill switches to remove 
selected bands of frequencies. This is good for remixing and 
works nicely with the CD player's looping feature. 'This unit 
sells for around $279 individually. 
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The Pro-DJ2 System is the heaviest of ail reviewed, but it is 
very feature-packed and great for either dub or mobile use. 
As package, street prices in the $1,000 range are common. 
Best of all, this setup has direct AC connections; no wall 
warts or line lumps! 


A PIONEER ING SYSTEM 

Pioneer offers two versions of combo workstations at two 
price points. 1 chose to review the S-100FX, It contains two 
Pioneer CDJ-100S CD players and a Pioneer DJM300S mixer. 

The CD players used with this system are unique. They 
are front loading and have top mounted controls, like the 
American DJ Pro-PJ2, but that is where the similarity ends, 
['here is no drawer on the front of these units. You simply 
slide the disc directly into the front of the unit, like a car C I) 
player. No more bumping into the drawers! 

The CDJ-100S CD player offers oil dampers for shock 
handling and a very large shuttle dial, which is almost half 
the size of the unit itself. Cueing is lightning fast. The pitch 
control is ±10 percent and offers Pioneer's legendary Master 



Pioneer S-100FX 


No more bumping 
into the drawers! 


Tempo. This feature allows you to raise and lower the speed 
of the song playing without altering the pitch (no more 
laryngitis and chipmunks!). 

Like the American DJ and Numark units, the CDJ-100S 
offers fader start capability. There are also three effects 
controls that allow you to add flange, filter, and pitch 
alteration to the song you are playing. 

The DJM300S mixer is a two-channel mixer that supports 
the CDJ-100S' fader start capability. It offers inputs for four 
lines and two phonos. Each channel has its own gain, bass 
and treble controls. The tone controls allow an additional 
cut on the bass and treble. This in effect works like a fre¬ 
quency kill switch. It has a full cue function as well as a 
microphone input. One nice feature that really makes this 
mixer stand oul is that the BPM counter is built into the 
mixer. This is not the tap kind; it's fully automatic. This unit 
will automatically figure out the BPM of each song that is 



built in Mixes *■ 

it 1‘ained ibis unit EDltib' r5S ^ „ . 

sell “ M t, K a 3 M $ 

le first d rts tod* pi^r has! 
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PROFESSIONAL CD & MIXER PACKAGE 

by AniEincari DJ Audio Extern inc uiks 2 front leading CD plavsrs and Q-Start miter that aUoni 
direst m instant start of CD right fnjm the miner crassfader? Edit Bit the fly, pitch control and easy 
to use- lightweight and reliable too! Case sold sep. Sku: PRDDJISYS ONLY; $699,99 


MOTIVATOR by MirGDS J “ 
Spedal effect by TrelorSOS all new chrome finish really 
makes this tight tmt alive! The Motivator light is a 
twisted beam effect with a built in mic central 
allows it to movt to the beat of music automatically. 

Fan tooled, vear warranty. ONLY: SI35 
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THE SX 


$1360 


Srafl enough to 


your car yet 


watts at B ohms m 12) SKID*12 hidspoEktr handles 2B0 watts it B ohms. Smpfe link the Sob tn 
the top speaker on each zm and you re tiff and running with oidv I amplfier 1 las arrayed. stacked 
or stand mounted the SKIDD* features a 1" pure titanium csmprEss'ur driven 5 year w arrant>■ 

SYSTEM PRICED AT ONLY: S1360 

Vfeyf bap for transporting of speakers also avtbbk 


wwYrthedjproshop com 




1 Abracadabra 




CALL TOLL FREE 
1.800.355-7746 spin) 

In NY Call 51B.BSS-2300 

1015 Sunrise Highway 
North Babylon NY 11704 i * 


tdiy m cur ptft jsa m fte Tid nb nur WESTERN QUICK 
frt£ QJ / Pm Ait£o / L^ktr.} UNION COLLECT 


The DJ Magazine 
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AMPS and SPEAKERS 


A few years ago, only a handful of manufacturers made lightweight 
amplifiers. Few could compete with the reliable old boat anchors 
that featured heavy transformers and power supplies. Nowadays, 
there are quite a few amps that can pack a lot of wallop into a few 
pounds, Of these, the notable brand names are QSC. Stewart, and 
Soundtech, 

Soundtech and Stewart both manufacture an amp that occupies 
just one rack space and weigh only 15 pounds! What about power? 
Both these amps put out over 200 watts per channel! 

Need more punch and want the best in high quality sound? Then 
let's move on to the QSC PLX series (see page 32 for QSC Scoop). 
These amps can produce over 1,000 watts per channel and still 
only weigh around 21 pounds. 

As for the absolute smallest amps, the Stewart and Soundtech 
models are good bets to go with. I have used the Soundtech 802 
for a full range drive and a QSC PLX2402 for my bass drive, and 
still weighed in less than the weight of one transformer based amp! 

How do they do it? 

To accomplish the feat, amp manufacturers do away with the big 
monster heavy transformer in the amplifier. Instead, they take a tip 
from the guys who make car stereo amps that put out mega-watts 
with a 12-volt DC power source. A digital switching power supply 
(sometimes called an inverter) is used instead of the large trans¬ 
former. This makes the amplifier more efficient, as it only uses the 
power it actually needs, instead of having a large amount of standby 
power, which typically goes unused. 

Speak-easy 

Our final point of discussion is speakers. Speakers can be made 
from special plastics and molds that allow the designer to create a 
very small, lightweight, and efficient speaker design. Two compa¬ 
nies that really stand out in making these small speakers are RAMSA 
and EV. 

I personally tested the EV SX300 with its bass bin counterpart 
SX121b. The SX300 has a crystal clear sound that rivals just about 

ft 

everything in its class. Vocals are very clear and the bass is pretty 

♦ 

good, even for a single 12-inch model. 

Want more bass? Just link the SXl21b to the SX300 for much 
fuller low end. I tested the above pair on a 600-watt per channel 
amplifier, and they were clear as a bell at full power! 

Now for the best part. The speakers are so small that you can 
carry one In each hand. I was actually able to fit all four cabinets 
side by side in the back seat of a Toyota Camry. The cabinets are 
trapezoidal in shape, which permits staggered storing. Both speaker 
cabinets can be put on a tripod, although I wouldn't recommend 
this with the bass cabinets. The SX300’s sell for about $1,000 for 
the pair and the SX121b's sell for about $600 for the pair. Are the 
SX300’s too rich for your bloodstream? Then you may want to check 
out EV’s more affordable 5X100+ speakers. This cabinet looks 
like the SX300, but handles about 100 watts less and has a differ¬ 
ent horn and woofer inside. It also sounds very good and, at $700, 
may be the way to go for the budget conscious. However, the SX300 
will stilt outperform it. 


MAXIMUM 

Mobility 

played, which is a very helpful feature to have. 

The road case made for this unit also has room to mount 
one of Pioneer's EFX-500 effect units, so you can expand 
greatly on this system in the future. 

Pioneer has designed a functional and user-friendly 
system for mobile or club settings. With a retail price in the 
$2,000 range it may be a bit less attainable then other units, 
but it is worth the additional cost if you need superior 
features—which include top end sound quality and skip 
rejection. With 1 EFX-500 Effector (as pictured), the total 
system retails at $2,550. 


Sound component 
manufacturers have 
taken leaps and bounds 
to help the D) industry 
become more mobile. 


THE BOTTOM LINE 

Though the aforementioned systems may not be capable of 
entirely replacing your current sound system, 1 am certain 
that we will get there one day. Sound component manufac¬ 
turers have taken leaps and bounds to help the DJ industry' 
become more mobile. You mav not want to take off that 
back support belt or sell the SUV just yet, though. 


Source 

Web site 

Phone 

American DJ Suppfy 

www.americandj.com 

800-322-6337 

Gemini 

www.geminidj.com 

800476-8633 

Numark 

www.numark.com 

401-295-9000 

Pioneer 

wwwtpioneerprodjxom 

800-782-7210 

QSC 

www.qscaudio.com 

800-8544079 

Soundtech 

www.washbumxom 

847-913-5511 


You can contact George Mohr for ifitestions or comments at Abraca¬ 
dabra ... The Df Pro Shop at ($16) 655-2300. 
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SPECIALFEATURE 



by Steve Wozniak 


THESE INCREDIBLE SHRINKING SOUND 
MACHINES SURE DON7 LOOK LIKE 
YOUR PARENTS' SOUND SYSTEMS! 


Panel Members: 


1. DJ/Musician: Frank Joseph 
frank@woz.org 

2. Jim Baxter, DJ Equipment 
Distributor 
csnl@ix.netcom.com 

3. Russ Poole, Mobile DJ 
qualitysounds@compuserve.com 


T llie high-tech revolution has blasted professional sound systems 

with a barrage of electronic wizardry. Down for the count is the era 
when bigger automatically meant better. The "Incredible Shrinking 
Sound Machines" (ISSMs) have taken over. The year 2000 is a time of 
smaller music playback units, downsized speaker cabinets, narrower and 
lighter amplifiers, and a wide variety of shrinking digitized music media 
that years ago would have been diagnosed as suffering from some type of 
hormone deficiency. Only the quality of the actual listening experience 
has increased. Well, there's also the price, but that's an entirely different 
story. 

AUDIO ROUNDTABLE 

To review where we've been, discuss where we're at, forecast where we 
may be headed, and decipher what it means for professional Mobile DJs, 
we have drafted a roundtable of marauding, battle-tested audio experts. 
Let's meet them. 

Frank Joseph, of Frank Joseph Entertainment, is a popular one-man 
entertainer who runs portions of his shows from an Apple computer in 
the high-tech capital of the world, Silicon Valley, in northern California. 

"Music has been my full-time gig since I went on the road as an 
underage kid in a band in 1979," Joseph says. "I started with Apple IIs, 
and have been an early adopter of computer, music and pro audio 
technology' ever since. My act represents what I believe to be an emerging 
trend... a synergy of musician and DJ entertainment." 

Russ Poole, of Quality' Sounds, is one-half of a high-flying husband and 
wife team that operates two systems in the Minneapolis and St. Paul, 
Minnesota area. When not doing shows or attending them, Poole works 
for Northwest Airlines as a DC-9 pilot. 

Jim Baxter, of Colorado Sound N' Light is a familiar face with DJs 
everywhere as an audio and lighting equipment distributor. 

Since everyone is assembled, let's listen in! 
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AUDIO PAST AND PRESENT 

MB: Way back in the Dark Ages, what was your 
first personal music sound system?" 

Joseph: A Radio Shack receiver, Quadraflex 
speakers, and a Garrard turntable were my units 
of choice. I'd crank it up and play the drums 
along with it. It used to drive the family and neighbors nuts! 

Poole: I used a Pioneer stereo receiver with a Marantz 8-track player and 
turntable. My dream back then was to have a reel-to-reel tape player. 
Baxter: I had a Dynaco preamp/amp built from a kit. In the old days, you 
made your amp or receivers from kits if you needed great sound at a 
moderate budget. I'm sad those days are gone. I also used Koss electrostatic 
headphones, AR speakers, and a Roberts' reel-to-reel tape player with an 8- 
track recorder on the side. 



MB: What kind of sound system helped guide you through your first 
attempt at DJing? 

Poole: I handled my first $100 gig with home audio equipment. I simply 
carpeted some Pioneer speakers in black and placed speaker grills over the 
woofers to give them that professional look, A few shows later, they crashed 
and burned at a college football game party! 

Joseph: I used huge Altec A7s that only housed a 15-inch woofer and a 
horn. 1 was playing bass in an 8-piece disco band in 1 laivaii on Wakikkii 



Beach. We would alternate sets with a DJ from 9 p.m. to 3 a.m., six nights a 
w T eek. With his talent and better system, the DJ would often put more 
people on the dancefloor than our eight-piece band did! 

Baxter: for me it wasJBL Ml series handmade concert speakers and hand- 
wound crossovers. Phase Linear 7(H), HK 1000 cassette decks. We didn't use 
turntables; we rocked too hard! I also had a Pioneer studio six-channel 
mixer and a 12-band Spectro Acoustic equalizer. 


In the old days, you 
made your amp or re¬ 
ceivers from kits if you 


MB: Now that you're all masters of your craft, what audio components are 
you currently using? 

Joseph: I work the crow'd using guitars, keyboards, a drum machine, and 
vocals. It's all controlled by an Apple PowerBook that can also output video 
at the same time. For extra sizzle, snap, and thump, I use three QSC amps to 


needed great sound at a 
moderate budget. 

—Jim Baxter 


The DJ Magazine 
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Lighting the way 


MB: Are there any cool new “shrinking" pro lighting equipment 
and trends that we shujflflb. low about? 

Poole: The trend has to be more about features. But to 

the professional MoOTpDJ. the biggest advantage has been 
tin; bigger selectioi^Hplable and the decrease in prices. Intel 
ligent lighting is halfute cost of what it was just four years ago. 
Baxter: Bigger equipment and more wattage is the answer only 
for the misinformed and less educated Di. Think quality for the 
long-term DJ company, and low cost fixtures for the short term 
DJ firm. Remember, the hidden cost of lighting is the lamp re¬ 
placement cost, which in the long run is much more than the 
price of the fixture itself. 


MB: What about new shrinking pro video equipment and trends? 
Poole: Same as lighting. In addition to price reductions, video 
equipment continues to get smaller, lighter, brighter but with 
improved resolution, m —s, 

Joseph: Wlratvpu can do with today's cross platform QuickTime 
softwareIrofn Anrfllfl^porediblel In additionjo DVD out, the 
laptop that runs my show can pla^ull frame Ntsc video from 
the hard drive*o a projection sy^Rrt via Firewire and a con¬ 
verter Any video clip can be Instantly accessed and played back, 
tots oi possibilities here! The identically featured Windows ver 

S of QjfWime is equally incredible. A $600, 25 gb laptop 
drive can store about two hours of video clips. Similarly 
d, compact, 37 gb, external daisy chained Firewire drives 
are also available. 


i Appl 

ns mj 
; to a 


drive six Meyer speaker cabinets. 

Poole: I use Crown Macro-Tech 1200 amplifiers, 
four JBL MR-838 speakers, four JBL MR-825 
speakers, a Gemini mixer, Audio-Technica PR04L 
wired microphone, BBE-462 sound processor, three 
Sony 397 CD players, Shurc LX-88-II-F wireless 
headset and handheld microphones, Nady 201 
UHF wireless microphone, and a Denon DN-770R 
dual cassette tape deck. 

Baxter: My setup includes mini discs, computer, 
QSC PI.X3400 series amps, CV subs, Celesion tops, 
BBE sonic maximizer, Rane mixer, and Sony CD 
players. 

MB: Let's say that you were given a blank check to 
purchase your choice of professional DJ equipment 
to entertain 150 people at a hotel wedding recep¬ 
tion and you were also given the keys to a new VW 
Beetle to transport this equipment and you 
couldn't spend the money on anything else. YVhat 
would be your dream ISSM? 

Baxter: By coincidence, a new VW Beetle is 
actually going to be part of our new advertisement. 
It features a mix-240 CD system concept including 
powered speakers and a mini-combo lighting rig all 
in the back seat! 



1578 


2-Way 15” Loudspeaker 


y 285 Watts rms 
y Under 30 Pounds 
y Prove? i Driver Protection 
y 1 23 dB Max SPL 
y 3 Year Warranty 

With all these features and our exclusive Can tl vrlite™ 
cabinet technology, what more do you need? 

For your nearest dealer visit our web site at 
www.wbsound.com or call 888.927.6863. 
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ERW1N-VEGA, 

. JBL EAW. 
SQUNDTECH, 
MACKIE f 
& MORE! 


•34 PM DUAL CO PLAYER 

..,$ 699.00 


PIONEER S-100 SYSTEM 


M1400i POWER AMP ...$599.0 


CROWN, CREST. 
SQUNDTECH. JSL 
MACKIE & MORE 


PIONEER EFX-500 


NS1 MLC 16 
LIGHTING CONSOLE 

...$1,199.00 


OMNISISTEM 
FOLLOWS POT 

.$699.99 


TURNTABLE CASTS 
STARTING AT $99.00 

Stl 300 OMNI CASE 


STUDIO SPOT 250 V 

OR TRACK SPOT 

CALL FOR LOWEST PRICE' 


LIGHTING 


FILTER FACTORY ,..$429,99 
WARP FACTORY ,.,S399.99 
MO FX .,,$449.99 


f ROBOSCAN 
PACKAGE; 

4 MAM I IN til 2 SCAMMERS 

A 250 * CONTTIOLI 0 I 


MARTIN, MBT. 
OMNISISTEM, 
AMERICAN DJ 

lvteouest. 

HIGH END 
& MORE j 


MARTIN MAC 250 

*.*$3,499.99 

MARTIN MX] 

PACKAGE: ] 

4 martin mxi 
&( ;AP4MERa A 
mc-1 CON THOU 


D EN 0 N NEXT NCD 5000 DUAL CD 
2000 MKfll AMEn DJ DCD PRO 200 

DUAL CD PLAYER DEMON DN-2500F 
,CALL FOR GEMINI CD 240 
LOW PRICE! p|0NEEft cdjtqo 


TRACK MA 


CALL FOR LOWEST PRICE 


5L120Q MKII *.*5449,00 

SL1200MK3 ..too low to show 

ailQOMMll LTD ,..$099,00 


SHURE l* 

M44-7 COMPETITION 

.**574,99 


PIONEER DJN^OO 

...CALL FOR LOW PRICE! 


MC303...S 
MC505 ...c 
SP202 ...$ 

speqp ...o 


BANE TTMSfl 
PRO MIXER 

$689.99 


GEMINI 8PM1000 PRO MIXER 

...$399.95 


ESTffltOSPROII ..;SB 
VESTAX 06 PRO, ...S3 
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If not already committed to 
CDs, mini discs or vinyl, I 
would opt for either a 
laptop or computer-based 
sound system using MP-3 
files such as DJ Power or 
VisioSonic. 

—Russ Poole 


Poole: If not already committed to CDs, mini discs or vinyl, I would opt for 
either a laptop or computer-based sound system using MP-3 files such as DJ 
Power or VisioSonic. I would want to use a conventional mixer so that 1 
could use a couple of other conventional input devices, and I would want 
to have both a CD and cassette player to accommodate music that the 
customer wants played. I would use two or three powered speakers such as 
the Mackie SRM 450, with the third speaker as a backup or additional sound 
reinforcement. 

Joseph: I recently advised a company that has two in-house DJs for parties 
and events. They requested that I recommend a new system that was easily 
shipped and sounded incredible in hotel ballrooms. I came up with a Meyer 
UPA with a 12-inch woofer and horn, plus two single 15-inch Community 
subs. Each side is triamped with processors and two QSC amplifiers. The 
high-end price tag was small compared to the savings in trucking. Needless 
to say, they're also spinning audio from laptops (DJ Power software), 

MB: Thumbs up or thumbs down regarding the new small DJ consoles that 
are pre-packaged with a pair of CD players and a mixer? 

Poole: Up! The most obvious advantage of the all-in-ones is that you plug 
in electricity and two speaker wires and you are ready to go! 

Baxter: Up! When marketing to the first-time buyer, smaller equipment is a 
better concept. 

MB: Do powered speakers represent a quantum leap forward in ISSMs or a 
devilish demonstration of hype? 

Poole: It may not be a quantum leap, but a definite improvement for 
individuals trying to downsize their equipment. I personally use the Mackie 
450 powered speakers for small events where space is a problem or where 
setup or takedown time must be minimized. For an event of 150 people, 
they are outstanding in all areas. 

Baxter: Until now, only the big concert and large contractors could afford 
this processed type of sound. With the common passive or biamp systems, 
the music signal is sent out from an amp, and the return signal back to the 
amp is not controlled in any way. When a sound system amp sends a signal 
to the speaker, the speaker reacts with moving sound waves and also sends 
back signals to the amp that the amp has to handle or reject. With pro¬ 
cessed powered sound speakers, this returned signal is computer analyzed 
and used to control distortion and other speaker spec factors. This creates a 
greater, cleaner, and louder sound. 

Joseph: Powered speakers have been around for many years. They’ve just 
now become practical. Active sixth order speaker cabinet designs allow for 
small enclosures with better bass and the control that Jim speaks about. 
Lighter amp designs allow integration at a reasonable weight. Be it a Meyer 
Sound Labs 15-inch woofer and horn box listing at $7,200 each, or a JBL 
eon with a 15-inch woofer and horn listing at $695 each, modern systems 
are shrinking and getting lighter. 


MB: What new ISSMs and trends can we look forward to in Y2K and 
Y2K+1? 

Baxter: CD hard drive recorder/playback decks play your CD and will store 
thousands of compressed music files for instant access. 

Joseph: The price-to-performance ratio of product lines will continue to 
improve. I also believe that CD players that can play MP3 CDs will be a big 
hit. With hundreds of songs on just one CD, they will be both a compact 
and inexpensive back-up for computer-based DJ systems. They could even 
be an alternative to carrying hundreds of CDs with a more traditional 
mobile sound system. 
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Money In Your Pocket! 








Distance 
yourself from 
the competition! 


Raise 

your 

rates! 


Maximize 
your marketing 
dollars! 


Forget What You Thought! 
New 

New AMS...Be the Future! 

(800) 788-9007 


Wozniac's Weird Timeline 



COMMENTS 


f cpC*<£> 


THE CREATION OF ISSMS 

MUSIC SOUND SYSTEM 

Drum 

450-piece Orchestra 
Edison Wax Cylinder 

RCA Victor's Victrola 78 rpm record player 
Loudspeakers 

12-inch, 331/3 rpm vinyl record 
7-inch, 45 rpm vinyl record 
2/4/8 track tape 
Compact Cassette Tape 
Digital Compact Disc Player 
Digital Audio Tape (DAT) Recorder 
Digital Versatile Disc DVD) Player 
Computer Software Music Programs 
MP3 Player 


A caveman beat a stick on a rock that rolled down a hill...creating the 
first rock n’ roll drum solo 
Extremely difficult to carry 

Thomas Edison used ear wax to record and playback sound 
There was this other famous dog... 

Caused an US president who was “not a crook" to resign 

First scratch DJ created during an earthquake 

And the reason for that big hole in the middle was...? 

Very popular with not-so bright cheerleaders 

The “Incredible Shrinking Sound Player Machine" trend began 

As music delivery systems became smaller... 

And smaller... 

And more compact... 

And even more compact... 

Hey, where’s my glasses? 


YEAR 

Dawn of the 1st millennium 

1700s 
1877 
1906 
1916 

1948 

1949 

Early 1960s 
1963 
1982 
1990 
1996 

Mid-1990s 
Mid-1990s 




DOES SIZE REALLY MATTER? 

MB: Everything else being equal, do DJs who use significantly smaller but 
technically better equipment face a future of burgers and french tries, or 
caviar and the French Riviera? 


Poole: 1 don’t believe that the sound source, whether it's CD, mini disc, 
computer or DAT, really matters to the customer. I do believe that speaker 
size, and the ability to have lots of bass, makes a difference especially in 
the school and bar/bat mitzvah markets. 

Baxter: I have two basic systems: one for the small affair, and one for the 
really big show appeal. The tools of the trade just keep getting better. Dj 
skills simply need to improve at the same pace. 

Joseph: The key to charging a premium price in any service business is 
attention to detail. I want people to hear a system that sounds as good as 
it gets. In the overall scheme of things, the gear isn’t the dominating 
factor for a great perfonnance or a premium price. Somebody with very 
affordable gear can whip a crowd into a frenzy using the most important 
element of all... talent. Playing the right song at the right time and 
genuinely having fun with the crowd is far more important. 


Somebody with very af¬ 
fordable gear can whip a 
crowd into a frenzy using 
the most important ele¬ 
ment of all... talent. 

—Frank Joseph 
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KEY TO HIS SUCCESS IS STAYING ON THE CUTTING EDGE. 

A s an undergraduate in the mid 
1960s, Larry Rodkin was 
branded as a campus radical: not for 
starting an anti-war protest, but for 
leading a revolution at the campus 
radio station. 

j “Back then," he explains, "1M radio was 

' strictly background... highbrow artsy interview 
programs and classical music... when we 
convinced our supervising professors to let us 
program "out of the box" it was a controversial 
change. We added comedy programs, inter- 
I views with rock stars and celebrities and 

"softer" contemporary music. Ironically, one of 
our supervisors insisted we could not play 
anything by the Beaties. That was really 
important to him. I got called on the carpet for 
playing a really mellow version of Can't Huy Me 
Love by Klla Fitzgerald. Ultimately, it helped 
broaden my appreciation for all types of 
music." 
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Lawrence 
^ of Florida 


After graduation, 

Rudkin worked his 
way up to a position 
as a vice president for 
a Chicago ad agency. 

As in his college days, 

Rodkin again began to 
feel constrained; this 
time by the corporate 
world. Not being able 
to affect the situation 
from within, he 
decided to leave and, 
with a partner, start 
his own ad firm. That 
lasted until 1979. After 
spending three and 
half hours driving 
home in a Chicago 
blizzard, I,arry and his 
wife RicJd decided to 
sell the business and 
move to Florida. 

There, Larry went 
hack to work in 
advertising. While 
working at the agency, 
he was called upon to 
emcee a sock hop. As a 
child of the sixties, he 
had no problem with 
the music. By the time 
he played the last 
song, l te had offers to 
do two more Jobs. 

Lawrence of Florida was born. "The name is 
tongue-in-cheek since I was working fulltime at 
the ad agency. Shortly thereafter, I decided to 
enter the disc jockey business as a full time 
profession. A lot of my friends thought I was 
crazy but, frankly, the entertainment business is 
just more fun! 

A REEEALLY BIG SHOE! 

Now free to run his own business with the same 
radical attitude of his college days, Rodkin puts 
his energies into offering his clients a unique 
brand of cutting edge concepts and ideas. 

"We recently added a program called 'The 


Big Show'," he 
explains, "which is a 
look back at '50s-'60s 
TV variety shows like 
Ed Sullivan, Sonny 
and Cher, and Perry 
Como. Here in South 
Florida, we get a lot of 
conventions with 1 SO 
to 250 people. 
Oftentimes, the mix is 
90 percent male or 
female. They don't 
need a band or a DJ 
because (in most 
cases) nobody's going 
to dance. With The 
Big Show, w r e can offer 
them something that's 
pure, sit-back-and- 
relax entertainment. 
We run the show just 
as if it were a live TV 
variety show. An MC 
comes out, welcomes 
the audience, runs 
down what's coming 
up and introduces the 
first act: a 'serious' 

Elvis impersonator 
singing to background 
tracks (or a live band if 
the budget allows). 
Between acts, the MC 
recognizes fictitious stars in the audience, with 
the last being a Jackie Mason look-a-like. Wc'vc 
got animal acts, a unicyclist who juggles fire, 
professional gymnasts, magicians, comedians, 
and actors. With this being a big area for the 
cruise lines, we have a wealth of great talent." 

While it might appear to be an over-40's 
concept, Rodkin says that now with Ed Sullivan 
reruns hack on and a younger generation that 
was raised on music television, the appeal is 
very broad. 

The set includes a 16 by 24 stage, spotlights, 
props and everything else it takes to create a 
real theater experience. Prices range (depending 
on the length of the show and talent) from 
S3,OCX) to over S 10,000 (plus travel). 


Keeping a 
good relation¬ 
ship with other 

companies has 
been a strong 
suit in our 
years of being 
in business/' 
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5 YEAR PLAN 

For LOF, The Big Show is just the beginning. 
During the next five years, Rodkin's plan is to 
develop unique entertainment above and 
beyond 'Just DJ." 

Our goal is to offer total packages from 
caricaturists to strolling violinists, walk-around 
magicians to comedians. In addition to the 
entertainment, we also own an advertising 
specialty company that offers virtually any type 
of imprinted item—from pencils and pens to 
sports bags, etched vases to embroidered shirts. 
We even sell to other entertainment companies 
for their clients," says Rodkin. 

Speaking of the competition, Rodkin adds, " 
Along the lines of our friendly competitors arc 
many companies we have helped out from time 
to time. W'e have lent CDs and karaoke discs to 
DJs in an emergency and on the flip side, we 
have had to borrow 7 a light or party motivator 
when someone was unavailable at the last 
minute. Keeping a good relationship with other 
companies has been a strong suit in our years of 
being in business." 




COMPANY BIO: 

Company: Lawrence of Florida Entertainment 
Service Area: Primarily Southern Florida 

Typical Rates for Area: $300-5600 per event 
LOF's Basic Wedding Rate: $500-5750 
Special Service: "The Big Show" 

Upsells: Karaoke, party prop packages... 


You, too, 

beaDJ 

All Star! 

1 A, 




{ t 


\ 



To join the Odyssey Cases/Mobile Beat 
All Stars, just send us a few facts about your 
business along with a couple of cool photos 
of you or your staff in action. 

In selecting All Stars, we look for DJs with: 

• Exciting promotions • Innovative market¬ 
ing ideas * Heavy community involvement • 
Big sound, light and video systems • Unique 
hiring and training programs • Wild perfor¬ 
mance concepts • Specilized skills • and a 
great success story to share! 

What makes your 
DJ service special? 

Send a brief outline 
with your best photos to: 

DJ All Stars c/o Mobile Beat Magazine 
PO Box 309 • East Rochester. NY 14445 
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MINNESOTA 
MOBILE 
LOOKS TO 
TAKE 

KIDSDANCE 

NATIONAL 



I n 1990, eight years after starting 

Minnesota's Total Entertainment, Howard 
VValstein began realizing the need to 
specialize. In studying his market, he became 
aware of the demand for DJs who could present 
a performance customized for family and youth 
events. To test out the idea, he created a 
separate branch of Total Entertainment, named 
Kidsdance. 

As Walstein explains, "Kidsdance's special¬ 
ized marketing allowed me to separate our 
company from all the DJ competition in 
Minneapolis and St. Paul that wasn't perceived 
as family friendly. Unlike the wedding business, 
many of our clients re-schedule their event to 
accommodate our schedule. And there is no 
better advertising than to perform in the public 
arena." 

The best reason to start booking shows for 
children, according to VValstein, is the fact that 
half of the shows take place Sunday through 
Friday. In fact, one quarter of Kidsdance shows 


take place Sunday through Thursday, many in 

the middle of the dav. "This market has to be 

■* 

the fastest growing market in the iast twenty 
years," says Walstein, "because kids are getting 
more sophisticated each year. Kidsdance's main 
clients are grades "K" through six ,but we've 
even booked several events for pre-kindergarten 
groups." 

Kidsdance's most visible event in Minnesota 
is Family Fun Night at America's largest 
shopping center, I he Mall of America. 
Kidsdance has performed at ever major mall in 
the Twin Cities, as well as Minnesota's biggest 
amusement park, Valley l air. Many community 
events and festivals such as the Twin Cities 
Marathon, St. Paul Winter Carnival, Fourth of 
luly shows, and countless corporate picnics fill 
out the schedule. The biggest event Walstein 
has performed for Kidsdance was at the 
Metrodome for 20,000 people; the smallest has 

been for 12 people. WALSTEIN continued on page 66 
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PROTECT VDUR INVESTfflENT... WITH 



Colors 




Black 


Yellow 



Cow 



Camo 



White 


Itetel Green 


KROM iM (krom)- A product consisting of hue and appearance with a combination of 

quality, affordability, and style!!! 


Side to side steel plate 
for stronger handle 
support. 


Large steel 
chrome corners. 


I .urge soft grip 
handle. 


i leavy duty longue and 
groove assures pro|x'r 
halves alignment and 
tight seal. 


Heavy duty 
inncrllned loam. 


I (old approximately 
80 records. 


Heavy duty 
recessed latch. 


Lock loop for 
added security. 


Assortment of colors 
and patterns. 



Fully riveited 

W 

extrusions 


Special gloss printed finish 
in bring out richness in 
color. 


Light Weight - only 7 ihs (empty) 


Heavy duty rubber feet. 


One year limited warranty. 


ODYSSEY INNOVATIVE DESIGNS 
14520 JOANBRIDGE STREET, BALDWIN PARK, CA 91706 

TEL: 626 813 0878 FAX: 626 813 9038 

www.odyssey-cases.com 

www.kromcases.com 


All equipment* pictured m thii catalog ore for flinfrotian purpo>©j only Specification* *ubjecled io change wimoui notice 
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A s owner of Music Machine DJ & Video 
Productions, Mike Sabatini has used his 
25 years of experience in the entertain¬ 
ment industry to the best of his advantage. 

Sabatini, who began as a musician, started 
his part-time DJ service, located in LaSalle, Ill., 
in 1989. Over the years, tie built up to three 
systems and now operates full time with six 
systems and eight employees. His hard work 
and dedication to the business has resulted in a 
multifunctional business that encompasses all 
the various entertainment needs for any 
occasion. 

Besides offering the typical fare of music for 
weddings and other events. Music Machine 
offers a number of add-ons, including karaoke 
and video packages. 

A popular add-on Music Machine developed 
in 1996 is "Times of Your Life." This is a photo 
montage of a person's life, edited and enhanced 


with music for a very professional presentation. 
The final product is then shown on a large 
video screen at the event. 

"This led to inquiries about videotaping 
weddings and other video-related services," 
Sabatini savs. "In 1997, Advanced Video 
Services was launched as a stand-alone, full 
service video production company to compli¬ 
ment the DJ service and the wedding market, as 
well as the corporate and legal video fields." It 
was then that Sabatini incorporated Llite 
Multimedia Group as Music Machine's and 
Advanced Video Services' parent company. 

To make the most of their overhead, Music 
Machine has established a gear rental service. 
"Customers can rent complete sound systems, 
karaoke and video equipment," Sabatini says. 

Wedding clients, in particular, appreciate 
being able to hire their DJ and videographer all 
in one shot. Their video capabilities aid them in 
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getting gigs, too. "For school dances, we offer 
the Music Video Dance Party," Sabatini says. He 
has these events sponsored by local businesses 
who provide giveaways. They also offer 
GameShow Mania, from Creative Imagineering. 
"Using our game show system, we play a 
variety of frivia-style games," Sabatini says. 
"Again, our sponsors provide giveaways for 
this." 

Further ensuring the use of their time and 
equipment, Music Machine DJs work karaoke 
every Wednesday night and a retro night every 
Friday night at Machelle's Backstreet. 

Having a lot to offer your clients is a good 
thing but, it won't get you very far if you don't 
follow up with professional business practices. 
Sabatini's got that covered, too. 

"We have a commitment to total customer 
satisfaction throughout our company," Sabatini 
says. "We're not happy or satisfied unless our 
clients are." 

To ensure their clients' satisfaction, Music 
Machine holds personal consultations at which 
time all the details are discussed and agreed 
upon. Clients also get a chance to meet their 
DJ. The banquet facility' manager is called as 



SPECS 

Company: 

Music Machine 
Years in Business: 

11 

Service Area: 

North Central Illinois 
Typical Rates: 

$550 for 3 hours of music 
Upsells: 

Video, Karaoke, 

Enhanced lighting 


well, prior to the event, to confirm arrange¬ 
ments. 

To maintain professionalism throughout the 
company, all of Music Machine's DJs are trained 
and expected to follow company policy. "We 
have developed a very comprehensive training 
and operations manual, which helps ensure 
consistency with our staff, from training 
through performance," Sabatini says. 

There is definitely something to be said for 
experience, and Sabatini is a text book example 
of what it can do for you... it makes you a DJ 
All Star! 
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Numark 
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--•fit 


Numark 
CDN-34S 

• Anti-shock 

• Seamless 
looping 

• Fader start • True instant start 
CDN34S List 1,050.00 .. 699.99 






VISA 




Pioneer CDJ-100S 

• Loads discs twice as fast 

• Instant start 

• 3 on board effects 

• Tempo control 

CDJ100S Ust 589.00 .... 



CALL 


JBL TR225 

• 15” dual woofers 

• 450W continuous 

• Smooth performance and powerful response 

TR225 List 529.00 .329.99 



i ^ 


American Di 
Vertigo 

•#1 choice of mobile DJ's 

• 30 beams of multi¬ 
colored light 

• Sound activated 

VERTIGO List 299 99 

99.99 



TM 


Elation EL-1803 Calypso 

• Planet DJ Best Seller! 

• 48 colored lenses 

• 144 dancing beams 

• Built-in sound activated mic 

EL1803 Ust 224.99 ... 169.99 




Mackie M-1400i 

• Planet DJ’s finest 
« Ultra low noise 

M1400I Ust 699.00 ... 599.99 





1 - 800 - 404-8230 

3050 Mill Street, Remo, MV 89502 

(Mail order prices may not available in retail stores.) 


www.planetdj.com 
FAX (775) 323-8320 
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WALSTEIN continued from 62 


'fyou.r Ho. / source £o% 
fvioftd & HOdMZttcCi 

fryi zOOO and dctfond! 




We welcome the new millennium 
WITH PRICES LOWER THAN EVER! 

Great for smaller venues, take advantage of our Big 5 
sale, buy in 5 dozen quantities, rather than by the case! 


5 d z 

5.5" Tambourines - $37*50 


5 rl i Neon Sunglasses $20 


5 dz Disco Belli Necklaces $20 


5 dz 

14" Inflatable 
$15 


tviics 


5 tlz 

Tricolor Maracas 
S37.50i 


5 dz 

Multicolored 
Poly Jumbo Lels 
$10,50 


5 dz Gangster Hats $40 
5 dz Sombreros $60 


5 dz 

24'* Inflatable 
Saxapliones 
$20 



" >,16" inflatable Beachballs 
& w J $20 


J 


Sf * 

Aioi \<li 



m 


800 ) 854-8490 


| NY (718) 332-8131 • Fax (718) 332-8141 «Web www.partypinto.com 


s?ri®^V \ 



Last December, Kidsdance produced 
a national radio program that aired 
in seven radio markets. Next year 
they plan to aggressively expand to 
other national radio markets* 
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th ekiosdance radio 


nstmas Special 

f 994 

r vilJ 



As Kidsdance is customized for the particular needs of the 
client, rates range from a low of $250 to a high of S3,500. 
Depending on the price, one great DJ could do it ail. Many 
shows incorporate more than one DJ to keep the energy level 
through the roof. 

A decade after its inception, Kidsdance is promoted heavily 
through a well-produced and tightly-targetted TV advertising 
campaign on the local Fox affiliate. It is also featured on Radio 
Disney commercials, as well as in ITA newsletters and family 
magazines. 

At present, Kidsdance is searching for existing DJ compa¬ 
nies, in markets nationwide, with a strong reputation for 
performing at family events. "Our main goal/' says Walstein, 
"is to build an association of DJ services across the country 
that have a commitment to providing the absolute best 
performances for families. We want to bring DJs into the 
growing marketing trend of specialization." 

With Kidsdance, Walstein hopes to create a strong DJ 
alliance with greater profit potential for the individual 
companies. "There is an opportunity here," explains Walstein, 
“to build a powerful advertising communications medium 
that can attract wholesome corporate sponsors who would be 
extremely interested in the captive, interactive audience which 
we can provide for them." 

The concept of performing Kidsdance is a simple one. The 
energy of the DJ is the most important factor in the show. As 
master of ceremonies, his or her goal is to spread contagious 
energy- to everyone present. The music must be fast paced, 
non-stop, and with a wide selection of music of all types, from 
the most current Backstreet Boys' song to the best '50s and 
’60s classics and maybe even a rendition of "Take Me Out To 
The Ball Game" for the audience to sing-along. 

You can find out more about Kidsdance on the Web at 
www. k i dsdance .com. ft 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


UacaPnoismColt , s the 

new compact and powerful 
CD+G/CD Karaoke system for 
home use, or the party rental 
market! The Colt is equipped 
with state-of-the-art Karaoke 
features as found in 
professional Karaoke and 
PA systems: 


The Colt delivers all 
the power and clarity needed to fill any 
living room or party half for your 
next family get-together or corporate 
function! Contact your Karaoke supplier 
today to buy or rent a Colt. It's the 
entertainment investment available now 
and enjoyable for years to come! 


For your nearest Vocopro Dealer Call 

(800)678-5348 

Fax (626)968-1998 
E-Mail:info@vocopro.com 
or Visit us on the web site at: 
www.vocopro.com 



















































































MCKAY'S 

MARKETINGMEGAMIX 



ONCE YOU START DONAT¬ 
ING YOUR SERVICES, YOU 
LEARN QUICKLY WHERE 
TO DRAW THE LINE. 


by Dan McKay 




very time I'm asked to donate an appearance to a non-profit 
organization, i feel like I'm in a cartoon, with a little devil on one 
shoulder and an angel on the other. 

The little angel beseeches me to give unselfishly of my talents without 
regard to my own future gain. The devil demands I only consider large, 
high profile charities that will get big press, lots of exposure, and the best 
chance to get future bookings. 

While 1 won't claim that my motivations for contributing my services 
are purely altruistic, I've probably helped groups raise funds well into six 
figures. I enjoy giving something back. Of course, the publicity I gain for 
my company doesn't hurt either. 

When Gary Orr of Fort Worth's Ixjne Star Entertainment became a DJ 
almost 30 years ago, donating his services seemed like the quickest way to 
generate positive word of mouth advertising. 

"Because 1 was so willing to help out, it didn't take long before I was 
doing 25-30 free jobs a year," Orr recalls. "But when you're a single 
system operator with only 104 Fridays and Saturdays a year to book, it 
doesn't take too many freebies to cut deep into your profit margin." 

In the last few years, Mike Lamb of DJ Lamb Productions in Charlotte, 
N.C. has also found it hard to say no to a good cause. Now he too is torn 
between being charitable and his bottom line. "I love doing charity work, 
11 feel 1 have to control the amount of services 1 donate and discount." 
mb admits much of his dilemma is because he doesn't have strict 
criteria for the groups to which he donates. Causes like Special Olympics 
and i fabitat for Humanity are ai i easy call, hut he’s also done free gigs for 
local Knights of Columbus dances, YMCA pool parties, and school walk- 
a-thons. "I have to feed myself," lamb confesses, "so I've started cutting 
back on free bookings on weekend nights. I've been more assertive about 
asking these groups for reciprocal advertising. And I am working toward a 
policy stating that if I did something free for them last year, 1 charge a fee 
this year." 


IT'S POLICY! 

"The second biggest mistake I made with charity work was not having a 
written company policy on donating my services," says Orr. "When I 
finally developed one, the number of charitable events I was doing went 
down, as well as the guilt factor." Orr's first biggest mistake? Thinking he 
could "trade checks” with a charity. This is the process of getting a check 
for the full price for your gig, then writing the charity a check for the 
same amount. 

He was quickly made aware of the error of his ways. "My accountant 
explained when you get paid by a charity, you are taxed as income at 
whatever tax bracket you are in," Orr says. "When you donate the same 
amount back to them, you only get to write off 50 percent of your 
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donation. And after you factor in your time and wear and tear on your 
vehicle and equipment, you are actually going in the hole." 

By the way, not all non-profit events are created equal. Jose A. 
Gonzalez of New York's Sonido con F.legancia makes two distinctions. 
First, between fundraisers and those who want to throw a bash for 
themselves. "For non-profits who just want to party, we will usually take 
up a collection from their members, employees, etc." Gonzalez's second 
caveat is between organizations that have open membership, as opposed 
to private clubs. If the event is to raise money for a private organization, 
he offers a reduced fee of one-third to one-half of what he normally 
charges. 


OPEN SEASON ON DJS 

Be prepared for a stampede once the word gets out that you are donating 
gigs. "We have had to be more careful as an interesting phenomenon 
began to happen," Gonzalez recalls. "We would donate services to one 
company, and then all these 'unknown' companies would call us claim¬ 
ing to be non-profit and wanting us to come out free." Again, having a 
written policy insures that you treat everyone fairly. 

W.P. "Professor Jam" Rader of A Spinnin' Crazy Productions in Elfers, 
Florida has a solution he calls "Free For All Tuesdays." Your company 
creates a policy to donate a designated number of hours on a Tuesday, or 
any other off night, to any non-profit organization that requests them. 
You may want to consider limiting that donation to sound only; tights, 
decorations, favors and prizes can be an upcharge to cover your costs. 

OK, so donating your Q1 services may not get you a tax break, but you 
can deduct mileage (currently 14c a mile) and out-of-pocket expenses. 
The main benefits of donating your services will not be immediate, but 
they can pay off in a much bigger way: 


Doing charitable work is an excellent way to make new 
contacts. I've moved my business to three different cities in the 
last six years. Each time, one of the first contacts I made was to 
local non-profit organizations. Most every one of them has several 
dances, fundraisers, fairs, and festivals a year. In return, the charities’ 
officers arc usually happy to shepherd my company through the corpo¬ 
rate maze at their "real jobs" for bids on their picnics, awards banquets, 
and holiday parties. And the higher the profile of the charity group, the 
more influential its board members are. 


As a single op with a small ad budget, Indianapolis DJ Jim Cerone finds 
charity gigs to be a great way to get exposure. "At the ritzier dinners, you 
w ill he performing for the 'inner circle' of well-to-do society in your area. 

I watch the newspaper for upcoming events and call the organizer to 
offer my services. Often that's all it takes. But the real payoff is the 


“As far as charities go, we donate our 
services to many community and chari¬ 
table functions throughout the year, but 
not at the risk of working every weekend 
for free (which we probably could). Per¬ 
sonalty. I've chosen a couple charities as 
have other staff members. Beyond that, 
we offer special rates for charitable or¬ 
ganizations. Usually, It's a great oppor¬ 
tunity for exposure because that type of 
function includes pre-event publicity, our 
company name on invitations and/or pro¬ 
grams and post event news releases. Of 
course, there’s the added exposure to 
people who are planning parties (wed 
dings, bar/bal mitzvahs, corporate par¬ 
ties. etc.) who take our cards at the event. 
And yes, our business cards are readily 
available.’ 

—Larry Rodkin,owner of 
Lawrence of Florida Entertainment 
and a Mobile Beat DJ All Star 
(see page 58) 
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ALL FOR NAUGHT 

referrals and word-of-mouth you can generate. ” 


a I he event itself can generate free publicity for 
your company. For the last three years John Mozart, 
of In The Mood DJ Service in Toms River, N.J., has 
entertained at the "Relay For Life” sponsored by his city's 
chapter of the American Cancer Society. " The event is at a 
local football field in front of 2,(HX) people. In addition to 
my DJ services, I also help them raise money by selling 
beachcomber hats to wear in a huge conga line I lead 
around the track. One year this giant spectacle made the 
front page of the local nevvspapier, and guess who was 
right in front in the photo?" 



Prospective clients love seeing community work 
in a DJ's brochure. Whether you've been around for 
10 months or 10 years, seeing local high-profile 
charities on your client list lends immediate credibility 
and respect. 

This can be a particular benefit for newbies who may 
nut have a long list of references. It's not quite the adage 
"beggars can't be choosers," but most non-profits won't 
demand a laundry list of names and numbers of people 
for whom you've done work. 


rM Piggybacking your charity's event advertising 
^ gets you more free exposure. It is the job of the non¬ 
profit's publicity committee to get the word out on their 
event. Most are very successful in getting newspaper, 
radio, and television public service announcements. Why 
not have them hype you, by name, as the featured 
entertainment? 

Gonzalez asks organizations, to which he donates his 
services, to name him as a full-fledged sponsor. "This 
means inclusion of our logo and name in all promotional 
literature associated with the event, including advertising, 
programs and even T-shirts. If it is a public event, we will 
also hang our company banner." 

Kevin Thomas of Moondance Music in New York Cits' 
only asks that they mention his company in flyers that 
the charity sends out, and that he can distribute business 
cards. "That's about it," he says. "I don't do it for the 
exposure, I do it to be supportive of my community." 
Which leads us to,,. 



Good karma. I'll leave it to the Art Bell crowd to 
pontificate on how doing selfless deeds creates 
positive forces in the universe that help good things 
to come your way. But! strongly believe that our talent 
for making people happy should be shared with those 
whose lives don't have a lot of smiles. 


In his twenty-first year as a DJ, Dan McKay is a regular contributor 
to Mobile Heat and creator of DiscJockeyDUectory.com, which 
launches this spring. 
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by Mark |ohnson 


HOW TO FIX EVERYTHING 
FROM A SPEAKER RUMBLE 
TO A STOMACH GRUMBLE 
AND NEVER SKIP A BEAT! 



Much has been written about all the extra "what if" gear you 
should bring to an event. Included in the mix are spare CD 
player(s), amps, mixers, microphones, bulbs, cables and Duct tape, 
to name a few. These items all support your system and its ability 
to keep the show going. But what about keeping you going? How 
many times have you been left off the dinner list, or had a thoughtful 
waitress hand you a plate of food but no silverware? 

While the guests are enjoying their dinner and listening to your nice 

background music, you may be listening to your stomach 
grumble. Many DJs specify up-front whether they are to 
be included in the dinner or not. Manv others take their 

J 

chances and risk going hungry if they didn't plan ahead. 

It's a delicate situation if you need to ask to be included at 
the meal during the event. If it's an informal buffet line, you 
can probably slip through after the guests. But if the event is 
more formal, you may be expected to just stay at your post 
during the dinner. Obviously, you can't run out and grab a 
burger. 

Borrowing from my years in scouting, [ offer these two words of 

advice: Be Prepared! 

In addition to the potpourri of spare DJ equipment either in my 
trailer or within arm's reach, I also keep a variety of small food items, 
such as granola bars, cheese crackers, and even some bottled water for 
just such emergencies. All of the items mentioned in my lists will fit in a 
plastic re-sealable storage box the size of a shoe box. I usually end up 
using at least two of the items in my lists during every event. 

Whether your idol is the Professor on Gilligan's Island or McGyver, 
remember that they both had one thing in common. They had the right 
widget at the right time. 

You can prepare and carefully test all of your equipment prior to the 
event. But when you're at an event, you can't call time-out while you 
make any essential repairs. You need to be able to patch things up on the 
fly and keep the show going. You're paid a serious amount of money to 
provide continuous music for 3-5 hours straight. You owe it to your 
clients and yourself to be able to handle any situation that may arise. 

Experience plays a large factor in your acquisition and retention of 
these spare items. You can bet that the most seasoned veterans of the DJ 
business have quite a collection of spare items and many stories of how 
they saved the day by being prepared. Whether you have two or twenty 
years experience, you can be just as prepared by using my lists as a 
guideline. 


MOBILE BEAT 

















CD/CD+G Digital Jukebox 



Newly Arrived!!! CAVS JB-99, a multi-functional music machine designed to meet the demands 
of professional DJs and KJs. It is a threc-in-onc machine, combining the functions of a traditional disc 
player (plays audio CD, CD+G, video CD), a traditional disc changer (holds up to twelve thousand CD 

marvel achieved by using the latest technology in MP3+Graphics. 

or CD+G songs) and a traditional jukebox (enables access to any songs instantly). CAVS JB-99 is a 

INSTANTLY ACCESS UP TO 12,000 CD/CD+G SONGS 

200 MP3+G songs included free!! 

Download CD/CD+G songs with music AND graphics into 
JB-99 directly from your CD/CD+G discs or...directly 

from the Internet! 

(Easy PC download software included) 

Features: 

Play CD/CD+G songs from internal memory of'JB-99 using MP3+Graphics technology 

Play any standard audio CD, CD+G and video CD (ver 1.1,2.0) 

Capture CD and CD+G songs directly from CD and CD+G discs 
Support MP3+Graphic data file download and backup through PC and Internet 
Memory capacity of 12,000 songs (additional 12,000 capacity optional) 

Built in equalizer 

Key control, tempo control, voice cancel functions 
Tempo change, key change, voice cancel and fanfare functions 

Visit our w'ebsite for more details: 
www.cavs usa.cum 



800-957-2287 * Long Beach. CA 
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DON'T LEAVE FOR A GIG WITHOUT BEING PREPARED! THIS 
CHECKLIST WILL SAVE YOU FROM MOST ANY DISASTER! 


Emergency Backup 


Office items 

12" square piece of aluminum foil 

index cards 

pens and pencils 

large plastic garbage bag 

2-3 small grocery plastic bags 

crazy glue 

4 AA batteries and flashlight 
one-sided safety razor blade 
small roil of white first aid tape 
matches 

a few rubber bands 
clothespins 
binder clips 


Personal items: 

4-5 granola bars or candy bars 

2 bottles of water 

A small bottle of mouthwash 

A small tube of toothpaste and travel 

toothbrush 

plastic utensils 

prepackaged moistened Towelettes 

extra dinner napkins 

bandages 

can/bottle opener 

ear plugs 

little packets of pain killers 
cotton swabs 

a tiny bottle of rubbing alcohol 
$2-$3 in loose change 
a comb or hairbrush 
deodorant 
a small mirror 
an extra tie 
lip balm 
cough drops 


Utility items 

2 rolls of Duct tape 

2 rolls of black electrical tape 

1 roll of masking tape 
a wide magic marker 

3 simple 10' extension cords 

4 bungee cords 

2 spare bulbs for all lamps 

2 spare 50' 14 gauge speaker cables 
many spare fuses of each variety 
small set of tools including: 

2 screwdrivers 
needle nose pliers 
wire cutters 

8" pieces of wire coat hanger 
small adjustable wrench 
rubber door wedges 
a small 75-watt floodlight 


Get Ready To "Go Karaoke" 








Six PACK - Karaoke Starter Pack 



The CASE — Contemporary Karaoke Starter Pack 



• CD + C Karaoke 

• 100+ Most Requested 
Karaoke Tracks 

• Song Search/Song Book 
Publisher CD-ROM 


• CD + C Karaoke 

• 400 + Most Requested 
Karaoke Tracks 

• Song Search/Song Book 
Publisher CD-ROM 



CDI Credit Card Converter 

CD + C Converter Decoder 


• Converts selected CD & DVD Players to Play CD + G Discs 


• Automatically 

J 

Reads Disc 

• fits Neatlv 

J 

Under or 
Above Player 




J 7055 Sky Park Circle, Suite F, Irvine, CA 92M4 
Tel: 949-S33H9&0 * Fax: 949-833-2416 
E-mail: salcsnafi-syntheslsav.com 
Website: vv vv w. s y n t h c $ I s a v, c o m 


Tvvinology 

CD + G Converter/ Decoder 


• Converts selected CD & DVD Players to Play CD + G Discs 

• Works with Single or Dual Decks 

• Rack Mountable 

Professional CD-Graphic Decoder MK-I 

■ *t: JJH. fill 

. ■ “ - / * * 

■ rtf fif f ■ 

TU Hm i Mcu^itw [Xcokf 

lOVMtapi* 

4 C u»M*i ** WNn Output* 

rnr^fTi Out(mj from IWi (Y Sropi CMND Hiyir In DkoI* KwAf CD G Dtw \ 

Wwi Cfcjul tn Stnlwh AirSJTEIU ri J A CP-T40 


Additional Products Coming Soon?! 
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ARE YOU... 


the largest & most popular DJ 


service in your city? 





DO YOU... 



Do you charge more than anyone else because your DJs are the best in 
your city? OUR FRANCHISE OWNERS DO. 



Vo you have an outbound telemarketing department that generates new 
business for you? OUR FRANCHISE OWNERS DO. 



Do you keep your shows fresh and exciting by constantly updating your 
DJ repertoire of new icebreakers? OUR FRANCHISE OWNERS DO. 



Do you have experts who help you find, train and maintain a superior DJ 
staff? OUR FRANCHISE OWNERS DO. 



Do you have a state of the art internet site that produces daily leads 
for you? OUR FRANCHISE OWNERS DO. 



Do you have anyone who helps motivate you, encourage you and has a 
vested interest in helping you succeed? OUR FRANCHISE OWNERS DO. 


“I purchased 
my Complete 
Music fran¬ 
chise after 
getting my 
degree. This is 
a fantastic 
business that 
produces a 
great deal of 
income." 

Dan and 




Do you substantially increase the number of dances your company 
performs EVERY year? OUR FRANCHISE OWNERS DO. 



Do you have cutting edge sales materials, such as a CD ROM that you 
can send out to potential customers? OUR FRANCHISE OWNERS DO. 



Do you have accountants, attorneys, ad agencies and business experts 
at your disposal? OUR FRANCHISE OWNERS DO. 


Do you have a personalized computer program that informs you when to 
call back POTENTIAL customers, tracks your booked dates and out- 


Diane Sims - St. Louis, Missouri 


To find out how we 


can help you earn 


more income, 


call Complete Music 


standing contracts, organizes your office, assigns your DJs and even 
helps you network? OJJR FRANCHISE OWNERS DO. 

4 Do you have a music software program that tracks all your music 

libraries for your different systems and keeps track of your customers 
song requests? OUR FRANCHISE OWNERS DO. 

Vo you NET more money on every dance performed than anyone else in 
your city? OUR FRANCHISE OWNERS DO. 


today! 


1 - 800 - 843-3866 



COMPLETE MUSIC • 20 YEARS YOU MG! 


COMPLETE 





DISC JOCKEY SERVICE 



















































PERSONALCOMPUTING 



THE l-OPENER FROM 
NETPLIANCE CATERS TO 
THOSE WHO WANT THE 
MILK BUT NOT THE 
CO W, THE CHAIN BUT 
NO BALL... YOU GET 
THE IDEA. 


T he gap between technophobes and tech-heads is narrowing, but is 
nowhere near being bridged. Seeking to tap into the potentially 
lucrative market of the remaining population which is computer 
illiterate and wants to stay that way, electronics manufacturers are 
constantly coming out with new "appliances" to entice the naysayers. 
The one area that everyone seems most obsessed with to date is the 
Internet. Regardless if you are a novice or a native to cyberspace, you, no 
doubt, want to get connected to the Web fast and cheap. 

In my quest for ways io accomplish such a feat, 1 spent the past few 
weeks testing the new Internet appliance, i-opener, from Netpliance, 
which is located in Austin, Texas. I was impressed with 1 -opener's poten¬ 
tial, but wasn’t sure of its actual usefulness for DJs. Then it dawned on 
me. Every business, meuding the I)j industry, is turning more and more 
towards the Internet as a way to reach a broader client base. However, 
having to purchase an extra laptop for bridal shows and other marketing 
avenues just so attendees can see your site displayed at your booth is not 
only costly, but risky. It is for just such occasions, 1 think the i-opencr 
could come in handy. 


by Reid Coidsborouch 


EASY ACCESS 

The i-opener distinguishes itself from l V-based devices such as Microsoft 
WebTV in that it uses a computer monitor for better viewing of text and 
Web graphics. I t also sets itself apart from personal digital assistants such 
as 3Corn's Palm VII and smart phones such as Motorola's i 1000 Plus with 
its full-size keyboard for speedy text entry. And unlike e-mail devices such 
as the Cidco MailStation, it allows you to browse the Well and exchange 
e-mail. 

The thing I like most about the i-opener is its automation. You just plug 
the power cord into an outlet and the phone cord into a phone jack and 
the machine configures itself. Each time you use it, just hit the power 
button and the machine connects with its internal 56 kilobit-per-second 
modem, using either a local or a toll-free number. If you’re not local to 
one of its 300 access points, you pay no more for 800-number access, 
unlike with a typical Internet service provider. 

For e-mail, you get an address book and the ability to send and receive 
attachments, though you can't automatically append a signature to 
outgoing e-mail or filter incoming e-mail. For Web surfing, you can save 
your favorite sites and you can access news, weather, and other pre¬ 
configured sites by hitting special keys on the keyboard. There's even a 
key for ordering pizza locally, l iie proprietary browser supports audio but 
not video. 

The unit itself looks a bit like a notebook computer. The IQ-inch flat- 
panel color display is similar though smaller than those used with 
notebooks And with its 800 by 600 resolution, it's quite readable. The 
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The thing I like most about 
the l-opener is its automation. 


keyboard, though detached, has an integrated pointing device similar to 
those used in portable PCs. 

Since one logical market for Internet devices such as the i-opener is 
people who came of age before the PC era, 1 gave the unit to my parents 
to test. Their technical ability is such that they have no problem turning 
on a light switch. They were able to get up to speed quickly enough, 
despite stumbling a bit while coordinating the pointing device. In the 
first half of 2000, Netpliance plans to release another version of the i- 
opener with a touch screen that should make navigating easier. 

Ifeing that this is a new product and "bleeding-edge" glitches are to be 
expected. Holding down the caps lock key crashed tine system, forcing me 
to unplug and replug to get it working again. Also, i sometimes had 
trouble connecting to certain pre-con figured Web sites. As for testing 
technical support, I didn 't always receive a call-back within two hours as 
promised. 

Despite the snags, this is a clever product. A number of other compa¬ 
nies arc planning to release similar devices, including big names such as 
Compaq and Gateway as well as other smaller companies such as 
WebMachines and Qubit Technology. Though 
it's a start*up, Netpliance isn't wet behind the 
ears. Its founders include former executives 
from IBM and Cisco. 

Though Netpliance expects to sell i-opener 
through retail stores, it’s currently only 
available direct through its Web site at 
www.netpliance.com, by phoning 1-8KK- 
iopener, or from a smattering of mail kiosks. 

The i-opener costs S299. There is also a 
monthly charge of $21.95 for ''Premium 
Sendee," which includes e-mail, instant 
channels, the Shopping Mall, and access to the 
World Wide Web. "Premium PC Service" is 
available for $26.95 for those who want all the 
aforementioned features plus access to the 
Internet via a PC. 

If you are looking to get connected without 
getting blinded with the complexity, expense 
or liability of a full-service computer, you 
might try an i-opener] 



There's even a key for 
ordering pizza locally. 


Reid Goldsborough is a syndicated columnist and 
author of the hook Straight Talk About the informa¬ 
tion Superhighway. He can be reached at 
reidgOldGh Wtaxs.cotti or http://niembers.home.net/ 
reidgold. 


i-opener• 


Physical Specs 

Size: 9.33’ x 11.96” x 3.5" 

Weight: 5.08 pounds 
Power requirements: AC 120V 

Screen display: 10" flast panel color LCD display, 800 x 
600 resolution 

System Specs 

x86 processor 

32MB RAM, 16 MB Rash memory 
Built-in 56Kbps, v.9Q modem 
Printer port 

PS/2 port for keyboard 

Built-in speakers 

Built-in e-mail waiting light 

One touch access for getting on/off the Net 

Browser Specs 

HTTp 1.1 
HTML 3.2 
RealAudio 5.0 
Javascript 1.1 
SSL 128-bit encryption 
Accepts cookies 
E-mail Specs 

Pictures (jpeg, gif) Web pages (HTML), text attachments 
Sends URLs in message text 
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Monitoring the Latest 
in Computer Screens 

Interesting developments involving computer 
monitors may make you think more about yours 




NecTech 1510+ 



ViewSonic VP150 


T he most visible development in monitors is flat-panel displays for 
desktop computers. Flat panels, also called LCDs (liquid-crystal 
displays), until recently were used primarily with portable computers. In 
contrast to the bulky CRT (cathode-ray tube) monitors that typically come 
with desktop PCs, LCDs are slimmer, lighter and emit less heat and radiation. 

NEC (www.nectech.com/monitors) is the worldwide leader in LCD sales, and 
its 1510+ model distinguishes itself by its ability to swivel, letting you switch 
from horizontal (landscape) mode to vertical (portrait) mode. Portrait mode is 
useful with desktop publishing and image editing. Unlike with some other 
LCDs, the 1510+ also displays a bright, sharp image when viewed from the 
side rather than only straight-on. 

ViewSonic (www.viewsonic.com/prod/panel.htm) sells more LCDs in this 
country than any other vendor. Its well-regarded VP150 doesn't swivel from 
landscape to portrait mode like the 1510+ (other ViewSonic models do), but 
it displays equally sharp text and graphics. 


- -;-~—;—~— -:- The downside to flat 

The downside to flat panels panel5 continue510 be 

continues to be price. P rice The NEC and 

1 ViewSonic units are 

both mid-range 

models, both costing around SI,200. This is almost four times the cost of a 
CRT model. Clearly, unless you're cramped for space, a desktop LCD is still an 
extravagance. 


Digital CRT monitors, on the other hand, are expected to reach the market 
shortly. They convert the digital information computers produce to the 
analog information CRTs require within the monitor itself, rather than within 
the graphics card. This is also supposed to improve image quality, but the 
reports I've heard from beta testers have been mixed. 


Trading up to a larger CRT monitor can also bring benefits such as displaying 
larger text, sharper pictures, and more windows on screen. Moving from a 
15-inch to a 1 7-inch monitor can be cost-effective. Larger 19-inch models 
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Features New 


Dance! 

22 tracks in all 





You 're Getting Married” 

As heard at the 1999 /Alobilc BeatDJ (-onfcrences 


Only $15.95 (includes s/h) 


Send check or money order 

(same day shipping for money orders) to: 

Stage Productions 

2117 Buffalo Road, Suite 110 • Rochester, NY 14624 
For more info, check out our Web site: ivww.dynrec.com/stage 



NEC TECHNOLOGIES INC. 

www.nectech.com 

Model: MultiSync 1510+ Monitor 
Size: 15" flat panel LCD w/XlraView 
Resolution: 1024 x 768 
Weight: 15.4 pounds 
MSRP: $1,116.95 (prices may vary) 


VIEWSONIC 

www.viewsonic.com 

Model: VP150 Monitor 

Size: 15" viewable screen 

Resolution: 1024 x 768 

MSRP: $1,169.00 (prices may vary) 


have come down in price recently, and new ones occupy only 
slightly more space than older 17-inch models. Behemoth 21- 
inch monitors are still expensive and primarily of benefit to 
graphics professionals. Better CRT manufacturers include MAC, 
Mitsubishi, ViewSonic, and NEC. - Reid 



U N IV E 

D IS C P A C K A (J IN G 


For a Catalog or 
Fax Order f orm 

PO Boi 28398 

Col uncus Ohio 4^ 

900 ^ 2-3262 


S V S T E M s 
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Shop Univenture for all 
your disc sleeves and 
storage products! 

Univenture's 
Online Catalog 


www.univenture.com 
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TECHTALK 






So far, MP3 is great for recreation .. 



r 

^^^omputer technology for DJs is progressing 
faster than the speed of thought: As soon as someone imagines 
a better way to do something in the digital world, it seems to 
materialize immediately on store shelves or the Web. Even if 
you've only glanced at the pages of Mobile Beat during the last 
two or three years, you would have noticed the increase in the 
amount and level of sophistication of music software for Mobile 
DJs. The competition has grown fierce among companies such 
as Audio Box, D| Power, MegaSeg, VisioSonic, Music Boss and a 
host of newcomers to put the software and hardware into your 
hands for mixing and storing your tunes on a laptop or other 
computer. The key to making this work is compression. In order 
for a laptop to be viable music source for Mobile DJs it needs to 
hold a lot of information. While it's certainly not the only 
option, MP3 is becoming the most popular compression 
technology since it dramatically reduces the storage space 
needs for music files, while maintaining near CD quality. 


by Dan Walsh 


A familiar face 

Most of these programs make use of Dj-friendly and familiar 
dual CD style interfaces to make the digital mixing experience 
seem as "real" as possible. While some may adjust to a different 
graphic interface, I'd wager that most of us will always feel more 
comfortable with something resembling those dual decks or 
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but does it cut it for DJs? 


'tables we've carried around for years. 

So what does this have to do with MP3 and mobility? Picture 
an alternative approach: Rather than a computer loaded with 
your favorite mixing software, you play your gig with a box that 
looks just like your CDP but has no moving parts. Sound far¬ 
fetched? Well, it's been imagined, so it's probably already in 
development. 

In a flash! 

You've no doubt seen and may own one of the portable MP3 
players available in increasing numbers from companies like 
Diamond, Creative, Samsung and others. Their key attraction, 
other than diminutive size, is their ability to play MP3 files 
stored on solid state or "flash" memory cards. Since the player 
reads digital information directly from the card, the need for a 
spinning disk drive is eliminated, This means no moving parts to 
fail and no skips. Sounds tike a mobile's dream technology, 
right? 

The only problem with adapting this technology to the 
needs of professional DJs is that, even with the reduced size 
of MP3 files, flash memory cards can't hold enough songs. 
The newest portables generally carry 64MB of built-in or 
upgradable flash memory, which translates into roughly two 
hours of music. Great for recreation but not for storing a 
wedding's worth of songs along with enough to cover 
potential requests. 
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Nowadays, it seems like everyone 
is boasting about their great 
selection, lowest guaranteed prices 
and great service - it’s getting to be 
old news. Don’t get us wrong, those 
are great things - things we offer 
as well. 

But what sets American Gear 
apart? It's our team of Sales 
Professionals. Dur Sales Pros are 
not just operators waiting to take 
your order, but working DJs, studio 
professionals and product 
specialists who have real life 
knowledge and experience working 
with the gear. 

So whether you’re just starting 
out, need a little help in choosing 
the product that's right for you, or 
simply want some help in 
troubleshooting a problem, give us 
a call and let us help! 


132 m. tows guide! i 


m jffn -f'tT' rirl^rTm fUM 

nMB.ncWM. Mrar 


25’ Pro 

Mir. Cable 


m 


m PtCHT GEAR, HfCffl MIGHT 


£ IV- 

iJMpn Toll Free: 1 -800-700-4542 

trtfffici: mma iicrLC.ift-|earcW! 

\9GHTHGm 


Call us toll free 


4 


or visit us online ? www.american-gear.com 

If you find yoursolf in tbo LOG* drop by our warohou&c direct pro shop ot 

4321 Atlantic Awe., Long Beach, CA 30807 


MP3: How Mobile Can II Be? 


Go for a drive? 

Current solutions for large quantity music storage point to 
spinning drives of some sort, For example, take the Memory 
Slick, a recently released mini-drive and media format from 
Sony. It promises to put 32MB (and later, 64MB) of material 
into a space about the size of a stick of gum. Other dedicated 
MP3 "hard drives" and rackable players with mega-storage 
drives built in are appearing for the home listener, but what is 
in store for Mobile DJs? 

When you wish upon a,.. 

Here is my wish list for the D) audio player of tomorrow. Start 
with the tried and true dual deck carcass. Build in the largest 
possible solid state memory along with the biggest flash 
memory card technology. Make it upgradable. Include a user 
interface that's easy to use; something similar to today's top- 
of-the-line CDPs. Add a readable LCD screen for the extensive 
song info (title, artist, notes) that MP3 files can carry. Of 
course, don't leave out all the other cool features that we've 
grown accustomed to over recent years, like digital outputs, 
full pitch/tempo controls, seamless looping, etc. Finally, make 
sure a model is available with a CD drive and or a hard disk 
drive for anyone who still wants to literally spin disks. 


= 1997 , 1998 , 1999,2000 = 

American Disc Jockey Awards 



ffivanls Amt-ricub 
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SEE THE STARS! 

LEARN THE 

ROUTINES 

BE A WINNER! 


Videotapes 
$35.00 each 

$4.95 S/H 

CALL TO ORDER 
(888) 894-9902 

www.americancijawards.com 
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Male Pop • Guys Sing Country • Female Pop • Gals Sing Country 

CDG Format • 10 Discs - 80 Songs per Pack 



605 South Douglas Street, El Segundo, CA 90245 (310) 727-0744 Fax: (310) 727-0752 

Visit our website at musicmaestro.com 



































PLAYSOMETHINGWECANDANCETO! 


Unddal'} 



by Jay Maxwell 




iPFT-3 


IT'S TIME FOR 



SHOW OF THE YEAR! 


E ven after 25 years in th 
business, I still get but 
before a bridal show. C 
have bccrispent in preparation, First, there's 
the song selection... the playlist has got to be 
perfect Then, all the equipment lias to be 
thoroughly cleaned and sound checked. Then, I 
have to pass a strict inspection by my wife... I 
must look as immaculate as 1 did on my 
wedding day—fresh haircut, fingernails 
manicured, shoes shined to a high polish. All 
this preparation for a show that will last just a 
tick over half an hour and... not only do 1 not 
get paid, I have to pay to attend! 

But at this show, there will be nearly one 
thousand people critically watching and 
listening. They will be taking note of every¬ 
thing they see and hear. Most importantly, this 
audience will include hundreds of future brides 
accompanied by their fiances and parents. 

The primary reason they will attend is to 
preview bridal gowns, bridesmaid's dresses, and 
tuxedos; hut most of them will also need a DJ 
to play at their wedding reception. Quite often, 
picking the DJ is a last thought. However, when 
you provide music for a bridal show, you have a 
chance to impress them with your professional¬ 
ism and, with proper follow-up, improve your 
chances for getting them to book you early on. 

FAIR OR SHOW? 

Keep in mind the differences between a bridal 
"show" and a bridal "fair". The bridal show is 
typically a part of the bridal fair. The bridal 
show is a fashion show where guests arc seated 
to ooh and all over the latest in bridal fashions, 
tuxedos, and floral designs. A bridal fair is 
where vendors set up a booth to display their 


wares and describe their services in hopes of 
getting bookings. Typically you'll find photog- 
raphers showing bridal portraits, florists 
displaying bouquets and floral arrangements, 
and caterers offering food samples. 

DJ companies ty pically set up a small system 
(so people can easily distinguish them from live 
musicians). Certainly, any literature you have 
available to hand out should be at your booth. 
Most importantly, have the friendliest and 
sharpest DJs greet future clients at the booth 
and answer questions. Many sales are made the 
day of the event, but the primary thing is to 
make a good first impression. In the weeks that 
follow the fair, you will close the sales with 
follow-up mailings and calls. 

LOOKING GOOD 

Since the value of a good first impression is 
priceless, 1 firmly believe in the following two 
philosophies, first, never play music or try to 
entertain at your booth during a bridal fair. 
Second, always try to be the DJ who provides 
the music for the bridal show during the bridal 
fair. 

The most important thing is to get people to 
actually stop at your booth. Attract the future 
brides and grooms to your booth with eye 
contact and a nice smile. Always shake hands 
and offer congratulations as soon as you meet. 
If you play music or "do a show" at your booth, 
you are more likely to scare away potential 
clients than impress them. You only have a few 
seconds to draw someone to your area as he or 
she walks by your display. If you are playing a 
country song, for example, it might be that the 
next 20 brides can't stand country and will not 
even bother stopping by your booth to get a 
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SONG LIST 


SONG TITLE 

1. Chapel Of Love 

2. Stand By Me 

3. My Girl 

4.1 Can't Help Myself 

5. The Way You Do The Things You Do 

6. How Sweet It Is (To Be Loved By You} 

7. (Your Love Keeps Lifting Me) Higher And 

8. My Guy 

9. Ain't Nothing Like The Real Thing 

10.1 Second Thai Emotion 

11. Ain’t No Woman (LikeThe One I Got) 

12. L-O-V-E 

13. 'Then Came You 
14* It Takes Two 

15. TS.OeR (The Sounds of Philadelphia) 

16. More Than A Woman 

17. Heaven Must Be Missing An Angel 

18. Best Of My Love 

19. Heaven Must Have Sent You 


ARTIST 
Dixie Cups 
Ben E. King 
Temptations 
Four Tops 
Temptations 
Marvin Gaye 
Higher Jackie Wilson 

Mary Wells 
Marvin Gaye & Tammi Terrell 

Miracles 
Four Tops 
Nat King Cole 
Dionne Warwick and Spinners 
Marvin Gaye & Kim Weston 
MFSB feat.Three Degrees 

Tavares 
Tavares 
Emotions 
Bonnie Pointer 


20. Aint No Stoppin' Us Now 

21. Bom To Be Alive 

22. Got To Get You Into My Life 

23. Freeway Of Love 

24. Fresh 

25-YouVe My One And Only (True Love) 
26* Lady (You Bring Me Up) 

27J Knew You Were Waiting (For Me) 

28. Lean On Me 

29. JustTheTwo Of Us 

30. Higher Love 

31. Rhythm Of The Night 
32,1 Got You Babe 

33,100% Pure Love 

34, Love Will Never Do Without You 

35, Dreamlover 


McFadden & Whitehead 
Patrick Hernandez 
Earth.Wind & Fire 
Aretha Franklin 
Kool A The Gang 
Seduction 
Commodores 
Aretha Franklin & George Michael 

Club Nouveau 
Grover Washington Jr 
Steve Win wood 
DeBarge 

UB40With Chrissie Hynde 
Crystal Waters 
Janet Jackson 
Mariah Carey 


36. As Long As You Love Me 

37. From This Moment (fast version) 

38. Smooth 

39.1 Need To Know 

40.Your Love Is My Love (fast version) 


Backstreet Boys 
Shania Twain 
Santana 
Marc Anthony 
Whitney Houston 


card, let alone give you the opportunity to tell them about 
your services. 

If you are fortunate enough to score the DJ position for 
the bridal show, you have a major opportunity to showcase 
your services. Instead of a few seconds, you now have an 
audience who will indirectly judge you for the next half 
hour or more. Your music, personal appearance, personality, 
and the atmosphere you help create will make a lasting 
impression and, hopefully, a positive one. 

Here are some hints on how to leave a positive impression: 

• Meet with the fashion show director to learn its theme so 
you can coordinate your presentation. 

• Get a list of the models and style dresses they will be 
wearing, so that you can select appropriate music. Some 
directors may have a particular music style preference—find 

out in advance! continued on page 96 
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CLICK 

On To: 


► Buy ►Sell ►Trade 

Guaranteed used lighting gear 

Low, LOW prices! 


10 High End Mag- 
Lites to be given 
away this month! 


Sign up on our mailing 
list and enter to win 
free Martin & High 
End T-Shirts, Caps, 
CD-Roms, etc. 


SOME RECENT USED ITEMS: 

TRACKSPOTS S695 MARTIN 912 PACKAGE $2,200 


MARTIN 516 $ $950 INTEUABEAMS 



$995 


cr.com 
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WISH I HA V 
A PATE 
TONIGHT,... 
(SIGH) 


BLAH 

BLAH 

BLAH 


IF YOU REALLY WANT 

MORE PATES. 

I'VE GOT THE ANSWER 

RIGHT HERE! 


I'M PJ 

17 AM !!•! 


YOW! 


MOBILE BEAT IS THE 
SECRET TO 

PJ SUCCESS! IF you 

WAbJT TO FILL MORE 
PA TES, YOU MEEP TO 
GET WITH THE BEA 77 


WOW! THAWS PJ PAH! 
AMP THAWS 
MOBILE BEAT!!!!!!!!!!!! 


THE ENF_OR MAYBE THE 0EOIMMMS! 


Subscribe today at www.mobilebeat.com or call 716-385-9920 
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digitally mastered • original artists • current hits 


Entertainment 
aUj Resources Group 

call: 1-800-465-0779 or surf: www.ergmusic.i 
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MUSICNEWS 



The new year is 
off to a great 
start with release 
after release of 
DJ friendly 
compilations. 
Here are some 
winners to keep 
an ear out for! 


by Fred Sebastian 


( For more information and avaltabiity on 
any of the CDi in thi$ column contact 
A.V.C Sebastian at (971) 711 5290. 


The recently released "HITS 20(H)"' includes many of 
today's lop 40 hits and new tracks that may yet make the 
list. Tracks on this two-CD set are: 


Flying Without Wings *****.*,*...* ***** WESTLIFE 

Keep On Moving .******...„..*«*.*****.****.*.***.*.„*,.**.**,.*,.*. FIVE 

(Try.,*.*.*...*.**.*.,*.*.*.*.*..***...*.*..*.*,.....MACY GRAY 

Crazy ..„*.*......* BRITNEY SPEARS 

If I Could Turn Back The Hands Of Time,,*,*..*...R, KELLY 

Mi Chico Utino *******.....*.**.*.GER! HALIWELL 

LargerThan Life***...*.*... BACKSTREET BOYS 

After The Love Has Gone ..*.*******.*..*..STEPS 

Blue (Da Ba Dee) **************...******************.*„*.***.*.*..EIFFEL 65 

2 Times * * .******** .*„**,„***., ANN LEE 

Everytime..**,.*****...*_**_*****....AI 

Jesse Hold On ......*.*__*.* B-WITCH ED 

When You Say Nothing At All.....RONAN KEATING 

Boom, Boom, Boom. Boom....*.***.VENGABOYS 

Tonite..********...** PHATS & SMALL 

Better Off Alone .*.*.*.*.* **.*.ALICE DEEJAY 

Don’t Stop.*.**....*.*.*******..*..*..ATB 

Re-Rewind The Crowd Say Bo Selecta ..*.. ARTFUL DODGER 

Communication.„.,„*........,**„„*.,.MARIO PIU 

Jump & Shout *****.*****.....,*...BASEMENT JAXX 

Unpretty....*********.*........TLC 

Waiting For Tonight..********.****.*****.*****.****************** JENIFFER LOPEZ 




BEAT 









































FOR THE LOWEST PRICES ON ALL DJ GEAR AND PRO SOUND EQUIPMENT, GO TO 



Shake Your Bon Bon..RICKY MARTIN 

Bug A Boo. DESTINY’S CHILD 

Bomb Diggy.......ANOTHER LEVEL 

Why..........GLAMMA KID 

Still Believe........SHOLAAMA 

Ain't That A Lot Of Love.SIMPLY RED 

I Saved The World Today.EURYTHMICS 

Life’s Too Short.LIGHTNING SEEDS 

Hurry Up & Wait..STEREOPHONICS 

There She Goes...SIXPENCE NONETHE RICHER 

It’s About Time You Were Mine.THUNDER BUGS 

Karaoke Queen.........CATATONIA 

I See You Baby.GROOVE ARMADA 

Diving Faces.LIQUID CHILD 

Heart Go Boom .......APOLLO 440 

Dusted......... LEFTFIELD 

Angel...-......TINA COUSINS 

God Must Have (Spent A Little More Time On You.N SYNC 

I Need To Know..MARC ANTHONY 


Twist And Shout......... THE ISLEY BROTHERS 

(You’re Love Keeps Lifting Me) Higher And Higher...JACKIE WILSON 

Love Potion No. 9....THE CLOVERS 

Whole Lotta S ha kin’ Goin’ On.. JERRY LEE LEWIS 

Willie And The Hand Jive..JOHNNY OTIS 

Lollipop...THE CHORDETTES 

Iko Iko.....THE DIXIE CUPS 

Leader Of The Pack... SHANGRI-LAS 

Fever.....PEGGY LEE 

Those Oldies But Goodies.LITTLE CAESAR & THE ROMANS 

Venus....FRANKIE AVALON 

La Bamba......RITCHIE VALENS 

Sugar Sugar.... THE ARCHIES 

Chapel Of Love.........THE DIXIE CUPS 

The Wanderer. DION 

Hooked On A Feeling.B.J.THOMAS 

and many more...! 


"200 JUKI-BOX HITS" is a 10-CD box set of 200 original 
oldies hits. It includes ail-tune classics and rarities. Here's just 
a taste of some of tracks on this extensive collection: 

Blueberry Hill.............. FATS DOMINO 

Be Bop A Lula.GENE VINCENT 

In The Summertime ....MUNGO JERRY 

Mr. Sandman.. THE CHORDETTES 

Papa Oom Mow Mow...........THE RIVINGTONS 

Rockin' Pneumonia &The Boogie Woogie Flu.HUEY “PIANO" SMITH 

Buena Sera..- .LOUIS PRIM A 

I Get Around ...THE BEACH BOYS 

Wake Up Little Susie...THE EVERLY BROTHERS 

Louie Louie.-.. THE KINGSMEN 

Only Love Can Break A Heart.....GENE PITNEY 

Poetry In Motion...JOHNNYTILLOTSON 

Little Bitty Pretty One..BOBBY DAY 

Runaway......DEL SHANNON 

Palisade Park...FREDDY CANNON 

A Teenager In Love........DION & THE BELMONTS 

Little Old Lady From Pasadena....JAN & DEAN 

Come On Let's Go..RITCHIE VALENS 

It’s Irt His Kiss (The Shoop Shoop Song).—.BETTY EVERETT 

Earth Angel...THE PENGUINS 

Runaround Sue.........DION 

That Old Black Magic..LOUIS PRIMA & KEELY SMITH 

Take Good Care Of My Baby.. BOBBY VEE 

Sea Cruise........FRANKIE FORD 

I Love How You Love Me..... THE PARIS SISTERS 

I Fought The Law.......BOBBY FULLER FOUR 

You’re Sixteen..JOHNNY BURNETTE 

Happy Together....THE TURTLES 

Tell It Like It Is...-.AARON NEVILLE 

This Diamond Ring.GARY LEWIS & THE PLAYBOYS 

Let’s Dance......CHRIS MONTEZ 


"MONSTERS OF RAE" and "MONSTER MADNESS" art 

two recently-released TV compilations (available to DJs 
through ours and other specialty companies only), that 
feature a solid collection of hits and pojxilar tracks. All are 
dean versions. Both titles are double-CD sets. The hot line¬ 
up is as follows: 

MONSTERS OF RAP 

Walk This Way....RUN DMC 

Bust A Move......YOUNG M.C, 

U Can’t Touch This.....M.C. HAMMER 

Baby Got Back....SIR MIX-A-LOT 

The Power... SNAP 

I Got A Man..POSITIVE K. 

Parents Just Don't Understand...DJ JAZZY JEFF & FRESH PRINCE 

Rump Shaker. WRECKX-N-EFFECT 

Tennessee....ARRESTED DEVELOPMENT 

Get Up! (BeforeThe Night Is Over).TECHNOTRONIC 

Mentirosa ........MELLOW MAN ACE 

Supersonic ........j.J. FAD 

Knockin' Boots............ CANDYMAN 

TicTacToe.KYPER 

Informer. SNOW 

Cars With The Boom.....L TRIMM 

The Rain.ORAN "JUICE" JONES 

Wild Thing........TONE LOC 

Joy & Pain...ROB BASE & DJ E-Z ROCK 

Now That We Found Love.HEAVY D. 

Ice Ice Baby.. VANILLA ICE 

Pop Goes The Weasel....3*° BASS 

Ain’t Gonna Hurt Nobody .....KID’N PLAY 

You Can t Play Nniith r4y Yo-Yo ...........................YO-YO 

Slam. ONYX 

Wipeout ....THE FAT BOYS 
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MUSICNEWS 


Rico Suave.....GERARDO 

Scenario.A TRIBE CALLED QUEST 

Things That Make You Go Hmm...C&C MUSIC FACTORY 

I’ll Do 4 U....FATHER MC 

The Choice Is Yours..BLACK SHEEP 

Wiggle It...2 IN A ROOM 

Set Adrift On A Memory Bliss.PM DAWN 

The Breaks........KURTIS BLOW 

Ya Mama » « » 1*4 *« «■*»«*« »« 4 « !•« a 4 S« fc + i iH 1-4 fr* i-4 ft* * H 4 B-* 4 firii- ri * 4-4'liiP * THE PHARCYDE 

MONSTER MADNESS 

Dr. Feelgood...MOTLEY CRUE 

Up All Night..SLAUGHTER 

Epic.....FAITH NO MORE 

Silent Lucidity ■ + ■ + a * e + i t »+ »* i- i- 4 -a +* e i * ■ *« *+* a + ■ * ■ * »+■*#* ■ * ■ ■ * a-a ■•* *■■■ ■ * * ■ * ■ ■ ■ QUEENSRYCHE 

Kiss Me Deadly...,„.LITA FORD 

Easy Come, Easy Go.......... WINGER 

I Saw Red. WARRANT 

I Wanna Rock..TWISTED SISTER 

Just Take My Heart.....MR. BIG 

Superstitious..„..EUROPE 

I’ll See You In My Dreams.....GIANT 

Cryin’. VIXEN 

Don’t Treat Me Bad.. FIREHOUSE 

Apple Pie.WHITE TRASH 

After The Rain. NELSON 







Of 




SEND BEFORE MIDNIGHT TONIGHT 

You know the drill. You come home after your last gig 
ot the weekend, plop down on your favorite 
overstaffed couch and prepare to catch a few minutes 
of the tube before nodding off. But before you can 
return to "The Guns of Navarone," your worn out 
music sensors are barraged with commercials for the 
latest compilations of '50s, 60s, country, waltzes, 
classical... you name it. Ordinarily, you might find 
these compilations to be just what your mobile library 
ordered... but not 
right now. 

Later, however, at 
tvmusic4U.com you 
can compilation 
shop at your leisure. 

All the deals you see 
on TV are right 

there on your computer screen. It is at tvmusic4U.com 
that you can find all your favorite compilations of 
hard rock, soft rock, rock n’ roll, disco and even opera. 
Complete track listings on all CDs and cassettes are 
provided. 

On the surface, $26.98 per CD sounds a bit pricey, 
but when you consider that most are chock full with 
up to 50 tracks, and there's no shipping charge if you 
order two or more, it’s a pretty good deal. The Web site 
is secure and very user-friendly. 
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MUSICNEWS 


American Woman. 

Turn Me Loose. 

Heaven And Helt.. 

Unskinny Bop... 

I Remember You. 

In My Dreams.... 

Hole Hearted.. 

The Deeper The Love. 

Wait. 

Rainbow In The Dark... 

Say You Will... 

You're So Vain.. 

Bang Your Head {Metal Health) 

Price Of Love... 

Way Cool Jr..... 

New Thing. 

Wait For You. 

Where You Goin' Now. 

Smooth Up In Ya..... 

Burning Heart. 


.KROKUS 

.LOVERBOY 

.. BLACK SABBATH 

..POISON 

..SKID ROW 

.DOKKEN 

.EXTREME 

.WHITESNAKE 

....WHITE LION 

.DIO 

.FOREIGNER 

FASTER PUSSYCAT 

.QUIET RIOT 

.BAD ENGLISH 

.RATT 

.ENUFF Z’NUFF 

.BONHAM 

.... DAMN YANKEES 

.BULLETBOYS 

.VAN DEN BERG 


Another title you’ve probably seen on 1'V is the "Now That's 
What I Call Music" titles, but what you haven't seen on TV 
is the original doublc-CI) series of the recently released 
"NOW DANCE 2000." Featuring recent and new top dance 
tracks the "Now" series is said to be the largest selling scries 
of compilations with top hits in the world. The tracks on 
this are: 


Protect Your Mind (For The Love Of A Princess).DJ SAKIN & FRIENDS 

Lizard.......MAURO PICOTTO 

Back In My Life (Thrdlseekers Remix Edit).....ALICE DEEJAY 

Right Here Right Now......FATBOY SLIM 

Zorba’s Dance....LCD 


Want a single CD loaded many of today's killer hits and top 
requested tracks? Check out "ESSENTIALLY HITS." 
Tracks are: 


Almost Doesn't Count....... BRANDY 

Smooth......SANTANA w/ ROB THOMAS 

No Scrubs ......TLC 

Angel Of Mine.......MONICA 

Someday. SUGAR RAY 

(God Must Have Spent) A Little MoreTime On You ..‘N SYNC 

Believe.. CHER 

Nobody Supposed To Be Here (Dance Mix)..... DEBORAH COX 

Ray Of Light..MADONNA 

One Week........BARENAKED LADIES 

jumper.........THIRD EYE BLIND 

Heartbreak Hotel.WHITNEY HOUSTON 

...w/ FAITH EVANS & KELLY PRICE 

Summer Girls... LFO 

When The Lights Go Out...................... FIVE 

You Make Me Wanna. USHER 

This Kiss. FAITH HILL 

Angel.....SARAH McCLACHLAN 

Bawjtdaba.. KID ROCK 


The Launch..DJ JEAN 

The Sun Is Shining..BOB MARLEY w/ FUNKSTAR De LUXE 

9pm (Till I Come).. ATB 

In And Out Of My Life..ONEPHATDEEVA 

You Don't Know Me.ARMANDVAN HELDEN w/ DUANE HARDEN 

Turn Around ........PHATS & SMALL 

Red Alert...BASEMENT JAXX 

Get Get Down..PAUL JOHNSON 

Sing It Back.MOLOKQ 

(Mucho Mambo) Sway... SHAFT 

Hey Boy Hey Girl.THE CHEMICAL BROTHERS 

Ohh La La. WISEGUYS 

Sweet Like Chocolate....SHANKS & BIGFOOT 

Praise You.....FATBOY SLIM 

Flat Beat.....Mr.OIZO 

Cassius 1999. CASSIUS 

Buddy X.THE DREEMTEAM w/ NENEH CHERRY 

Straight From The Heart...... DOOALLY 

Don’t Call Me Baby...MADISON AVENUE 

Can't Get Enough.. SOULSEARCHER 

Buena Vida (Good Life)..... INNER CITY 

On The Run.BIG TIME CHARLIE 

What cha Gonna Do (BeatmasterVocal 7).ETERNAL 

Sometimes ...........BRITNEY SPEARS 

What Am I...TIN TIN OUT w/ EMMA BUNTON 

2 Times.....ANN LEE 

Bring It All Back.S CLUB 7 

Boom Boom Boom Boom,..,... VENGABOYS 

Better Off Alone..DJ JURGAN w/ALICE DEEJAY 

You Should Be.BLOCKSTER 

Mi Chico Latino (Charlie Rapino Version) .. GERI HALLIWELL 

Say It Again. PRECIOUS 

Killin' Time '99..TINA COUSINS 

What You Need....POWERHOUSE w/ DUANE HARDEN 

Synth & Strings. YOMANDA 

1999 (Gouryella Remix).BINARY FINARY 

Bullet In The Gun..PLANET PERFECTO 

Toca Me............FRAGMA 


Saltwater.CHICANE w/ MARIE BRENNAN OF CLANNAD 


A huge segment of the music industry is Christian music. 
Two new compilations that deserve mention are the newest 
in the "WOW" series, which has 
offered annual best of Christian 
music for several years. "WOW 
2000," featuring the year's top 
Christian artists and songs, is a 
particularly good collection of 
tracks featuring rock, R&B, 
alternative, etc. by many of the 
biggest names. The other new 
release to follow is "WOW THE 
'90s DECADE OF HITS." On 
this collection you'll find many recognizable top hits that 
have made it into the Top 40 mainstream markets. Both 
releases are double CDs and both semi-complete track 
listings follow: 

wow 2000 

Gravity. DELIRIOUS? 

Nobody Loves Me Like You ....JARS OF CLAY 

Love Liberty Disco.NEWSBOYS 

Consume...DC TALK 

I’ve Always Loved You........THIRD DAY 

Thankful. CAEDMON’S CALL 

A Little More.. JENNIFER KNAPP 

Get Down ....AUDIO ADRENALINE 

I Want To Know You (In The Secret)...SONICFLOOD 

River.. OUT OF EDEN 

Basic Instructions.BURLAP TO CASHMERE 

Away From You..THE O.C. SUPERTONES 

Stranded .. PLUMB 

The Rumor Weed Song.....THEW'S 

Always And Forever. RAZE 

New Way To Be Human. SWITCHFOOT 

Waiting Room. LaRUE 
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Speechless.. 

Takes A Little Time .. 
I Wilt Be Your Friend 
...and more! 


STEVEN CURTIS CHAPMAN 

..AMY GRANT 

.. MICHAEL W. SMITH 


WOW The ’90s 

Keep The Candles Burning ..POINT OF GRACE 

Awesome God....RICH MULLINS 

People Get Ready... Jesus Is Coming... CRYSTAL LEWIS 

The Great Adventure....STEVEN CURTIS CHAPMAN 

That’s What Love Is For...........AMY GRANT 

Place In This World..MICHAEL W. SMITH 

On My Knees...„.JACl VELASQUEZ 

My Will.....DC TALK 

God Is In Control.....TWILA PARIS 

Another Time, Another Place.. SANDI PATTY w/WAYNE WATSON 

The Basics Of life. 4HIM 

In Christ Alone..........MICHAEL ENGLISH 

Deep Enough To Dream................CHRIS RICE 

Adonai. AVALON 

Serve The Lord.. CARMAN 

Under The Influence. ANOINTED 

...and more! 


The new hip-hop, rap and R&B compilation "RAPPIN' 
THE STREET Vol. 2 " is out. Unlike the rap collection 
previously mentioned, this one's got a hit more edge. 
Featuring top dub tracks and classics it's loaded with the 
biggest names of the genre. A two-CD set, the tracks are: 


Hope I Don't Go Back..... 

Hip Hop Hooray .,...... 

My Philosophy ..... 

Hustler — . ..... 

Do Wah Diddy... 

A Roliercoasting Jam .. 

Livin' A The Moment .. 

Smokin' Me Out .. 

C U When You Get There ... 

Get Down__„__ 

The Funkiness OfYou........... 

What’s Going On....... 

Oceans Of Emotions ... 

Where My Thugs At.... 

Melody In You........___ 

Close To You....... 

Bitch Betta Have My Money 

Ghetto Thang.,...... 

Money Man (Remix)..... 

Let Me HearYa (He Hoc) ... 

Ballin'...... 

Those Were The Days .......... 

Praise My DJ 1 *...„ 

Thank You....... 

Pretty Woman.. , 

Day Of The Dead..... 

Straight From Nowhere.. 

Me & My Homies.... 

Crack Kills .. 

Straight Gangstaism ................ 


* 
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.. E-40 

NAUGHTY BY NATURE 

.KRS-ONE 

.SCARFACE 

.2 LIFE CREW 

.DE LA SOUL 

..GETO BOYS 

.WARREN G. 

..COOLIO 

.JUNGLE BROTHERS 

.CHAAH 

.BLACK ATTACK 


.. EM-LY 

...QUEST w/ JAMAL 

..CALEB JOHNSON 

REAL NOTE w/ SCOTT FOSTER 

. AMG 

...CAREY KELLY 

.BLACK RAIN w/JOJO 

..SONATwf MR SOOP 

.....DOMINO 

....GHETTO PEOPLE 

..JUSTIN SIMMONS 

. G'S INCORPORATED 

.2 LIFE CREW 

..FUNKY AZTECS 

. BOONDOCKS 

..NATE DOGG w 2 PAC 

..-.B V.S.M.R 

.GETO BOYS 


Find A Way......A TRIBE CALLED QUEST 

Throw Ya Gunz ONYX ^or more information amt availabilty on any of the CDs in this 

column contact A, V.C. Sebastian at (973) 731-5290. 
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DJ-TOWER 
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$139 


BULBS 


4515 

$3.39 

64514 

$6,95 

BRL 

$2.75 

EHJ 

$4.95 

ELC 

$7.55 

ENH 

$9.85 


$119 


Big, 
Sound Active, 
Great Colors 


BOTTLE-ROCKET 
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ROTO-SUDE 

Rotating Slide Projector. 
Compare to “Roto-Gobo” 


T-10 

10’ Black 
Aluminum Tripod 


$74.50 




Spins 2 
ways 


BOW-TIE 


$69 
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SQUARE-DERBY 


DJ-TOWER 

115 


$79 




SPACESHIP 



$79 


KACEIDOSCOPE-A 

Perfect color dichroic glass 
inside an oil wheel 


$95 



SUPER-SHROOM 
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SALSA ES MUY CAUENTE! 


H ow hip is Latin-flavored music and dancing? Sales of Salsa music 
topped the 5600 million mark in 1998, and were up a whopping 46 
percent for the first half of 1999. Many DJs report an increasing number 
of requests for Latin tunes and artists. And none other than Tommy 
Mattola, impresario of Sony Music (one of the Big 5 recording compa¬ 
nies), recently indicated that Salsa is no longer a niche market. "This is a 
core business for us," says Mattola. 

On the dancefloor, Salsa is complementing Swing as the flavor of the 
partner palate. With Latinos emerging as the second largest population 
group in the United States (projected by 2010) and the growing crossover 
appeal of artists such as Ricky Martin, Enrique Iglesias and Marc Anthony, 
Salsa appears poised for steady growtli in this decade. 


Rhino's Latin compilation Saha Fresca: Dance Hits 
of the '90s featuring various artists, offers a superb 
sampler of Salsa music with numerous other 
outstanding collections and songs available to 
expand your Latin catalog. 


by Mike Ficher 


HOT, MEDIUM OR MILD? 

While Salsa is a distinct dance discipline, like Swing, the term has evolved 
into a catch-all expression for many types of Latin dances. 

The traditional Latin ballroom dances, including the Mambo, C ha Cha 

and Rumba, now often fall in the Salsa plate, 
along with such trendy dishes such as Cumbia, 
Banda, Ranch era, Tejano, Con junto and, of 
course, Salsa. So when a guest asks for Salsa, what 
do you serve? 

Most dancers will feel very comfortable with 
the Salsa tempo (typically brassy, heavily percus¬ 
sive and about 160 beats per minute). Even heats 
(2 and 4) are stressed in the basic 4/4 rhythm of 
Salsa music. Phrases are usually easy to distinguish because the vocalists 
and melody instruments tend to pause or change key between phrases. A 
typical phrase at 160 BPM lasts 3 seconds. 

While the steps are fairly simple, coordinating the breaks and steps 
with music can prove challenging for the Salsa beginner. Similar to swing 
and nightclub hustle, a seemingly endless array of turns, intricate 
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The "Forward Basic" Salsa Step 


BEAT.LEADER..FOLLOWER 

1 Transfer weight onto right foot Transfer weight onto left foot 

2 Step forward on left foot (break) Step back on right foot (break) 

3 Rock back onto right foot (rock) Rock forward onto left foot (rock) 

A Bring left foot back (close) without weight transfer Bring right foot forward (close) without weight transfer 

5 Transfer weight onto left foot Transfer weight onto right foot 

6 Step back on right foot (break) Step forward on left foot (break) 

7 Rock forward onto left foot (rock) Rock back onto right foot (rock) 

8 Bring right foot forward (close) without weight transfer Bring left foot back (close) without weight transfer 


patterns and exciting aerials position Salsa as an entertaining 
dance to watch and an ambitious one to master. 

Whether you join the growing throng of dancers on the 
Latin floor or simply enjoy the music, Salsa is hot and should 
offer mobile entertainers a growing source of music and 
dancing for several years. 


CURRENT LATIN DANCE FAVORITES: 

Banda: Active dancing to music with a fast beat. 

Ranchera: Slower, similar to North American country dancing 
and folk styles. 

Cumbra: Compulsive back-beat with Salsa dance steps. 
Tejano: Dancing with turns, similar to the Jitterbug. 

Conjunto: Regular Spanish dance, like a country two-step. 
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continued from page 85 


• If possible, let the director and models hear the songs you 
have chosen, to verify that they fit the show. 

Usually, the director will leave the choice of what music to 
play up to you. While you might think that the choice of 
songs would he an easy task, it can actually be rather 
challenging. Regardless of the theme, the songs must 
address, in some form, the concept of love. You don't want 
to give people an earful of a breakup or cheating song while 
they are looking at a beautiful model wearing a wedding 
gown. 

1 he music should also have an appropriate beat. Remem¬ 
ber that the music is there to give the models time and 
tempo to walk the catwalk, ihe music must fit the occasion. 

GROOVIN' 

For a recent bridal show my service did, the director for 
whom we had worked on several other shows, let us select 
the theme. After much head scratching and deep thinking, 
the theme of "A Lifetime of Groovin'" was selected. The 
following play list is what we devised for the show. The 
songs selected span four decades of mostly up-tempo songs 
with a love theme. 

We wanted to also give a feel of chronological progres¬ 
sion—from early R&B (Motown sound), moving through 
disco and die eighties, and finally to tile most recent sounds. 
Foi this particular show, we needed a different song for each 
model or pair of models. Of course each song is played only 
as long as the model is on the stage, so each selection only 


played between 30 and 50 seconds. This quick transition 
keeps you on your toes. You must have all the CDs already 
in order and know exactly where to find the song, to keep 
the show running smoothly. 

While it gives you more of an opportunity to let the 
audience know the wide selection you have available by 
playing one snippet of a song for each model, it might be 
easier and sound better to play one song for several models. 
That choice is up to you and the director. 

Other things to remember are: 

* Always have your sign or small banner visible 

• Ask if you can make some announcements—perhaps to 
welcome the spectators—in order to get some mic time. 

♦ Have your business cards and brochures readily available. 

• Ask that your company's name be placed on all handouts 
pertaining to the bridal show'. 

In selecting services for her wedding, "seeing is believing" 
for a bride. When attempting to choose the best mobile 
entertainment service for her reception, a bride will look at 
many companies and base her choice on both tangible and 
intangible characteristics. If she is able to judge a DJ in 
action, and she sees a professional at work, her decision will 
be made that much easier. Your presentation at a fashion 
show will not necessarily reflect what you can offer at a 
wedding. However, your attitude, poise, dress, and 
delivery will show her what she can expect at her event 
if she were to hire you. Show her your best and the next 
thing she svill want to see is you at her wedding. ft: 
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A DJ’s *1 Source for Fun, Games & More! 


Millennium Rockets - Be the first in vourai 

to use these as shooters or decor at your event* y 
Imported from Mexico. Smal $9.95 / Large $34.95 

(Rainbow Catcher - Catch this hand-painted 
barrel on a stick and be a winner! Special directions 
included. Th ree for $24.95 


Icebreakers - A must-have interactive book > 
written by John Rozz that includes: Games, SkitsT* 
Specialty Games, S/FX, Quizzes. Over 70 activities. 
Direct vendor phone numbers are included. $24.9^ 

1 luma*' 1'lizzie - This oarne sold out in two 1 


Action Plans - by John Rozz 

This book takes you on the road to successful mobile 
PJing for the 2tst Century. Get advice from a pro! $19.95 


Balloon Jump Suits - The original and only suits 
you’ll ever need for the “Parade of Bepiiies" and “Jolly 
Santa.” $29.95 ea. IB-inch Popper -roriBalloon Jump 
Suits. $19.95 H 


he J orn Game - Pirectfrom Mexico. 

This terrific new game is so fun and easy to learn 
— but too hard to describe! Call for more details! 


Collapsible Limbo Pole - 

Available in many colors. $14.95 

Operation 2 - Now Available! Call for pricing 


lingo! The Ring Game - Swing thj 

the hook using a motion similar to pushing 
a swing! $29.95 each / plus s&h 
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Don’tMiss ASING-le Issue! 




Subscribe on line at 

www.karaokesingermagazine.com. 

Call 716-385-9920 (charge to Visa, MC or Discover) 
or send this coupon along with $23 for 6 issues to: 
Karaoke Singer Magazine 
P.O. Box 309, East Rochester, NY 14445 
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CLUBVIEW 




by Dave Kreiner 



S pring is upon us and what better way to 
say adios to winter than with some new 
music! These remixes are guaranteed to 
keep your dancefloor as hot as the summer sun. 

X-MIX #52 

We start off with a trademark "X-Mix House 
Medley." Featuring remixes by l)J Futna, this 
mix is energetic to say the least. This various- 
artist, trackable, house/techno medley runs 
15:02 at a blazing 137 BPM. Great for a mid¬ 
night set. 

Britney Spears' "Crazy” is presented here as a 
128 BPM house remix by Lenny Bertoldo. Big 
drum beats and a pumping bass line give this 
huge radio hit many more months on club 
playlists. Next is Jennifer Lopez's "Waiting For 
Tonight" at 125 BPM. Although this song has 
reached its radio peak, it still has huge female 
appeal. Also featured is Soul Searcher's "Can’t 
Get Enough," which is a good late night song at 
129 BPM. "Groove With Me Tonight" from 
Latin favorite Vi DO is strictly a club song, as it 
never made it to pop radio. This is a great late 
night Latin pumper at 129 BPM, with a memo¬ 
rable hook. Bob Marlcy Vs. Funkstar De Luxe 
turn in a blazing remix of "Sun Is Shining" at 
130 BPM. This is the stand-out song on this 
issue. Finishing out the set is Lochie Lou & 
Mitchie One's "Body Rock" at 132 BPM. A 
largely instrumental techno song, it pumps 
hard with female spoken/sung lyrics. There are 
lots of breaks and drum beats to play with. 

ULTIMIX #75 

This compilation is jam-packed with five 
medleys and six individual songs that are sure 
to keep the floor on fire. This issue also features 
a free bonus CD! The "1999 Flashback Medley" 
(16:35) from Mark Roberts giv es you the best 
Top 40, R&B, and pop hits of the year—a great 
way to start an early set. This set builds nicely 
in BPM progression from 100-116, ending with 



Santana's 
"Smooth." 

Next is 
"This Is 
Breakbeat!” 

(11:53) with 
various artists 
such as DJ Icey, 

The Hotheadz, and 

more and mixed In Stacv Mier. This is break- 
beat at its best. Upbeat 133 BPM is ideal for 
high energy sets. Everything But Ihe Girl is 
back with a trance influenced track called "l ive 
Fathoms" at 130 BPM. This one is a must for 
ambient rooms. Ricky Martin's "Shake Your Bon 
Bon" is refreshed with vocoders in the chorus, 
adding a new feel to this radio bit at the 
original 100 BPM. Amber does it again with a 
soulf ul Euro-track "Above The Clouds" at 133 
BPM—very energetic anti upbeat. 

Break out the platforms and elephant bells! A 
groovy "Sound of the '70s Disco Medley" 

(14:07) is here that will get the crowd shakin' it 
hard. Bee Gees, KC, Kool and the Gang and 
much more are featured. 

The "Freestyle Flashback Medley" (10:12) will 
take your crowd back to their roller skating 
days. I he energy rises progressively from 120 to 
127 BPM. Nocera, Stevie B, Lit Suzy and more 
keep it kicking in this strong medley. LA DJ's 
Chris Cox and DJ Irene bring us "Something for 
the DJs" at a speedy 137 BPM, A must for 
house/techno heads. 

The Eurythmics return with a vocal house 
cut at 132 BPM to keep the crowd pumping. An 
upbeat version of Enrique Iglesias' second hit 
"Rhythm Divine" contains a trance influenced 
track that gives it a change from the Latin riffs 
found on other remixes, This is a definite must 
at peak time! The "Disco 2(XX) Medley" throws 
a futuristic spin on ’70s classics done up well 
here by Ronnie G. Good as an alternate to the 
'70s disco mix. 
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X MIX #52 

DJ Furnas Next Level 

House of X-Mix 

Continuous Various Artist Medley 

137 

Britney Spears 

Crazy 

128 

Jennifer Lopez 

Waiting For Tonight 

125 

Soul Searcher 

Can’t Get Enough 

129 

MD0 

Groove With Me Tonight 

129 

Bob Marley Vs Funkstar De Luxe 

Sun Is Shining 

130 

Lochie Lou & Mitchie One 

Body Rock 

132 

ULTIMIX #75 

Everything But The Girl 

Five Fathoms 

130 

Ricky Martin 

Shake Your Bon Bon 

100 

Amber 

Above The Clouds 

133 

Eurythmlcs 

17 Again 

132 

Enrique Iglesias 

Rhythm Divine 

124 

Chris Cox/ DJ Irene 

Something (or the DJs 

137 

Mark Roberts 

1999 Flashback Medley Pari 1 

110-116 

Various 

This Is Breakbeat Medley 

133 

Various 

The Sound of The 70s Medley 

120-127 

Various 

Freestyle Flashback Medley 

88-104 

Ronnie B. Good 

Disco 2000 Medley 

.. 

FUNKYMIX #40 

Old Dirty Bastard 

Got Your Money 

103 

L'il Wayne 

Tha Block Is Hot 

88 

Dr Dre 

Still Dre 

93 

Juvenile 

U Understand 

100 

Nas 

Nastradamus 

90 

Grandmaster Slice 

Strokin' 2000 

115 

MC Shy D 

Shake It 

134 

Various Artists 

1999 Flashback Medley 

88-104 


FUNKYMIX #40 

The "'99 f lashback Medley" brings tire best of the year's hip- 
hop and RkB at 88-104 BPM. I his killer medley will keep your 
crowd dancing to !999's best tracks. 

ODIi's "Got Your Money'' gets filtered and filled in with 
extra percussion. Watch the floor sizzle with this one at 103 
BPM. This song has been the most requested for weeks (at 
press time). 

The block is definitely hot with this latest version from i.'il 
Wayne at 88 BPM. The Public Enemy samples will gel a great 
crowd response. Dr. Dre's latest "Still Dre" is featured here over 
samples of Snoop’s "Gin & Juice." New keyboard riffs, and 
drum tracks make it a one of a kind for all Dr DRE fans. 
Funkymix goes down south with Juvenile's "U Understand" at 
100 BPM flowing over the ever classic Jive Rhythm Tracks. 

At 90 BPM, Nas' latest, "Nastradamus," features a chorus 
that gets phased and filtered to add an extra edge. Grandmas¬ 
ter Slice is here with an update of Clarence Carters' classic 
"Strokin'" featuring a very danceable 115 BPM tempo. This is 
a great way to revitalize this highly requested classic. 

You will definitely see the crowd "Shake It” with the club 
favorite from MC Shy D at a brisk 134 BPM. Samples of other 
classics running throughout make it a slamming cut. t his is a 
classic that will never die! , 

o 

David Kreiner is the owner of The Source D } Music Supply. All the CDs 
reviewed above are available at www.tiwsourcefonwisic.com or call 
(800) 775-3472 or e-mail SCMSRECORD@aol.com to order or receive a 
free catalog. 


The Ultimate Music 

Mobile DJs! 




an Dance 


Since 1982, Mobile Beat's Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. * 
• Now available ON DISK for just $9.95 additional! * I 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 {includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.0. Box 309, East Rochester, NY 14445 


Categories include: 

Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 
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NEW! PROFESSIONAL DJ/KJ EQUIPMENT! 


PROSING is your "One-Stop Shop" for all your karaoke, KJ and 
DJ sound track and equipment needs! We have over 8,000 titles 
in stock and now carry professional lighting equipment, signage 
options, training videos, DJ/KJ Turnkey Package specials and 
much more. Ask our trained sales staif how you can receive a 
free catalog and get on our mailing list. CALL TODAY! MBAD000? 


Pioneer 

PROFESSIONAL 
DJ/KJ SYSTEMS! 


PLAYERS! MIXERS! 
EFFECTORS! CASES! 

PACKAGE DEALS! 

_ 




TURNKEY SYSTEMS! 
ITEMS AVAILABLE 
SEPARATELY! 
CUSTOM DESIGNED 
PACKAGES! 






— 


STROBE 


m * 

ECIAL 






SONGBOOK 

MANAGEMENT 

SOFTWARE 

CREATE 
S0NGB00KS 
WITH A FEW 
EASY CIICKS! 
MANAGE 
YOUR OWN 
DATABASE 
EASILY! 
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SING-ALONG ESSENTIALS 



KARAOKE IS AS CLOSE 
AS YOUR COMPUTER. 


by Greg Tutwiler 


N othing, not even karaoke, escapes the effects of technology. Now 
hot on the scene is PC or MIDI karaoke, which could replace 
karaoke as we know it today. It's a total departure from karaoke, 
which uses the LD or CDG formats most commonly used in public 
performances by KJs. 

WHAT IS MIDI? 

f irst introduced in 1982, MIDI is an acronym for musical instrument 
digital interface. Basically, MIDI files are compressed to make their 
storage, transfer, and usefulness much easier. MIDI files allow musical 
instruments to communicate with each other. One musical MIDI instru¬ 
ment can control up to sixteen others at the same time. This greatly 
expands the horizon of possibilities for karaoke, and could reduce the 
amount of equipment and software you need to take to your gigs. 

MIDI can play the background music from an electronic musical 
instalment (such as a keyboard) through your computer's speakers, and 
at the same time display the song lyrics on the computer screen using an 
SMF (Standard MIDI File), which is the basic file format for MIDI data and 
carries a .mid file extension. Visually and audibly, SMF compares pretty 
close to CDG karaoke. What you may give up in sound quality (mini¬ 
mal), you can make up in the ease with which you run your show. 
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Soft Karaoke 


For the enthusiast who just can't live without karaoke, here's a scenario: It's Friday morn 
ing, you're bouncing around your house getting ready for work, listening to your favorite 
radio station, singing along to your favorite songs. It's karaoke night at your favorite pub 
downtown and you and your singing buddies have been planning a night out all week. It's 
your weekly Friday night ritual, a rite of passage to the weekend. But just as you head out 
the door, the DJ on the radio breaks in with the weather forecast. Snow... and lots of it. 12 
to 15 inches by the day's end. Well, there goes the night out. How will you ever get 
through the weekend without your karaoke? 

So what if you're snowed in on a Friday night? You can stay home with a few friends and 
sing karaoke on your desktop computer. A company called Vorton Technologies 
(www.vortor.com) has come up with a cool way to do it. It’s called Soft Karaoke. 

Soft Karaoke comes with PC karaoke software and 100 songs from artists like Frank 
Sinatra, Elvis, and Tammy Wynette. The software lets you organize and customize your 
library. It has buttons for melody and volume control, tempo, and pitch. You can download 
even more songs from Web sites all over the Web. One such site is called Tune 1000. 
which also is where the karaoke software package is available (www.tunelOOO.com 
$49.95). From this site you can select individual songs that you would like in your own 
personal library. 


MIDI, like any other type of recording and compression formats, has 
gone through many developmental stages. The first MIDI karaoke file was 
developed by a company called Tune KMX) Corporation. While the initial 
process is no longer used in the production, this file type is the one most 
commonly found in the shareware and public domain markets. Today, 
most designers of PC karaoke players create their own karaoke MIDI tiles 
that will only play on their player. 

As a KJ, you can take a laptop computer with a PC karaoke player 
installed (downloaded from the Internet), a stereo output to your 
amplification system, and video output to your TV monitors through the 
use of a VGA to IV converter. Phis device costs around S ISO and can be 
obtained in most computer hardware stores. They plug into your VGA 
card output port and have a video-out port. This would allow you to 
eliminate the need for a DJ mixer, video mixer, and the bulky boxes of 
CDGs. There are thousands of songs available for download, oldies 
through the current music of today. You can even add outboard devices 
such a vocal harmonizer, which adds harmony to the singers voice. The 
harmony box will actually replicate your voice, creating genuine two- to 
four-part harmony accompaniment (www.eatsleepmusic.com - $399). 

The use of MIDI and PC karaoke is exploding in Asia and the United 
States. Next is cable- and satellite-based karaoke, which will exceed the 
realm of possibilities. Virtual karaoke bars, in-home karaoke exclusive 
cable and satellite channels and KJs running their entire show from a 3- 
pound laptop computer will be a reality faster than we realize. Technol¬ 
ogy is truly revolutionizing the karaoke industry and MIDI karaoke is 
standing in line waiting to take a run at the top. 



MIDI, like any other type of 
recording and compression 
formats, has gone through 
many developmental stages. 
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NEWPRODUCTS 


Safe Singing 


Here's a welcome new product for the karaoke world called Sing 
Clean. It's a duel holster device specially manufactured to strap onto 
the left and right sides of any karaoke TV monitor stand. When a 
singer is finished, he or she returns the microphone to the holster. To 
release the mic, the next singer must press a small button on top of 
the holster. This button sprays a fine mist over the top of the holster, 
which disinfects the mic as it slides out. 

Susie Muis, owner of Earth Bound Designs, who manufactures the 
Sing Clean system references a statement on their Web site: "If you 
are a karaoke host or singer, you most likely receive and pass harmful 
germs. At one time or another we all think about what's on the 
microphone before we use it, and for good reason. All vocalists need 
protection when sharing a microphone with others, not only for the 
offensive odors caused by germs, but to help guard against harmful 
bacteria that can transmit colds and flu (that's Karaoke Kooties)." 

Sing Clean professes to be the best way to practice safe micro¬ 
phone hygiene. For $39.95 you get two 4-ounce bottles of Winter- 
green disinfectant, which will mist a microphone over 750 times per bottle. Each Sing 
Clean (there are two per pack) also includes one microphone cover and ID band. It is 
available in color choices of deep lavender, pacific teal, and black. 

Contact Sing Clean at (877) 323-7246 or visit their Web site at www.singclean.com 





Karaoke's not the same after Midnite! 


Believing that there had to be a way to host a karaoke show without 
paper requests, software developer Doug Campbell went looking for a high 
tech solution. While working as a KJ, Campbell, from Edmonton, Canada, 
wrote a program for Midnite’s Club Cafe in the early '90s. The enthusiasm 
of the Kis he shared it with sparked him to write a professional version of 
the software early last year. 

Midnite Software Is an extensive song database. In itself, that is nothing 
new; there are dozens of database software packages on the market today. 
What makes this so unique is what it offers you as a karaoke show host. 

When a singer brings you a song request, you simply enter their name 
and song request into your laptop computer. The software automatically 
keeps track of who’s singing and when. 

In addition to helping you manage your singers, it will also tell you 
where the song is in your library, who else may be signed up for that song, 
and if that person has ever sung that song with you before. 

The song database can be useful in locating a particular song or 
providing trivia information for downtime between singers. The software 
will print out reports at the end of the night and track popular songs, 
singer frequency and even cross reference them from any other club at 
which you may play. This information can be helpful in planning out your 
show or for marketing when soliciting new clubs. 

For more information, contact Doug Campbell at (7801 489-0062, e- 
mail him at midnHe@powersurfr.com, or visH his Web site at http;// 
pla7a.powersurfr.com/www.midnitesoftware 2index.html. 


KARAOKE CAFE TO LAUNCH NATIONAL 
KARAOKE CONTEST & TV SHOW 

First it was sitcoms, then full-length movies and now 
karaoke is even popping up in sports programming. 
Being a very visual and auditory medium, it only 
makes sense that karaoke should have its own TV 
shows. The newest one on the horizon is "On Stage at 
the Karaoke Cafe.” 'his exciting, 30-minute program 
will be carried nationally by America One Television, a 
major satellite network, which currently reaches over 
22 million homes. The show will also be aired on 
select Fox affiliates. For stations and airtimes in your 
area, or to learn how you can perform on the show, 
contact the Karaoke Cafe at (800) 347-5504. 

Preparations arc also being made to launch the 
Chartbuster Karaoke National Karaoke Contest, 
culminating with the national finals, to be held in the 
great Smoky Mountains sometime in early 2001. 
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LEARN FROM THE EXPERTS! 


Indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _ The Mitzvah Connection 

2. _A-B-Cs for the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4_DJ 101: Part 1 

5. _DJ 101: Pari 2 

6. _Ten Steps: Starting & Operating a Successful DJ 

Service 

DANCE AND DANCES 

7. _ School Dances 

8. _Kids From 2 to 22: Parties. Dances. Special Events 

9. _ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Ves You Can! 

14. _More Mobile Mixing 

WEDDINGS 

15. _Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. Wedding DJ Supersession 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _ Getting Your Price: Part 2 

21. _ increasing Your Profits 

22. Increasing Your Profits, Part II 


24. _ 99 Ideas for 99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 

27. _Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _Single Operators: How to Survive Large Companies 

30. _Multi-systems: Options & Ideas 

31. __ Working With the Competition 

32. _Beating Burnout 

33. __ Organization 

MARKETING 

34. __ McKay's Marketing Megamix 

35. __ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials. Keeping in Touch 

37. __ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _Icebreakers 

39. __ Icebreaker Supersession 

40. _ It's More Than the Music: Magic & More 

41. _Beyond DJ: Props & More 

LEGAL/TAX 

42. Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. __ Legal & Business: BASIC 

45. Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


51. _ Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. Tech Tips & System Design 

54. _ Tech Talk: Bi-amping. Tti-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

SPECIAL INTERESTS 

63. _ Making Money With Trivia Nostalgia & Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _Women In the DJ Industry 

66. The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Forum 

69. Be All That You Can Be 


PRICE PER 

TAPE: 



1-5 

$8 ea. 

add{$ 

3 s/h > to total 

6-20 

$7 ea. 

(S 

5 s/h) 

21-40 

S6 ea. 

{$ 

8 s/h) 

over 41 

$5 ea. 

($10 s/h) 


# of tapes _ x S_ 

price Of laps 

Please add S & H* 


Total amount due =_ 

Please till in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 * E. Rochester, NY 14445-0309 

or for credit card orders only, 
call (716) 385-9920 or fax this form; (716) 385-3637 
or order online: www.mobilebeat .com 

Wake checks or money orders payable to Mobile Beal ne 
PAYABLE IN US FUNDS ONLY 


23, _ Developing Your Entertainment Team 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 

PHONE 

FAX 


SB 

CARD# 


EXP 


CARDHOLDER'S NAME (please print), 
CARDHOLDER'S SIGNATURE_ 
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SHOWCASE 

ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $45 per column inch (call for specs). All camera- 
ready ad copy and payment-in-full for the June/July issue #60 must be received by March 
17, 2000. For more information, or to place your ad with Visa, Discover or Mastercard, 
CALL; 716-385-9920, fax; 716-385-3637, or e-mail: mobiiebeat@aol.com. 


| A MILLION LAUGHSt I 


The Party Animal's Multimedia Guide 


An eniertainen source for finding ihe right 
jokes hr your re« event on CO-SOM (ttic/PC|. 
Now only S 14,95 (includes s/h) 

Send ck/mo to: fncore Entertainment 
45J Stockton St * * East Wmdior, Nj 08520 


FREE Karaoke Show Listing 


High traffic site! For info 
call 732-308-9629 or email 
jkahwaty@superlink.net 


www.djenterlaiimen1.com/ctieckoul.hlml 


> 


www.DJ-Connection.com 


Online Catalog 


Guaranteed low prices 
American DJ, Martin, Numark.. 
800 - 245-7221 


78 RPMSL- 1200 ’S 


Modify Yours or 
Buy New 


K-A-Bo 


(908) 754-1479 

www.kabusa.com 


SINGERS ! VOCALS^ 

Unlimited Backgrounds™ 

| n wn St» u x bin t Trifles Hi * t «ik ft 
UK with ili* Thompson Vocal 
Eliminator “ Call I w 

Free Demo Tope. ^ 

LT Sound, I k in MUfi * ^ 

7fiHH LT bYirkwiv. * 

L IiIh ifiki, CA 31XB8 * „ 

Ii«i trrt - Ntir//I TSnunrlxrjm 
24 Hour Ovmo/lnfo Lins (770)482 2405 ■ Ext 34 




New England DJ Supply 


(508) 771-7464 


We will not be 
undersold! 



POTOPQIC g 

MIHPUmWW# 



$14.95 t |tu . lU Jrt MWP* 41 

Crest CflfdA netepted 4 *"^ t ***' 

1 - 800 - 776-7193 


1800 djsareus.com 


America's Disc Jockey Resource 

Be the 1st in your area code & 

get a FREE listing . Until t FREE am cod* 

1-800-DJS-ARE-US 

Email: INF 0 @ 1800 DJSAREUS.C 0 M 
Call, email, or visit our site for info. 


FREE Mobile DJ 
Database Software!! 


Indicate Hot Hits, Promo Only, 
Hot Tracks or Time-Life. 

Mail your request to: 

DJ Software 
PO Bax 541, New Monmouth. NJ 07748 


L and R Music I USED EQUIPMENT 


1-800-554-1295 

DJ Gear & pro Audio 1^^ 



Wholesale prices to the oublic. 


I http://www.lrmusic.com J 


Altman F. Spot., 
Technics 5 LI 200 
Drnon DN 20 QQF 
Raiw HP 24 MX 


■ IB ■■■PI ■-■ ■ !■ ■■. ■!■■ ■ | ■ ■ ■■■41*41 


t-t l-i I- I- i t fi iliTiHTrini H-i-fl ■•■ ri ■ 


■i+'fliftfe* K i I I ■ ■ ■ ■ d ■ ■• iIb i ib ■ ■ I 


$495 
5395 
...5595 
S79S 

■ ■■■■■ ■ flp P ■¥ NT 


419-774-0303 

www.nyte-flyte.com 


if rocr um ro line, 

wk'vk car mi iomcii 


oven 6,000 SONGS ON 

KARAOKE CD+G 


10141 Chapman Hwy , Stymoa, IN J7B45 

1 - 800 - 347-5504 

www.chartbusterkaraoke.com 


MOBILE • Learn how to become a Mobile DJ or improve your current skills. 

Di • FAME teaches all aspects of Mobile DJ entertainment. 

SCHOOL • Gosses con be completed in os little as one week! 

11 ' • Come to us or we can come to you & teach all your DJs! 

• Comprehensive, thorough & guaranteed to increase your profits. 

Call now for info (727) 531 -8880 

i- nmiu umirii*fit*r or eniail at prosdj@aol.com 


Make your performance sound tike a cast of a dozen with 
80 original professionally recorded voice drops on C I >. 

Q(Zf CENTRAL 

P.O. Box 301- Lakewood, California 90714 

Only $26.95 Includes S & H. 


Best Selection, Best Price, Best Service 

Karaoke Discs & Equipment 

www.BossEntertainment.com 

I-800-760-SING 


Move to the Pacific NW! 

Wanted: One Sales/DJ to join our expanding organization in 
Kirkland, WA. Currently our annual sales are approaching one 
million dollars. We offer excellent benefits incl. base, med, vac, 

sick leave, pd holidays, etc. Send cover letter with resume to: 
Attn: Ken Levy, 8916 122nd Ave ME, Kirkland, WA 98033 


Karaoke 


Buy at Dealer Cost! 

COGs as Low as $4.95 

We carry most brands 
For price list, See us on the web 
http://www.karaoke-wholesale.com 

or call 

karaoke Wholesale 
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(877) DJ TOOLS 




IN AMERICA 


YMCA SHIRTS 

• Now you can really turn your guests 
into The Village People 

• 6 different characters 
*S15ea. or buy all 6 for S75 

• Order 3 or more sets for $70 per set 

• A great add-on for any event 

Don t forge! about our other products! 

• Award winning wedding planner - $19 95 
(Everything you will need for a successful wedding) 
■ Our new video “How To Be A Great DJ' - £24 95 


STARZ DJ S - (702) 312 STAR (7827) 

5643 W. CHARLESTON #6. LAS VEGAS. NV 89102 
EMAIL - starTrijslv ,; 'aol.com 


SINGERS! and DJs! #5% 

FREE REPORT!^ 

MAKG 500PER 
WGGK PERFORMING 

IN CLUBS JUH 

PRQSINGGRS ^jflPU I 
ATTN: JIM 
P O BOX 650. PIN6LLAS. FL 33780 


WHAT ARE YOU 


to advertise. 
Call Art Bradlee at 


WAITING FOR? 


716 - 385-9920 


100 Showcase / Mobile Beat Magazine 
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LEARN THE HOTTEST GAMES, DANCES, AND INTERACTIVE 
IDEAS FROM THE COUNTRY'S BEST MOBILE DISC JOCKEYS 


1996 O'cvdif, Competition 

1997 Competition 

1998 Competition 

1999 ( J)% Competition 


1996 Wedding- Competition 

1997 2)J Showcase 

1998 5) ‘J- Showcase 

» 

1 ( > ( > ( J / Showcase 


Jiest of-1993-1996 Competitions t£ Showcases 



Video* erne $3C each * Cltt 9 fax, $249 

(800) 355-8288 • www.bmpbeat.com • sales@bmpbeat.com 
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ELECTRONIC 

BARGAINS 

DJ SUPERSTORE! 

■IF WF DON'T HAVE FT... 

THEM YOU DON! NEED /77“ 


DEN ON SHOWCASE NUMARK 
JBL SPI SOUND GEMINI 

QSC TECHNICS AMERICAN DJ 
PIONEER STANTON BSE 
PANE AB POWER SONY 
JVC MARTIN MOB0LAZER 

TEAC LIGHTCRAFT NESS 
FURMAN KNtGKT LYTEQUEST 

WE WILL NOT BE UNDERSOLD! 
FREE BROCHURE I 
/ -BOO-33E-11BS 

Get an INSTANT FAX of our Idlest 
tale flyer immediately upon requeit! 

VISIT OUR SHOWROOM 
970 MONTELLO ST. (RT.28) 
BROCKTON, MA 02301 

OPIN Tumtiy. Fnd*y 9-6 bturdiy 9-4 t l.T 
Sorry, Gwd Sunday L Mondiy 



PhtrDJ. Ctm 

Where The Internet STARTS for DJs! 


Peisonalize the lop site on the Internet for DJs. Check out http:^start,prodj,Com 
for an all-new way for disc jockeys to start their Internet day. 


Dynamic content for your own personalized start page onto the net that you 
choose from including 

N©ws from ProDJ.Com, Mobil© Beat, Billboard 
and dozens of other sources. 

Reviews - of alt the latest equipment and music. 

Chat/Conversation - the holiest on the net! 

Fantastic Search System - to find everything DJ 
and non-DJ related 

TONS of Free Stuff - from web sites and email 
accounts to t-shirts, software and contests. 


http://start.prodj.com 



WANTED 1 

LIGHTS 

DJ RECORD COLLECTIONS 

Disco • Rap * Soul 

House • 12" Singles •Albums 

Will TRAVEL FOR LARGE COLLECTIONS 

Buy • Sell - Trade 
* WANT LISTS ACCEPTED • 

NEW & USED 

New 4515 Bulbs $3.39 
New 700w l ogger $69 
Par 56 Can $21.75 

21st Century Music 1 

1 - 800 - 846-9501 1 

Free Catalog 

800-880-0885 

(201) 641-6610* fax (201)641-9309 
www.21centurymusic.com 
e-mail: saies@21centurymusic.com 

www.cheaplights.com 


get 

Organized 


NOW! 


Customware 

Systems 



di business & music software 


www.cwarenet.com 



the HOTTEST audience participation-interactive!!! 

Game Qfiow ty(ania* 

Bv Creative /mqiNtt/mq 

Winning product in 
Propmastcr Competition at the 
American Disc Jockey Awards 

■r 

in Las Vegas '9ft 

_ 


800 644-3141 

(954)316-6001 

http: vvv> w. creat iveimagin coring .com 


Call for information on the 
NEW CSS-4 Game Show System! 



Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mitil remix@hutfnet.net www.powerhouse-remix.com 


Advertise on the Web! call (716) 385-9920 

To place your Web banner on Mobile Beat Magazine’s site! 



Tie Nations Largest Supplier of Music 
for Nightclub & Mobile Disc Jockeys. 
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Karaoke Explosion! 

ki« 



Starr Karaoke 

Authorized Dealer tor DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


7 


DKKaraoke 


T 


Early Bird Year-End Blow Outst 


DKK200P CDG Player by Sony—They're back in stock NOIV! 



P erfect add-on player to any DJ system: 

Rapid Cue up time m Multi-function 
timer mOne-touch access remote control! 
MMuch more!! 


This plaver ^jfij S when you purchase a set of 96 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs u Digital key 
control ■ Digital echo ■ Vocal 
maskingn More! 


*13 _ 








Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 

f 

M 


Call 800-990-SONG (Ask for ext. 99) 



















WHAT ARE 

YOU 

WAITING 

FOR? 


to advertise 
in Mobile Beat, 
Call Art Bradlee at 


The Mobile Beat 
Top 200 
Reprints are 
available again! 

see page 82 for info 



716 - 385-9920 

ext, 103 


THE MI SIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S, and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, Today’s 
Hits and "DJ Only” titles and Box Sets. For Catalog of over 5,000 
various-artist CDs with complete track listings send $14.95 to: A.V.C, 
Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

• Dealers Welcome • 


Call: 973-731 -5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


The Show Enhancer 

The Ultimate DJ Weapon " 

7 cd volumes available with today's 
most dramatic show openers, show 
closer's, vocal drops, hilarious sound bites, 
karaoke intro's and much much more !! 


■ r 








IN* II * 

$22 * mh 


** Irnfii 


I(pfci V* 


$22 -vh S22 -vi, 


i.„L, 

$22 


9? trwfci 

$22 +vh 


9 A I* 
3 rtf trr 
I tO ir*ii 

S50 


Call Today And Improve Your Show Forever!! 

480 . 391.3560 





AUTHORIZED DEALER FOR 

yORRVIUE-kGEMINIinAMERICAN GJkOMNI 
VISIO-SONICk V0C0PR0 -kCHAUVET^ WOOD W0 RX 

Iba Equipment 'You Steed at 'Everyday 'Low Prices 

AMPSitrMIXERS&SPEAKERS 
CD DECKS&ROAD CASES&MICS 
^INTELLIGENT LIGHTING* 
FX LIGHTINGS FOG*SNOW 


1 888-240 3535 

ONE-STOP ENTERTAINMENT 

www.1stopentertainment.com 


Make More Mokey 




rfl •!O 


ti 


» w 


[* n 


oil 

Business _ 

Oportunity Guid\ 
for DJs and 
Entertainment 
Services! 


Special Price! $19.95 

Call 800-892-406b 






GET 1 

SACK 

' ' " Issues available: (circle thr ones you want) v „ 

24 32 37 46 48 50 56 58 ' ' 

t V * * ( a r •* * - - -!_2_t_a_ 

***# 33 

v _ send check ar money order wit! 

, ' | , , . ' Mobile Beat Magazine P' 
, v ^ - or call (with Visa or MC) 7U 

/ JP # 

or order online at mobile 

I issues of Mobile Beat 

, , 1 \ ^ ^ ' 

1 this ad and a return name and address to: 

0 Box 309 East Rochester, NY 14445 
i-385-9920 (M F. 9 s£T) ...we also accept ^ 
ebeat.com * -• / ' Discover now! x A 

' - , 1 " ' 1 - Jf ' 2 , * ~ ' * 

: / . • - J is pcrjssic wfc'il 

the dj magazine! ^ 


,Y > ITS HERE * vY 
THE ULTIMATE 

IN DJ PRESENTATION! 

FIBER OPTIC FRONT DROP 

l'u QtnHtSist&nS 

A facade of changing colors 
ONLY $699.00 includes 
Carrying Bag & Controller 

Ck&ftk Tkis QutJ 

Yorkville 

DJM806 - 800 Watt 

Stereo i Mixer Combo! 

Tons of Features! 

Call for More info & Price 




I 



Mobile Beat 




your One Stop for CD+G*s 
& K J Equipment from 
Pioneer, VocoPro & Feico 

Ask about our CD+G Club! 


Conference 


CLEVELAND 

Convention Center 

June 26 • 27 * 28 2000 
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Courtesy of Dance Musk Authority 
708-614 8417 





t. EIFFEL 65 

Blue 

Universal 

2. PET SHOP BOYS 

New York City Boy 

Parlaphone 

3. AMBER 

Above The Clouds 

Tommy Boy 

4. ERIC CLAPTON 

Get Lost 

Warner Bros. 

5. EURYTHMICS 

17 Again 

Arista 

6. FILTER 

Take A Picture 

Fill 

7. HANNAH JONES 

Was That All It Was 

Nervous 

8. EYES CREAM 

Fly Away 

Playland 

9. CHER 

All Or Nothing 

Warner Bros. 

10, ENRIQUE IGLESIAS 

Rhythm Divine 

Interscope 

11, DONNA SUMMER 

Love Is The Healer 

Epic 

12. MICHAEL MOOG 

That Sound 

Strictly Rhythm 

13. SUGAR BABIES 

Encore 

Tommy Boy Silver 

14. ERIN HAMILTON 

The Temple 

Trax 

15. BOB MARLEY vs. FUNKSTAR DELUXE 

Sun Is Shining 

Ede 

IB. JAMIROGUAI 

Supersonic 

Work 

17. WHITNEY HOUSTON 

My Love Is Your Love 

Arista 

18. RICHARD HUM P TY VISSION 

Alright 

Tommy Boy Silver 

19. ANASTACtA 

I’m Outta Love 

Epic 

20. SOUL SOLUTION 

All Around The World 

Jellybean 

21. BRIAN MCKNIGHT 

Back At One 

Mercury 

22. FREESTYLERS 

Don't Stop 

Mammoth 

23. VICKI SHEPARD 

Ail 1 Ask Of You 

Redzone 

24. SONIQUE 

Feels So Good 

Universal 

25. MISS JANE 

It’s A Fine Day 

Rampage 

26. BASEMENT JAXX 

Rendez-vu 

Astra Iwerks 

27. SASH! V TINA COUSINS 

Mysterious Times 

Contagious 

28. PAULA COLE BAND 

1 Believe In Love 

Warner Bros. 

29. DAWN TALLMAN 

Wake Up 

Nervous 

30. VERNESSA MITCHELL 

Higher 

Silk Entertainment 

31. MARC ANTHONY 

1 Need To Know 

Columbia 

32. RICKY MARTIN 

Shake Your Bon-Bon 

Columbia 

33. ROGER SANCHEZ 

1 Never Knew 

Arsenal 

34. SANTANA 

Smooth 

Arista 

35. SIMPLY RED 

Ain’t That A Lot Of Love 

Elektra 

36. MARIO PIU 

Communication 

Tommy Boy Silver 

37. COCO LEE 

Do You Want My Love 

Epic 

38. KEVIN IRVING 

House Ain't Givin' Up 

IHR 

39. PAUL JOHNSON 

Get Get Down 

Moody 

40. JS-16 

Stomp To My Beat 

Playland 

41. MILES 

Celebrate 

Megabit 

42. TERRY DEXTER 

Better Than Me 

Warner Bros. 

43. TAYCE 

In My Dreams 

Radikal 

44. TINA TURNER 

When The Heartache... 

Virgin 

46 STEVE SILK HURLEY 

Jack Your Body 2000 

Silk Entertainment 

47. PAUL VAN DYK 

Another Oay 

Mute 

48. PERFECT PHASE 

Homy Horns 

Groovilicious 

49. SODA CLUB 

Go Go Crazy 

Netting Hill 

50* SHAFT 

Mucho Mambo 

Jellybean 





Mobile Beat D| Show 


£ Conference 

Hi$hli?lits from the 
Las Ve^as 2000 Show 

'Internet Auction sites 

* Canadian Music Week 
* Processors £ Enhancers 
* Hot new speakers 
* New ways to 70 wireless 
*And much, much more! 





Look tor the 
lune/Iuty issue 
on New s st an ds 
May 23 rd! 



To learn about this fellow¬ 
ship of Christian D/s & KJs, 
visit www.crossmix.com or 
stop by the C rossMix booth 
at the Mobile Beat show. 
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The Most 
Comprehensive « 
Supplier of 
State-of-the-Art 
Equipment Lighting 

i 

and Special Effects. 

<J AUDIO S> 

9 

<§ LIGHTING §> 

<g EFFECTS g> 



STORAGE & CONSOLES t 



DJ REFERENCE MATERIALS 




ACCESSORIES 



<§ MUSIC 



t KARAOKE 



Your One-Stop DJ Shop SM 
for all your 
DJ equipment needs. 

afc 

* * 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 



UhI KjuuI 1 IT —> A 
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Disc Joe hi y Equlpmvnt & SuppElt* 
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.wv/w, thedjproshop.com.. 

... 800-355-7746 

49 

American DJ.. 

.www.americandj.com. 

...800-322-6337 

.3.116(8C) 

American DJ Awards .. 

.www.americandjawards.com. 

..888-894-9902 

.....82 

American Gear . .. .,.v/VAV.am8ncan - Q6ar.com 

... 800-700-4542 
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...818-767-2929 
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Audio Climax... 

.. wvm.audioclimax.com____... 

800*773-4235 
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B-52 Speakers . . 

... wvm, B-52pro.com —..... 

...213-277-4100 
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RRF 
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Bobby Morganstein Productions 
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Case Logic .... 

. www.caseiogic.com . 

...877-227-3347 

. 70 
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. vwm.cavsusa.com ... 

... 562-422-9743 

73 
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Chauvet .. 

. vrvAV.chauvetlighting.com .. 

..800-762-1084 

. 27 

Complete Music .... 


...800-843-3866 

71 
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ConnectSound.„ „ 

.wvm.CQnnectsound.com.... 

...610-359-0270 
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Core Store.. . 

.www.thecorestore.com.. 

... 800 324-2673 

.. 18 

Crown 

.v^vm.crownaudio.com .. 

... 800-342-6939 
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Dartech, LIC ..... 


... 800-799-1692 

24 
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Denon . 

.www.del.denon.com... 

...973-396-0810 

. 20-21 

DJ Power. 

...wvm.djpQwer.com. 

... 650-964-5339 

. 31 

DJ Warehouse . 

. www.djwarebouse.com ... 

... 877-4 DJ-G EAR 

42 

Eieefro - Voics ... 

. wvn,v.electrovoice.com . 

... 800-234-6831 


ERG ...... 

.. www ergmusic.com .. 

...800-465-0779 
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Gem Sound 

.. www aemsouncl.com .... 

...800-848-9591 

75 
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Gemini Sound .. 
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.800-476-8633 
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Grundorl Corp. .. 

.. www.grundorl.com . 

...712-322-3900 

17 

High Energy . 

.. wvAV.cheaplights.com . 

...281-880-9922 
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images Plus 2000 . wvm.imagesplus2000.com .... 

...800-558-1899 

79 

Island Cases . 

. www.islandcases.com .. 

...800-343-1433 
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Lilith Music .. 
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Mackie ... 
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MBT Lighting & Sound .. 
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Music Maestro .. 

. wvAv.musicmaestro.com . 
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...626-813-0878 

... 58, 63 

Parts Express . 
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... wmv.planetdj com . 

... 800-404-8230 

. 65 

Planet Karaoke . 

. www.planetkaraoke com . 

...800-972-2736 


Platinum Records . 

.. wvAv.platinum-records.com . 

...503-222-9166 

55 

Priddis . 

. wvAv.priddis.com . 

...801-785-0949 

.. 85 

Promo Only ..... wvav. promoonly.com . 

...407-331-3600 

. 41 

Pro Sing . 

. wvAv.prosing.com ... 

...800-776-7464 

. 101 

Pro Sound & Stage Lighting . 


...800-945-9300 

... 47 

PSWCDT Music Guide . 


...716-385-9920 

100 

p\f|c Prn 

. ... wvm.pyramldpyieaLJdiQ.com „. 

...718-236-8000 

. 39 

QSC Audio . 
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. 25 
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... wmrane.com .... 

...425-355-6000 
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.800-528-5599 
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Sherman Specialty ... 

.WYAV.partybysherman.com .......... 

...800-645-6513 
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SitverFlight . 

. www.silverflight.com . 

...888-678-2112 

. 112 

SixStar DJ. Inc . 

. wvav, sixstarrij.com .....,. 

.888-678-2735 

. 51 


. wvAv.skbcases.com ... 

...305-378-1818 

. 10 

Sound Choice . 

l+4 wYAvxound choicfi.com . 

...800-788-4487 
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Sound ideas . 

.. wYAv.sideas.com ****_*_*.. 
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Sound Spectrum . 

.NA ...... 

...203-265-9796 
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Stage Productions .... 

.wvAV.dvnrec com/staoe . 

NA.... 
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Starr Karaoke. 
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. 800990-SONG 
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Synthesis AV. 

.www.synthesisav.com.. 

... 949-833*1960 

74 

TFAr Ampnn 
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...213*726*0303 

.... . 11 

TopTone MFG..... . 

......wvAV.toptonemfg.com. 

...626-401-9901 

.114 

T0V Lighting. 

.www.tovlighting.com. 

...800-833-9690 
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.www.liQhtbroketcom.. 

...800-815-2941 
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Univenture. 
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..79 

Veneman Music. 

...www.musicemporium.com. 

...301-230-31 IB 

.89 

VisidSonic. 

.www.visiosonic.com..... 

...727-733-5335 

..43 

VocoPro. 

...www.vocopro.com... 

...800-678-5348 

.67 

Wright Bros 

__www.wbsound.com .... 

... 888-927-6863 

54 

Yorkville ... 

.www.yorkville.com. 

...716-297-2920 
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i* HISTORIC AFFAIRS 



HERE'S WHAT CAN HAPPEN 
WHEN THE GUESTS GET 
LOADED... AND LOAD UP! 


A s with probably all DJ companies, my company 

fielded a heap of last-minute calls for "millennium" 
night parties. I received one such call from a group 
of locals that had a reputation of being very wary of "Y2K" 
problems. In talking to the host, it seemed their worries had 
been reduced enough to warrant a midnight party. They 
reserved a spot in a wooded area near the hotel where I was 
personally working another event that evening. The hotel 
has an outside gathering area with fire pits and such. These 
Y2Krazies had a commercial generator and were ready to 
party; all they needed was a DJ. Fortunately (or so I thought 
at the time) 1 was able to accommodate them. 

My own New Year’s Eve party inside the hotel was going 
swimmingly when, around 12:20 a.m., the folks from the 
outdoor event came crashing into the ballroom, much to the 
consternation of my guests. While my guests were well 
dressed and proper, these "outsiders'’ were not. However, the 
biggest difference I couldn't help noticing immediately was 
that they were toting rifles! 

Then 1 saw my DJ being carried in on a few of the gun- 
toters' shoulders. She looked horrified. When they put her 
down, she ran over to me and filled me in on the series of 
events. As reported to me, what happened was, at midnight 
the countdown outdoors included a fair amount of gunfire. 
My poor DJ did whatever she could to stop them, but they 
were having too much fun—all those cans of beer mixed 


with cheap champagne. Well, it 
was so much fun for these 
whackos that they started shooting 
into the trees outside the hotel and 
then one of them shot the genera¬ 
tor. That one rifle blast killed it, putting an instant end to 
their outdoor party. Reportedly, it generated a lot of sparks. 
Maybe that was their version of a New Year's firewor ks show. 
Anyway, they took one look at the hotel in the distance and 
made a beeline to warmer, more organized and electrified 
grounds. 

Naturally, these outdoor yahoos weren't going to be 
challenged by my guests, due to their being armed, so 
several guests got on their cell phones and called the police. 
Naturally, they told the police there were weapons involved 
so the situation was dealt as a hostage situation, which 
involved the SWAT team! From outside the ballroom, the 
police announced themselves over bullhorns. Yes, we were 
surrounded. 

My bubba guests seemed confrontational at first, but 
quickly wised up. Was this the government getting into their 
lives as they predicted? Well sort of. The SWAT team 
swarmed the building and had the radicals rounded up and 
handcuffed in no time. It turned out that all the guests who 
were armed got to spend their New Year's day as guests of 
the county. 

As it turned out, all their worst fears had came true. The 
electricity went off, the government took them hostage, and 
all havoc broke loose. As ( onfucius once said, " Be careful 
what you wish for." Well, at least they didn't shoot the DJ! 

Submitted by Barney Thom ell, Bakersfield, CA 
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1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 
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CD-330 

Wider Division (5-3/8") 


GS 


1400 


Pro DJ Case 


GS-201-14x4 


W-2016 10-sp x 6-sp 
W-2126 12-sp x 6-sp 


Also avaible 


Double Light Case 


— 


D-155 

Wider Division (5-3/8") 


TT-120 


M-2200 


D-250 (Regular CD) 

D-250L (Wider division for Pro-sleeve) 














Meet Gerald R. Stanley. He’s Crown's very 
own Rock-lt Scientist Hidden in the Crown 
engineering labs for 35 years, Gerald has 
been the brains behind industry-leading 
products like the revolutionary DC-300 
amplifier and the high-performance 
Macro-Tech line. Gerald s latest innovations 
can be found in the new CE 4000 amplifier! 
When the word gets out about its powerful, 
exclusive features, you'll know Crown has 
once again raised the bar in 
amplifier technology. 


The new CE 4000 has more power at less weight—but best of all it's loaded 
with groovy technology you can get excited about! Call now for all the specs. 
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DCD-PRO500>ouai Compact Disc Player 
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Endortird by Priority Records 
recording artist DJ Tony B! 
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plays samples in forward or reverse . 

80 storable & recallable samples, loops or cue points 
6 “flash start” buttons per side - recalls cue points 
or samples instantly & on the fly 
Anti-Skip protection : 

backlit rubber play, cue & flash start buttons 
true instant start , " v ‘ . ^*. .7?;' I 

pitch bend & pitch control on samples 
6 different speed scans # - 

direct track access buttons - » 

20 programmable tracks per side " 

silver brushed aluminum face 

plays (CDR) discs r 

& much more... k- 
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Take the DCD PR0500 for a test drive at your local American DJ 
dealer and e-mail us what you think ^ djtalkCfinmericandj.com 

Visit our web site and see what other DJs are saying 
w www.aftiericandj.Gom/dftalk 


.com 


contact us today for an authorized American DJ Dealer or for 
more Info on the new DCD-FR0500 and the entire 
American DJ audio & lighting lines* 
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Dislfibull'd in Canada by Sounds Distribution 
let: 41 S. 299 . 066 S • e-mail: sales@soundsdist.com 
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